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Ask  Suzanne  Fields  what  she 
writes  about. 

Men  and  Women. 

Politics. 

Men  and  Women. 

Our  Changing  Society. 

Men  and  Women. 

Opinionated?  Very. 

Fresh?  Always. 

Abrasive?  That’s  subjective. 

Washington  Times  based. 

Los  Angeles  Times  syndicated. 

Suzanne  Fields. 

Never  Predictable. 
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Were  State  Contracts  For  Sale? 


It  was  a  simple  concept:  find  out  who  contributed 
money  to  the  campaigns  of  statewide  elected  offi¬ 
cials  and  match  their  names  with  the  recipients 
of  millions  of  dollars  in  State  of  Illinois  contracts. 
Simple,  but  not  easy.  No  other  news  organization 
had  attempted  the  effort:  delving  through  35,000 
individual  contributions  on  microfiche  records 
and  a  year's  worth  of  state  contracts  —  72,000 
documents  on  computer  tape.  Coordinated  by 
City  Editor  Dana  Heupel,  News  Systems  Editor 
Mark  Siple  and  Kevin  McDermott,  lead  reporter. 


the  week-long  series  linked  more  than  $1  billion  in 
contracts  to  campaign  contributors. 

No  laws  were  broken,  but  the  project  captured  the 
attention  of  the  Illinois  General  Assembly,  which 
is  currently  studying  ethics  legislation  that  would 
discourage  the  governor  and  other  state  officials 
from  awarding  contracts  to  campaign  contributors. 

In  this  company  town,  government  and  politics  are 
big  news  and  our  most  popular  spectator  sport.  The 
series  revealed  some  hidden  rules  of  the  game. 


'TRe^tate Journal-l^gistef 


One  Copley  Plaza  -  Springfield,  Illinois  62701  -  (217)788-1300 


In  the  past  18  months,  total  industry  capacity  for  newsprint 
has  been  reduced  by  1.5  million  tonnes.  The  next  18  months 
will  see  a  further  reduction  in  capacity.  At  the  same  time, 
the  demand  for  high  content,  high  quality  RCN  will  be 
greater  than  ever . 

Those  who  adapt  and  respond  quickly  will  be  best  able 
to  maintain  your  supply  of  recycled  content  newsprint. 

Meeting  your  product  demands 

We  have  invested  $1.7  billion  in  our  two  largest  mills 
to  produce  high  quality  RCN  at  content  levels  that  will 
meet  government  standards  to  the  turn  of  the  century. 

We  have  the  product. 

Sizing  up  your  needs 

All  publishers  have  one  thing  in  common:  the  need  for 
a  constant,  reliable  supply  of  RCN.  CP  Forest  can  supply 
any  size  operation  within  our  RCN  distribution  network. 
We  have  the  delivery  system. 


Improving  the  quality  of  service 

The  greatest  challenge  our  industry  faces  is  providing 
customers  with  exemplary  service.  Our  response  is  to 
dedicate  ourselves  to  giving  you  the  service  you  expect 
and  deserve.  We  are  making  the  commitment. 

Put  our  commitment  to  the  test.  Tell  us  what  you  expect 
from  us.  We’re  ready  to  meet  all  your  needs.  You  see, 
we  believe  what  we  say:  being  big  is  not  good  enough. 
Just  ask  the  dinosaurs. 


Canadian  Pacific  Forest 

Produnts  Limited 


Call:  Seattle  1-  800-776-0779  Chicago  1-800-326-6689 
White  Plains  I-  800-669-2737  Raleigh  1- 800-441-3218 
Montreal  514-878-4856 
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JUNE 

— Association  of  American  Editorial  Cartoonists,  Annual  Con¬ 
vention,  Four  Seasons  Hotel,  Austin,  Texas. 

S"7 — American  Advertising  Federation,  National  Advertising  Con¬ 
ference,  J.W.  Marriott  Hotel,  Washington,  D.C. 

1 2-  1 6 — ^NEXPO  93  Conference,  New  Orleans  Convention  Center, 
New  Orleans,  La. 

13- 1  6 — Newspaper  Association  of  America,  Marketing  Confer¬ 
ence,  New  Orleans  Marriott  Hotel,  New  Orleans,  La. 

1  9-33 — International  Newspaper  Financial  Executives,  Annual 
Conference,  New  York  Hilton  Hotel,  New  York,  N.Y. 

33- 36 — National  Association  of  Hispanic  Journalists,  Annual 
Convention,  Renaissance  Hotel,  Washington,  D.C. 

34- 36 — Suburban  Newspapers  of  America,  Summer  Publishers’ 
Conference,  Hilton  Bonaventure,  Montreal,  Quebec. 

35- 37 — National  Society  of  Newspaper  Columnists,  Annual  Con¬ 
vention,  Benson  Hotel,  Portland,  Ore. 

Seminars/Workshops/Clinics 

JUNE 

4-5 — Graphic  Services  &.  Seminars,  Process  Color  Workshop, 
Graphic  Services  &.  Seminars,  San  Luis  Obispo,  Calif. 

6-9 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar,  Waterford  Hotel,  Oklahoma 
City,  Okla. 

1  3-1  5 — Mid  America  Press  Institute,  Sports  Reporting,  Writing 
and  Editing  Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

1  3-1  8 — American  Press  Institute,  “The  Craft  of  Writing,  the  Art 
of  Editing”  Seminar,  American  Press  Institute,  Reston,  Va. 

13-1  8 — Knight  Center  for  Specialized  journalism,  “The  Food 
Chain”  Seminar  on  Reporting  on  Agribusiness,  Science  and  Con¬ 
sumers,  University  of  Maryland,  College  Park,  Md. 

1  7 — Audit  Bureau  of  Circulations,  “Winning  Advertising:  How  Me¬ 
dia  Makes  a  Difference”  Forum,  Fairmont  Hotel,  Chicago,  111. 
30-33 — Southern  Newspaper  Publishers  Association  Foundation, 
Classified  Advertising  Seminar,  Hilton  Hotel,  Baton  Rouge,  La. 
30-35 — American  Press  Institute,  Weekly  Newspaper  Management 
Seminar,  American  Press  Institute,  Reston,  Va. 

30-36 — American  Press  Institute,  Minority  Journalism  Educators 
Seminar,  American  Press  Institute,  Reston,  Va. 

31  -35 — Freedom  Forum  Media  Studies  Center,  Leadership  Insti¬ 
tute  for  Journalism  and  Mass  Communication  Education,  Columbia 
University,  New  York,  N.Y. 

38-39 — Ragan  Communications,  Advanced  Writing  and  Editing 
Seminar,  Back  Bay  Hilton,  Boston,  Mass. 

JULY 

8-9 — Ragan  Communications,  Advanced  Writing  and  Editing  Sem¬ 
inar,  Capital  Hilton,  Washington,  D.C. 

11-1  6 — American  Press  Institute,  Newspaper  Management  Semi¬ 
nar,  American  Press  Institute,  Reston,  Va. 

1  3- 1 6 — Graphic  Services  &.  Seminars,  “Implementing  Total  Qual¬ 
ity  Control”  Seminar,  Graphic  Services  &.  Seminars,  San  Luis  Obispo, 
Calif. 
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About  Awards 

Texas  Daily  Newspaper  Asseciatien  Awards.  The 

Texas  Daily  Newspaper  Association  presented  the  follow¬ 
ing  awards  at  its  recent  meeting  in  Austin. 

Winners  of  the  TDNA/lnternational  Newspaper  Pro¬ 
motion  Association  Bright  Idea  Award  were  the  Taylor 
Daily  Press,  for  its  “We  Went  Quackers”  Duck  Hunting 
Game,  a  promotion  for  advertising  and  circulation;  the 
Longview  NewS'Journal,  for  a  kids’  greeting  card  contest 
which  highlighted  a  yearlong  program  of  child  advocacy 
called  “Year  of  the  Child”;  the  Wichita  Falls  Times  Record 
News,  for  a  photo  section  called  “Portraits”  which  con¬ 
tained  color  pictures  that  showed  off  the  city  sites  as  well 
as  the  paper’s  color  capability;  and  the  Houston  Post,  for 
its  “Geography,  by  Jove!”  promotion,  a  geography  educa¬ 
tion  project  for  students. 

George  Irish,  an  executive  with  Hearst  Corp.  who  has 
worked  for  several  Texas  newspapers,  including  the  San 
Antonio  Light,  the  Midland  Reporter^Telegram  and  the 
Laredo  Morning  Times ,  received  TDN  A’s  Pat  Taggart  Award 
for  Texas  Newspaper  Leader  of  the  Year,  named  for  the 
longtime  Texas  journalist. 

Richard  L.  Connor,  president  and  publisher  of  the  Fort 
Worth  Star-Telegram,  was  named  the  first  recipient  of  the 
Mayborn  Award  for  community  leadership,  established  in 
honor  of  the  late  publisher  Frank  Mayborn. 

John  P.  Lopez,  a  sportswriter  with  the  Houston  Chron¬ 
icle  ,  won  the  Fred  Hartman  Award  for  sportswriting,  named 
for  the  late  publisher  and  sports  editor  of  the  Bay  toiun  Sun. 

Carmelita  Bevill,  who  works  for  the  Star-Telegram,  re¬ 
ceived  the  John  Murphy  Award  for  copy  editing,  named  for 
the  newspaper  copy  editor  and  former  TDNA  executive 
vice  president. 

Thomsen  Newspapers  Awards.  Thomson  Newspapers 
has  presented  awards  recognizing  journalists  at  nine  of  the 
company’s  properties.  Winners  were  chosen  from  3,000  en¬ 
tries  submitted  by  200  Thomson  daily  and  non-daily  papers 
in  the  United  States  and  Canada. 

Each  winner  received  a  $1,000  prize. 

Winners  in  the  deadline  writing  category  were  news 
teams  from  the  Evening  News  of  New  Glasgow,  Nova  Sco¬ 
tia  and  the  Lafayette,  La.,  Daily  Advertiser  and  Kimberly 
Westad  of  the  Times-Colonist  in  Victoria,  B.C. 

Photographers  cited  were  Jill  Coder-Sestak  from  the 
Geauga  Times  Leader  of  Chardon,  Ohio,  Richard  Sowers  of 
the  Fitchburg,  Mass.,  Sentinel  and  Enterprise  and  Peter 
Keady  with  the  Express-Times  in  Easton,  Pa. 

Non-deadline  writing  awards  went  to  Chris  Doyle  at  the 
Key  West  (Fla.)  Citizen,  Chris  Malette  and  Frank  O’Con¬ 
nor  with  the  Belleville,  Ont.,  Intelligencer  and  the  news 
team  at  the  Tribune-Chronicle,  Warren,  Ohio. 

Child  Abuse  Coverage  Award.  The  Lexington  (Ky.) 
Herald-Leader  has  been  recognized  by  the  American  Pro¬ 
fessional  Society  on  the  Abuse  of  Children  in  Chicago  for 
its  series,  “Twice  Abused,”  which  detailed  the  inadequate 
handling  of  child  abuse  cases  by  Kentucky’s  criminal  justice 
system. 

David  Green,  Jay  Grelan,  Valarie  Honeycutt,  Frank  Lang- 
fitt,  Harry  Merritt  and  Kevin  Nance  worked  on  the  series. 
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1992  HIGHLIG  H J  S 

H.  1.  MENCKEN  KWKND 

First  Two-time  Winner  for 
Editorial  Cartoons 


IP  SPOHIS  ENITOKS 

Best  Sunday  Sports  Section 

1892  NKTIONJll  CliNION  KIMKNN 

Best  Non-Opinion  Column 

SOCIETY  OF  NEWSPNPEN  HESIGN 

Six  Excellence  Awards 


13-STKTE  NEST  OF  TNE  NIEST 

Awards  for  General  Reporting, 
Project  Work,  Personal  Column 
and  Informational  Graphics 

COIOKADO  PNESS  ASSOCIATION 

Community  Service  -  First 
Feature  Writing  -  First 
Page  Design  -  First 

COIONADO  AP  EDITONS/HEPOHTEHS 

General  Excellence  -  First 
Feature  Writing  -  First 
Sports  Writing  -  First 
Column  Writing  -  First 
Editorial  Writing  -  First 

COIONADO  SPJ 

Feature  Photography  -  First 
News  Photography  -  First 


In  1990  the  Colorado 
Springs  Gazette  Telegraph 
reached  new  heights  with  a 
Pulitzer  Prize  capping  a 
year  of  accolades. 

Times  change,  but  as  1992 
attests,  not  our  vision  — 
extraordinary  people  with 
great  expectations  achieving 
exceptional  journalism. 


Gazette 
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NEWS 

9  An  Alternative  to 
Bureaucracy 

An  informal  network  of  independent 
newspapers  has  formed  over  the  past 
year,  with  as  many  as  25  newspaper 
companies  represented  at  the  first 
three  meetings.  Members  have  denied 
that  its  creation  is  due  to  disenchant¬ 
ment  with  the  Newspaper  Association 
of  America. 

1  1  Former  UPI 
Partner  Indicted 

Former  minority  owner  Joseph  E.  Rus¬ 
so  is  charged  with  taking  part  in  a  loan 
conspiracy  to  fund  his  5%  share  in  the 
wire  service. 


June  7  is  designated  by  the  Inter  American  Publishers  Association  as  Free  Press 
Day  in  the  Western  Hemisphere.  This  cartoon,  drawn  by  Mike  Smith,  editorial 
cartoonist  for  the  Las  Vegas  (Nev.)  Sun,  honors  that  day. 


13a  Return  to  UNESCO? 

A  resolution  is  introduced  in  Congress 
calling  for  the  Clinton  administration 
to  return  the  United  States  to  active 
membership  in  the  United  Nations 
organization. 

14a  Change  in  Strategy 

Thomson  Newspapers  chief  executive 
vows  to  improve  the  chain’s  product 
on  the  heels  of  first-quarter  financial 
losses. 

1 6  Socialist  Tool 

Puerto  Rico’s  weekly  tabloid  Claridad, 
published  by  the  Puerto  Rican  Social¬ 
ist  Party,  struggles  in  a  post-socialist 
world. 

18  Truth  Commission 
Report  on  El  Salvador 

A  United  Nations-sponsored  report  on 
the  country’s  12-year  civil  war  docu¬ 
ments  the  government’s  sabotage  of 
the  international  press  and  its  attack 
on  leftist  guerrillas. 

33  Drive  Toward  Diversity 

The  chairman  of  Knight-Ridder  says 
newspapers  may  not  be  doing  enough, 
but  they  are  doing  more  than  at  any 
time  in  their  history. 


Page  1 1  Indicted 


SECTIONS 

22  Newspeople  in  the  News 

26  Advertising/Promotion — The 
marriage  of  editorial  and  marketing; 
Regulating  political  campaign  ads. 

28  News  Tech — Orders  and  installa¬ 
tions;  Vendors’  appointments. 

42  Syndicates/News  Services — 
Spelling  beams  into  newspapers  with 
‘Trek’  column. 

47  Classified 

DEPARTMENTS 

2  Calendar 

6  Editorial 

7  Letters  to  the  Editor 
1  5  Stock  Tables 

20  Weekly  Editor 
30  With  the  Ombudsman 
32  Annual  Ad  Data 


4 


Page  1 3  Pledges  press  freedom 


56  Shop  Talk  at  Thirty 

Editor6i'Publisher  •  May  29,  1993 


Announdnci  a  call  for  entries  for  the  13th  annual 

HI  Hnaa  WniiK  Hia 


for  newspaper  (ommentary 


Q  resented  annually  to  the  newspaper  writer  whose  regularly  published  opin¬ 
ion  column  best  captures  the  excellence  of  Mencken’s  journalistic  com¬ 
mentary,  the  H.L.  Mencken  Writing  Award  is  open  to  columnists  whose 
work  appeared  in  U.S.  daily  or  weekly  newspapers  between  January  1, 
1992,  and  December  31, 1992.  The  winner,  to  be  named  by  a  distinguished  panel 
of  judges,  will  receive  a  cash  prize  of  $5,000.  Nominations  close  July  1. 1993. 

Please  mail  requests  for  entry  forms  to: 

Mencken  Award,  do  The  Baltimore  Sun,  501  North  Calvert  Street 
Baltimore,  MD  21278-0001.  Or  fax  your  request  to  410-332-6670. 


JUDGES 


Michael  Kinsley 

writer,  The  New  Republic; 
co-host,  “Crossfire,”  CNN 


Marion  Elizabeth  Rodgers 

author,  Mencken  and  Sara: 

A  Life  in  Letters:  The 
Correspondence  of  H.L.  Mencken 
and  Sara  Hardt; 

editor.  Impossible  H.L.  Mencken: 
A  Selection  of  His  Best  Newspaper 
Stories 


Eugene  L.  Roberts 

professor.  University  of 
Maryland  School  of 
Journalism;  former  executive 
editor.  The  Philadelphia  Inquirer 
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Classified  documents 

PARTICIPANTS  IN  THE  Freedom  of  Information  summit  sponsored  by  the 
Freedom  Forum  a  few  weeks  ago  were  wary  but  hopeful  that  the  Clinton  ad¬ 
ministration  would  live  up  to  its  campaign  promise  to  open  public  access  to 
government. 

The  experience  with  former  administrations  created  the  wariness.  Presi¬ 
dents  Carter  and  Nixon  issued  orders  to  speed  up  the  declassification  of  se¬ 
cret  documents  but  they  were  ignored  by  the  government  agencies  involved. 
Classification  continued  apace  under  Presidents  Reagan  and  Bush. 

Hope  is  now  revived  by  a  presidential  directive,  issued  April  26,  ordering  a 
review  of  rules  governing  secrecy  and  suggesting  a  massive  declassification 
program.  It  is  about  time.  The  Cold  War  is  over.  The  need  for  massive  secre¬ 
cy  in  the  name  of  national  security  is  ended.  And  the  age-old  practice  of  at¬ 
taching  a  security  stamp  on  documents  just  to  hide  someone’s  mistakes 
should  be  stopped. 

The  trouble  is  that  no  one  really  knows  how  many  documents  are  classi¬ 
fied  in  government  archives  nor  how  large  the  declassification  job  will  be. 
Stephen  Garfinkel,  director  of  the  Information  Security  Oversight  Office,  the 
federal  agency  that  administers  the  classification  system,  told  the  New  York 
Times:  “It’s  a  huge  mountain.  Perhaps  billions.  The  National  Archives  says  it 
has  325  million  pages  of  classified  documents.  There  are  hundreds  of  millions 
beyond  that.”  It  is  reported  that  some  documents  from  World  War  I  still  re¬ 
main  classified. 

The  situation  is  a  mess  and  should  be  corrected,  but  it  will  take  years.  This 
is  the  time  to  start.  President  Clinton  will  have  to  ride  herd  on  bureaucracies 
such  as  the  Pentagon,  FBI  and  CIA,  which  have  been  so  free  with  the  secrecy 
label  in  past  years,  to  see  that  they  don’t  ignore  or  bypass  the  president’s  in¬ 
tentions.  This,  together  with  improvements  in  the  Fol  Law,  will  go  a  long  way 
toward  the  open  government  Clinton  has  promised. 


Illiteracy  remains 

WE  HOPE  THAT  the  small  attendance  of  publishers  at  the  recent  Newspa¬ 
per  Association  of  America  session  on  illiteracy  does  not  indicate  a  waning 
interest  in  the  subject.  The  problem  is  just  as  important  and  as  vast  as  it  was 
almost  10  years  ago  when  it  was  called  to  the  attention  of  publishers  by 
Jonathan  Kozol. 

The  figures  are  astounding  and  discouraging:  Almost  46  million  young 
people  do  not  have  a  high  school  diploma  and  need  literacy  training;  23  mil¬ 
lion  adult  Americans  cannot  fill  out  a  job  application  form  —  or,  most  im¬ 
portantly  —  read  a  newspaper. 

It  should  be  obvious  that  it  is  in  the  self-interest  of  newspapers  to  do  every¬ 
thing  in  their  power  to  improve  the  reading  ability  of  the  American  people. 
Many  have  been  active  in  local  programs.  Progress  is  slow,  but  now  is  no  time 
to  relax.  Greater  effort  is  called  for.  The  problem  will  not  go  away. 


Charter  Member 


The 

Audit 

Bureau 


Audit  Bureau 
of  Circulations 
Member 


Newspaper  Association 
of  America 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom  established 

March,  1892;  the  Fourth  Estate,  March  1,  1894; 

Editor  &  Publisher,  June  29,  1901; 

Advertising,  January  22,  1925. 
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Letters  to  the  Editor 

Resents  Winship  column 


IF  I  PUBLISHED  as  much  unfiltered 
garbage  as  what  appeared  in  Thomas 
Winship’s  “The  New  Curmudgeon” 
column  in  the  April  24  E&P,  I  would 
expect  to  be  shut  down  by  the  EPA. 
Even  the  blather  cranked  out  by  the 
most  raw  political  hack  is  more  fit  for 
public  consumption. 

In  the  first  place,  don’t  tell  me  what 
position  my  newspaper  should  take  on 
guns  and  gun  control  any  more  than 
what  stance  we  should  take  on  abor¬ 
tion,  Clinton’s  first  100  days,  or  the 
next  Kevin  Costner  movie.  Those  de¬ 
cisions  are  to  be  made  by  right  and 
personal  conviction  of  every  editor  and 
publisher  in  this  country.  I  would  fight 
for  the  right  to  continue  making  those 
decisions  to  the  last  teaspoon  of  ink 
and,  if  need  be,  defend  it  with  my  .357 


Newspaperdotiu 

50  YIARS  AGO  ...  The  US. 

government  moved  for  a  summary 
judgment  in  its  monopoly  case 
against  the  Associated  Press  before  a 
three-judge  “expediting  court”  in 
New  York  City  without  trial  or  fur¬ 
ther  presentation  of  evidence.  The 
government  contended  the  AP  by¬ 
laws  restricting  membership  amount¬ 
ed  to  a  conspiracy  in  restraint  of 
trade.  The  suit  was  an  outcome  of  an 
application  for  AP  membership  from 
Marshall  Field  on  behalf  of  his  new 
Chicago  Sun. 

Armed  troops  that  were  barring 
newspaper  correspondents  from  the 
United  Nations  Food  Conference  in 
Hot  Springs,  Va.,  now  are  cheerfully 
ushering  them  into  the  meeting. 
Censorship  was  lifted  after  a  petition 
was  addressed  to  President  Roosevelt 
marking  “one  of  the  most  significant 
victories  yet  attained  in  the  fight  for 
freedom  of  the  press,”  according  to 

E&P. 

From  Editor  &  Publisher 
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magnum  pistol,  12-ga.  semiautomatic 
shotgun,  and  7  mm  magnum,  bolt  ac¬ 
tion  hunting  rifle. 

Aside  from  that  issue,  Winship’s 
position  on  guns  —  like  that  of  many 
of  his  cohorts  —  is  totally  misdirected. 
The  problems  stemming  from  the 
misuse  of  guns  are  complex  and  long¬ 
term,  so  no  one  wants  to  confront 
those  matters.  Instead  he  wants  to 
make  guns  and  gun  owners  the  cul¬ 
prits  for  complicated  socioeconomic 
problems. 

I  live  in  a  town  of  3,300  people  in 
northern  Wisconsin.  The  population 
for  the  whole  county  is  only  27,000.  We 
have  a  strong  gun  and  hunting  tradi¬ 
tion  here  and  I  would  make  a  large  wa¬ 
ger  that  there  are  a  lot  more  guns  per 
capita  and  per  household  in  this  area 
than  in  virtually  any  major  city  in 
America.  So  why  don’t  we  have  the 
problems  those  big  city  folks  do? 

Milwaukee,  for  example,  averaged 
one  murder  for  3,900  people  in  1991 
alone.  In  our  whole  county  of  27,000, 
we’ve  had  just  two  murders  in  the  last 
10  years!  One  of  those  was  a  stabbing, 
and  the  last  armed  robbery  in  our  town 
was  a  Depression-era  bank  job  pulled 
off  by  some  out-of-town  thieves  who 
threw  coins  in  the  streets  as  they  fled. 

If  guns  were  truly  the  problem,  we 
should  be  averaging  about  10  murders 
a  year  in  our  county  and  at  least  one 
homicide  annually  in  town.  Two  mur¬ 
ders  in  more  than  a  decade  just  do  not 
justify  the  kinds  of  restrictions  Win- 
ship  thinks  we  should  demand.  Yes,  we 
do  have  marijuana,  crack  cocaine,  al¬ 
cohol  and  dysfunctional  families.  So 
why  don’t  we  have  the  violence?  Be¬ 
cause  violence  in  big  cities  stems  from 
other  factors  —  overcrowding,  illitera¬ 
cy,  lack  of  opportunity  and  other  prob¬ 
lems  that  will  not  go  away  simply  by 
banning  guns. 

If  you  want  to  be  truly  helpful  on 
this  one,  why  not  start  by  suggesting 
that  editorial  boards  might  provide 
greater  service  by  digging  a  lot  deeper 
to  get  at  the  roots  of  violence,  rather 
than  limiting  news  coverage  to  the  su¬ 
perficial  facts  of  what  weapons  are 
used.  Depression  and  hopelessness, 
drugs  and  alcohol,  rage,  ignorance  and 


poverty  are  far  greater  tools  of  violence 
than  are  guns. 

Larry  M.  Tobin 

(Tobin  is  publisher  of  the  Tomahawk 
Leader  and  Leader  Extra,  Tomahawk, 

Wis.) 

Complains  that  story 
is  off  the  mark 

GEORGE  GARNEAU’S  ARTICLE, 
“Union  clout  waning,”  is  incomplete, 
off  the  mark  and  sophomoric  in  its 
conclusions.  Most  assuredly,  my  editor 
would  have  nixed  it  for  any  number  of 
reasons. 

As  a  labor  negotiator  for  over  20 
years,  both  inside  and  outside  of  our 
industry,  I  can  assure  you  that  the  arti¬ 
cle  represents  the  type  of  closed-mind¬ 
edness  that  is  the  historical  basis  of  our 
industry’s  betrayal. 

The  description  of  mutual  gains  bar¬ 
gaining  as  “warm  and  cuddly”  not  only 
shows  that  the  author  has  not  the 
slightest  idea  as  to  what  it  is  he  is  de¬ 
scribing,  but  it  also  reflects  a  blatant 
disregard  for  the  Program  of  Negotia¬ 
tion  at  Harvard  Law  School  and  Cor¬ 
nell  University’s  School  of  Industrial 
and  Labor  Relations,  both  of  which  are 
innovators  in  this  area. 

My  reaction  likely  is  based  on  the 
fact  that  I  have  been  at  the  bargaining 
table  under  all  conceivable  circum¬ 
stances,  or  perhaps  because  an  article 
entitled  “Union  clout  waning”  that  in¬ 
cludes  “We’ve  got  to  face  the  fact  that 
strikes  might  be  more  likely”  seems 
strangely  dichotomous.  Or  maybe  it  is 
my  belief  that  most  of  the  breast- 
pounders  would  adopt  mutual  gains 
bargaining  if  their  publication(s)  could 
emulate  the  performance  of  the  Buff  a' 
lo  (N.Y.)  News. 

Ralph  L,  Wray 

(Wray  is  senior  vice  president/ 
employee  relations  director  of  the 
Buffalo  News) 

(Managing  Editor’s  Note:  George 
Garneau’s  article  was  based  on  cov- 
erage  of  one  panel  during  the  NAA 
convention.  E&P  never  represented 
the  article  as  the  definitive  word  on 
the  union-management  relationship. 
Whatever  conclusions  were  drawn 
were  done  so  by  the  panelists,  not 
by  the  author  of  the  article.) 
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New  England  Newspapers 
show  tourists  how  to  get  the  most 
out  of  their  vacation  dollar. 


$13,256,000,000.00  was  spent  by  tourists  in  New  England  in 
1989,*  making  tourism  one  of  the  top  industries  in  New 
England.  New  Bigiand  offers  something  for  everyone. 
Camp  lathe  woods  or  spend  the  week  on  a  windjammer. 
Co  hiking  or  biking,  enjoy  the  luxurious  leisure  of  haute 
cuisine  inan  elegant  restaurant  or  stuff  yourself  at  a  vll- 

't- 

lage  clambake.  Swim,  sail,  go  antiquing,  shoot  the  rapids, 
visit  museums,  play  golf  or  tennis,  or  Just  sit  on  a  porch 
and  rock.  Whatever  you  desire,  you  can  find  it  in  New 
England.  Advertising  in  the  New  England  newspapers  tells 
cx^nsumers  how  to  find  their  perfect  vacation. 

‘R^ires  from  U.S.  Travel  Data  Center,  1989  State  Economies  Survey 


MAINE 

Bangor  1}aHy  News  (M) 
Maine  \Weekend 
Sun-Joumai  (M) 

Sundjly  Sun-Joumal  (S) 
Mai#  Sunday  Telegram  (S) 
Poland  Pre^  Herald  (M) 


NEW  HAMPSHIRE 

Concord  Monitor  (M) 

Union  Leader  (M) 

NasiNua  Telegraph  (M&S) 
NenrHampsIwe  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  <E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlese*  News  (E&S).^ 

The  Standard  Times  (New  BeSbrd)  (E&S^ 


Daily  Hampshire  Gazett#^(Ni 
The  Patriot  Ledger  (Quife/)  (E) 
Union-News  (Springfield)  (AD)'" 
Republican  (Springfield)  (S) 

The  News  Trlione  "(Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

.  The  Hour  (Norwalk)  (E) 

.Record- Journal  (Meriden)  (M&S) 
Britahi  Herald  (E) 

Watwbury  Republican-American  (M) 
The-Sunday  Republican  (S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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An  Alternative 
to  Bureaucracy 

Informal  network  of  independent  newspaper  companies,  formed 
over  the  past  year,  grows  to  25;  members  deny  that  its  creation  is 
due  to  disenchantment  with  the  Newspaper  Association  of  America 


by  Ann  Marie  Kertvin 

AN  INFORMAL  NETWORK  of  inde¬ 
pendent  newspapers  has  formed  over 
the  past  year,  with  as  many  as  25  news¬ 
paper  companies  represented  at  the 
first  three  meetings. 

The  network,  which  has  named  it¬ 
self  the  Independent  Newspaper 
Group,  has  appointed  E.  Donald  Lass, 
president  of  the  Asbury  Park  (N.J.) 
Press,  as  its  spokesman.  The  group  has 
no  constitution,  no  bylaws,  no  execu¬ 
tive  director  and  no  dues  structure. 
That  is  the  way  most  participants 
would  like  it  to  stay. 

“There  is  a  strong  sentiment  among 
the  group  to  continue  exactly  the  way 
we  are  now,  to  remain  a  loose  confed¬ 
eration  that  has  a  commonality  of  in¬ 
terests,”  said  Howard  Sutton,  vice  pres¬ 
ident,  administration  of  the  Providence 
(R.I.)  Journal  Bulletin. 

“The  informality  is  really  a  strength 
at  this  point,”  Lass  said. 

Participants  even  shy  away  from  call¬ 
ing  ING  an  organization,  preferring 
“network,”  “group”  or  “caucus”  to  de¬ 
scribe  the  collection  of  mostly  family- 
owned  newspapers. 

“The  target  group  is  daily  indepen¬ 
dent  [non-publicly  traded]  newspapers 
of  50,000  circulation  or  more.  Howev¬ 
er,  we’re  not  absolutely  precise  with 
those  guidelines.  We  just  feel  that 
newspapers  in  those  categories  do 
share  an  interest  in  similar  topics,”  said 
Lass. 

ING  began  with  an  informal  meet¬ 
ing  of  independent  newspaper  opera¬ 
tors  during  the  1992  American 
Newspaper  Publishers  Association 
convention  in  New  York  City.  The 
group  decided  to  pursue  the  concept 


of  an  independent  newspaper  group 
to  represent  the  particular  interests 
of  independent  daily  newspaper 
publishers. 

A  second  meeting  took  place  on 
Oct.  1,  1992  in  New  York,  with  the 
Sawyer-Ferguson-Walker  representa¬ 
tive  firm  acting  as  hosts  and  facilitators 
for  the  meeting.  Ten  newspapers  were 
represented  at  this  meeting:  the  Provi¬ 
dence  (R.I.)  Journal  Bulletin,  Buffalo 
(N.Y.)  News,  Scranton  (Pa.)  Times, 
The  Record  of  Hackensack,  N.J.,  River¬ 
side  (Calif.)  Press-Enterprise,  Raleigh 
(N.C.)  News  &  Observer,  Asbury  Park 


(N.J.)  Press,  Cedar  Rapids  (Iowa) 
Gazette,  Bangor  (Maine)  Daily  News 
and  the  Baton  Rouge(La.)  Advocate. 

The  group  agreed  to  work  toward 
advancing  an  agenda  of  common  inter¬ 
ests,  and  to  share  ideas  and  programs. 
Topics  discussed  so  far  by  the  group  in¬ 
clude  new  technology,  database  mar¬ 
keting,  financial  operating  ratios,  rev¬ 
enue  opportunities,  cost  reduction 
ideas,  quality  improvement  and  the  use 
of  reader  affinity  cards. 

Sawyer-Ferguson-Walker  agreed  to 
continue  as  facilitators,  with  the  un¬ 
derstanding  that  the  newspapers  would 
establish  the  agenda  and  determine 
the  direction  of  the  group. 

The  third  meeting,  held  on  Jan.  27 


in  Atlanta,  had  14  newspapers  attend¬ 
ing  and  certain  parameters  for  the 
group  were  established.  First,  member¬ 
ship  would  be  limited  to  independent 
daily  newspapers.  Secondly,  all  sharing 
of  information  would  be  voluntary  and 
reciprocal.  And  third,  that  the  group 
would  expand  at  the  discretion  of  the 
participants. 

Others  that  have  since  participated 
include  the  Spokesman  Review, 
Spokane,  Wash.,  Bakersfield  Califor¬ 
nian,  Minneapolis  (Minn.)  Star  Tri¬ 
bune,  Omaha  (Neb.)  World-Herald, 
Erie  (Pa.)  Times-News,  The  Press  of 


Atlantic  City,  N.J.,  Columbus  (Ohio) 
Dispatch,  Central  New  Jersey  Home 
News,  Daytona  Beach  (Fla.)  News- 
Journal,  Little  Rock  (Ark.)  Democrat- 
Gazette,  London  (Ontario)  Free  Press, 
Quincy  (Mass.)  Patriot  Ledger,  St. 
Joseph  (Mo.)  News-Press,  Calkins 
Newspapers  Inc.,  Levittown,  Pa,  and 
Schurz  Communication,  South  Bend, 
Ind. 

At  the  fourth  meeting  in  Boston 
April  24  and  25,  prior  to  the  Newspa¬ 
per  Association  of  America  annual 
convention,  participants  agreed  that 
ING’s  main  purpose  would  be  one  of 
networking.  It  would  not  be  to  com¬ 
pete  with  NAA  or  any  other  trade  or¬ 
ganization,  but  would  “supplement  and 


Sawyer-Ferguson-Walker  agreed  to  continue 
as  facilitators,  with  the  understanding  that  the 
newspapers  would  establish  the  agenda  and 
determine  the  direction  of  the  group. 
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support  the  efforts  of  other  organiza¬ 
tions,  and  maintain  an  efficient  net¬ 
work  of  independents  with  common 
interests.” 

Everyone  connected  with  the  group 
that  E&P  spoke  with  for  this  article 
stressed  that  the  independent  news¬ 
papers  were  not  anti-NAA. 

“ING  is  not  intended  to  be  a  rene¬ 
gade  group,”  said  Robert  J.  Sapanara, 
president  and  general  manager  of  The 
Record. 

In  fact,  most  are  members  of  NAA, 
and  supportive  of  NAA  projects,  he 
said. 

“1  feel  very  good  about  how  far  the 
newspaper  publishers  and  group  have 
come  with  organizing  NAA,”  said 
Stanford  Lipsey,  publisher  and  presi¬ 
dent  of  Buffalo  (N.Y.)  News.  “I  think 
NAA  is  bending  over  backward  to 
work  with  and  serve  small  and  inde¬ 


pendent  newspapers  and  I  am  very 
happy  with  that.” 

Lipsey  said  he  joined  the  group  to 
exchange  information  with  other  pub¬ 
lishers  in  the  network  in  an  “informal 
and  unstructured  way.” 

“1  think  it’s  just  good  for  publishers 
and  general  managers  to  be  able  to  sit 
and  chat  in  a  situation  where  we  can 
be  open  about  our  operations  and  ex¬ 
change  ideas,”  Lipsey  said. 

While  NAA  has  many  resources  and 
“does  things  on  a  grand  scale,”  Sapa¬ 
nara  said,  he  believes  ING  is  able  to 
get  more  done  with  less  bureaucracy. 

“Through  the  network,  I  can  call 
two  or  three  publishers  and  get  an  an¬ 
swer.  It’s  a  quicker  source  of  informa¬ 
tion,”  Sapanara  said.  “NAA  has  to  be 
big  because  it  deals  with  a  lot  of  pub¬ 
lishers,  but  this  subgroup  has  the  abili¬ 
ty  to  move  quickly  to  answer  questions, 
especially  those  specific  to  indepen¬ 
dent  newspapers.” 

Avoiding  bureaucracy  is  important 
to  many  of  the  participants  in  the 
group. 

“I’m  hoping  it  won’t  become  more 
formalized  than  it  is.  We  don’t  need 
any  of  the  bureaucracy  or  expenses  or 
trappings  that  go  with  a  formal  orga¬ 
nization.  We  all  belong  to  too  many 


formal  organizations,”  Lipsey  said. 

Lass  also  emphasized  that  the  group 
was  not  forming  because  of  any  discon¬ 
tent  with  NAA. 

“The  idea  was,  ‘Let’s  get  together 
and  talk.’  We’re  not  trying  to  do  what 
the  NAA  is  doing.  We’re  all  members 
of  NAA  or  ASNE  [American  Society 
of  Newspaper  Editors].  We  all  read  Ed¬ 
itor  &  Publisher  and  Presstime.  We’re 
not  trying  to  compete  with  any  exist¬ 
ing  organizations,”  Lass  said. 

“Independent  newspapers,  though, 
have  particular  problems  that  are  of 
more  interest  to  them  than  mass  news¬ 
paper  organizations,  like  family  consid¬ 
erations.  Many  are  family-owned  and 
face  certain  issues  connected  with 
that.  We  have  not  discussed  those  thus 
far  but  because  such  things  exist,  we 
can  focus  on  those  issues,”  Lass 
explained. 


He  cited  that  he  believes  that  larger 
chains  or  groups  have  certain  advan¬ 
tages,  such  as  synergy,  that  indepen¬ 
dent  papers  can  emulate  if  they  work 
together. 

Sapanara  talked  about  how  emerg¬ 
ing  technology  is  allowing  the  industry 
to  move  quickly  into  new  revenue 
streams.  By  sharing  with  newspapers  of 
similar  size,  the  independent  papers 
can  get  the  same  advantages  that  the 
chains  have. 

“We  don’t  have  the  benefit  of  Gan¬ 
nett  to  use  experience  from  one  news¬ 
paper  at  another.  Most  of  us  do  not 
have  the  same  resources  as  the  chains 
do.  We  don’t  have  corporate  staffs  to 
develop  projects,”  Sapanara  said. 

An  idea  that  has  been  discussed  is 
allowing  one  independent  to  act  as  a 
prototype  in  developing  projects  and 
then  sharing  the  results  with  the  oth¬ 
ers.  Cooperation  could  also  spill  over 
into  other  areas  of  mutual  interest. 

“We  haven’t  discussed  purchasing 
but  the  chains  do  have  more  purchas¬ 
ing  power,  and  more  clout  with  ven¬ 
dors,”  he  said.  Eventually  the  group 
may  be  able  to  coordinate  buying  from 
vendors,  he  said. 

Lipsey  said  there  are  some  built-in 
advantages  to  being  a  member  of  a 


chain  that  independent  newspapers 
could  have  if  they  banded  together. 

“On  the  other  hand,  if  you  are  an 
independent  newspaper,  you  really 
have  the  freedom  and  time  to  do  a  lot 
of  things  the  chains  cannot  do,”  he 
said. 

Among  the  225  daily  newspapers 
with  circulation  over  50,000,  indepen¬ 
dents  represent  circulation  of  more 
than  5.5  million.  Lass  calculates. 

Sapanara  sees  the  independently- 
owned  family  newspaper  as  an  endan¬ 
gered  species  that  needs  protecting,  or 
at  least  looking  after. 

“Unfortunately,  we  are  a  dying 
breed.  There  are  fewer  of  us  around, 
but  the  ones  that  have  survived  are 
very  strong  entities.  Individual  news¬ 
papers  have  a  place  in  the  world  and 
are  doing  well.  [ING]  is  a  way  to  have 
us  continue  to  grow.  They’re  all  healthy 
properties  involved  in  ING,”  Sapanara 
said. 

Members  of  the  group  also  empha¬ 
sized  that  no  political  motives  existed 
for  their  formation. 

“We  have  no  intention  of  using  our 
‘collective  clout’  to  drive  an  agenda  or 
push  on  certain  issues,”  Sutton  said. 

Lass  agreed,  explaining  that  the 
group  is  “sharing  with  each  other  the 
way  that  Knight-Ridder  would,  by 
sharing  how  we  are  training  people 
and  sharing  ideas  about  managing  a 
newspaper.  That’s  not  to  say  Knight- 
Ridder  wouldn’t  share  information 
with  independent  newspapers.  It’s  just 
a  lot  more  convenient  to  share  among 
ourselves.” 

Lass,  however,  did  say  that  the  net¬ 
work  could  be  helpful  in  getting  inde¬ 
pendents  to  agree  to  NAA  projects  as  a 
group.  Certain  NAA  projects,  such  as 
the  drive  to  win  more  national  adver¬ 
tising,  would  be  better  served  the  more 
papers  agree  to  participate. 

“We  just  have  to  play  a  role  as  an  in¬ 
dependent  newspaper  to  help  the  in¬ 
dustry  get  its  act  together  to  become 
an  easier  group  to  deal  with.  If  we  all 
get  on  board,  it  will  succeed.  If  we 
don’t,  it  will  not.  [ING]  can  be  helpful 
by  communicating  to  the  independents 
that  we  should  get  together  on  certain 
things,”  Lass  said. 

At  the  last  meeting  in  Boston,  the 
group  decided  it  will  meet  twice  a  year 
and  discuss  a  previously  agreed-upon 
agenda  of  topics. 

So  far  the  participants  have  swapped 
a  week’s  worth  of  newspapers  so  all 

(See  Alternative  on  page  45) 


While  NAA  has  many  resources  and  “does  things 
on  a  grand  scale/’  Sapanara  said,  he  believes  ING 
is  able  to  get  more  done  with  less  bureacracy. 
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Former  UPI 
Partner  Indicted 

Ex-minority  owner  Joseph  Russo  charged  with  taking  part 
in  loan  conspiracy  to  fund  his  5%  share  in  the  wire  service 


by  Debra  Qersh 

FORMER  UNITED  PRESS  Interna¬ 
tional  minority  share  owner  Joseph  E. 
Russo  has  been  indicted  for  allegedly 
taking  part  in  a  loan  conspiracy  that 
funded  his  acquisition  of  5%  of  the 
wire  service. 

According  to  the  10-count  indict¬ 
ment,  Russo,  in  1986,  conspired  with 
bankers  Ronald  A.  Piperi  and  his  son 
Ronald  D.  Piperi  to  arrange  a  $1.5  mil¬ 
lion  loan  to  Russo  from  First  Savings, 
the  bank  controlled  by  the  Piperis. 

In  return,  the  indictment  alleges, 
Russo  arranged  for  his  Ameriway  Sav¬ 
ings  and  Ameriway  Bank  to  lend  the 
Piperis  a  total  of  $750,000. 

E&P  attempted  to  contact  Russo  for 
comment,  but  Houston  directory  assis¬ 
tance  reported  no  listing  for  the  Russo 
Companies  and  an  unlisted  number  for 
a  Joe  E.  Russo. 

The  indictment  charges  that  on 
June  2,  1986,  Ronald  D.  Piperi  made  an 
application  for  a  $450,000  loan  from 
Ameriway  Savings  and  offered  “a  de¬ 
ceptive  financial  statement  in  the 
name  of  Ronald  A.  Piperi.” 

On  that  same  day,  according  to  the 
indictment,  Russo  made  a  $1.5  million 
loan  application  to  First  Savings, 
which  was  accompanied  by  “a  decep¬ 
tive  financial  statement  in  the  name  of 
the  Russo  Companies.” 

A  week  later,  June  9,  1986,  Russo  al¬ 
legedly  arranged  the  $450,000  loan  to 
Ronald  D.  Piperi  for  the  benefit  of 
Ronald  A.  Piperi.  That  day,  Ronald  A. 
Piperi  transferred  $450,000  to  a  broker 
to  purchase  60,000  shares  of  Dallas- 
based  Flexible  Computer  Corp.,  a 
company  that  sold  and  manufactured 
computers. 

On  June  10,  1986,  Russo  allegedly 
received  his  $1.5  million  from  the 
Piperi  bank,  and  then  arranged  the 
balance  of  the  loan  to  Ronald  D. 
Piperi,  $300,000,  to  be  funded  by 
Ameriway  Bank. 


The  same  day,  as  Ronald  A.  Piperi 
transferred  $300,000  to  his  broker  for 
an  additional  40,000  shares  of  the 
computer  company,  Russo  transferred 
$1.5  million  to  New  UPI  Inc.,  accord¬ 
ing  to  the  indictment. 

“It  was  part  of  the  conspiracy  that 
the  defendant,  Joseph  E.  Russo,  sought 
to  obtain  a  source  of  financing  for  the 
purchase  of  a  5%  interest  in  New  UPI 
Inc.,”  the  indictment  charges. 

New  UPI  Inc.  was  the  company 
formed  by  Mexican  media  owner 
Mario  Vasquez  Rana,  who  purchased 
the  wire  service  for  $41  million  after  it 
had  filed  for  Chapter  11  bankruptcy 
protection  in  1985. 

When  Vasquez  made  his  first  down 
payment  on  UPI,  $29  million  in  June 
1986,  Russo  was  identified  as  a  10% 
partner  in  the  wire  service.  In  fact,  in  a 
May  1986  joint  disclosure  statement 
filed  with  the  U.S.  bankruptcy  court  in 
Washington,  D.C.,  Russo  is  identified 
as  a  holder  of  10%  of  New  UPI  com¬ 
mon  stock. 

It  soon  was  learned,  however,  that 


Russo  actually  held  only  5%  of  the 
company. 

Assistant  U.S.  Attorney  Doug 
Durham  explained  that  the  indictment 
alleges  the  $1.5  million  was  transferred 
to  New  UPI  by  Russo  for  a  5%  share  in 
the  company. 

After  speaking  with  a  number  of  for¬ 
mer  UPI  executives,  the  consensus 
seemed  to  be  that  Russo  simply  did  not 
have  the  money  for  more  than  5%. 

As  time  passed,  Russo’s  share  in 
UPI  eventually  was  diminished  even 
further  due  to  his  inability  to  subsidize 
operating  losses  (E&P,  Dec.  5,  1987, 
P.  17). 

Russo  and  Vasquez,  who  reportedly 
had  not  met  before  1985,  became  part¬ 
ners  during  the  bidding  process,  when 
each  had  petitioned  the  bankruptcy 
court  for  ownership  of  UPI. 

Russo  had  no  media  experience,  and 
there  was  a  great  deal  of  speculation 
that  he  had  been  brought  in  on  the 
deal  with  Vasquez  to  “Americanize” 
UPI’s  new  ownership. 

Those  contacted  for  this  article  indi- 
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cated  that,  despite  his  attempts  other¬ 
wise,  Russo  played  a  very  minor  role  in 
the  operation  of  UPl  and  often  was 
shut  out  of  its  operations  by  Vasquez. 

If  business  correspondence  can  be 
any  indication  of  this,  in  1987,  E&P 
obtained  a  copy  of  a  confidential 
memo  to  Vasquez  from  then-UPl  exec¬ 
utive  vice  president  Claude  Hippeau 
detailing  a  proposal  for  restructuring 
UPl.  The  memo  included  the  names  of 
four  top  executives  to  be  carbon- 
copied. 

Russo’s  name  was  not  among  those 
listed. 

Russo  was  identified  in  court  docu¬ 
ments  and  news  accounts  as  founder 
and  president  of  the  Russo  Companies, 
“a  diversified  financial  services  organi¬ 
zation  headquartered  in  Houston,  with 
assets  in  excess  of  $1  billion.” 

Yet,  on  November  24,  1987,  Russo 
and  the  Russo  Companies,  faced  with 
real  estate  foreclosures  and  lawsuits  for 
back  taxes,  filed  for  Chapter  11  bank¬ 
ruptcy  protection,  claiming  liabilities 
of  $127  million. 

Durham  explained  it  is  possible  that 


at  one  point  the  Russo  Companies 
held  real  estate  interests  that  may  have 
been  appraised  at  $1  billion,  but  that 
probably  was  far  more  than  Russo’s  ac¬ 
tual  net  worth. 

Further,  Durham  explained,  it  is  a 
matter  of  public  record  that  a  few 
months  before  Russo  filed  for  bank¬ 
ruptcy  a  number  of  his  properties  were 
behind  on  their  taxes. 

In  February  1988,  Vasquez  turned 
management  of  UPl  over  to  Earl  Brian 
and  other  Financial  News  Network  ex¬ 
ecutives,  who  formed  World  NewsWire 
(WNW)  Group  Inc.  to  run  the  wire 
service. 

Brian’s  Infotechnology  eventually 
acquired  control  of  WNW  and  thus  of 
UPl,  but  by  August  1991  UPl  again 
filed  for  Chapter  11  bankruptcy  pro¬ 
tection.  The  wire  service  was  sold 
again  in  June  1992  to  the  Middle  East 
Broadcasting  Centre  (MBC)  for  $3.95 
million. 

The  indictment,  handed  up  to  the 


U.S.  District  Court  for  the  Southern 
District  of  Texas,  Houston  Division, 
names  Russo  and  both  Piperis  and  in¬ 
cludes  charges  of  conspiracy,  bank 
fraud,  bribery  and  misapplication. 

According  to  the  20-page  indict¬ 
ment,  neither  Russo  nor  the  Piperis  in¬ 
formed  their  banks’  boards  of  the  reci¬ 
procal,  unsecured  loans,  which  were 
made  without  the  proper  credit 
checks. 

Since  the  financial  institution  did 
not  secure  the  loan,  there  is  no  identi¬ 
fiable  property  to  seize,  so  there  can  be 
no  lien  against  New  UPl  stock.  Figur¬ 
ing  out  whether  the  current  company 
operating  UPl  would  have  any  liability 
is,  thus,  irrelevant. 

Had  the  loan  been  secured  and  had 
New  UPl  survived,  there  could  have 
been  a  civil  forfeiture  action,  com¬ 
pletely  independent  of  the  criminal 
process,  but  first  it  would  have  to  be 
proved  that  the  money  was  used  to  buy 
a  percentage  of  New  UPl. 

There  is  also  a  way  in  bank  fraud 
cases  to  seize  property  once  a  guilty 
verdict  has  been  reached,  similar  to  as¬ 


set  forfeitures  following  drug  convic¬ 
tions.  The  guilty  party,  however,  must 
have  some  assets,  and  in  this  case  — 
again,  because  the  loan  was  unsecured 
—  there  is  no  identifiable  property. 

All  three  financial  institutions 
named  in  the  indictment  have  failed, 
explained  Durham,  assistant  U.S.  at¬ 
torney  in  the  U.S.  Attorney’s  Office  in 
Houston,  who  is  investigating  the 
charges  along  with  FBI  special  agent 
Dennis  Williams  and  others. 

Durham  noted  that  when  a  financial 
institution  fails  and  liquidators  are  ap¬ 
pointed,  information  often  is  uncov¬ 
ered  that  leads  to  criminal  referrals  to 
the  Federal  Bureau  of  Investigation. 

This  is  the  second  indictment  to 
name  Russo,  Durham  added. 

The  other,  filed  in  October,  involves 
similar  allegations,  although  not  in¬ 
volving  UPl  or  the  Piperis. 

Russo  and  the  Piperis  have  been  re¬ 
leased  on  bail,  and  their  trial  is  sched¬ 
uled  to  begin  June  28.  BEOT 


Rodney  Dangerfield 
gets  some  respect 

COMEDIAN  RODNEY  Dangerfield,  a 
constant  seeker  of  a  little  respect,  final¬ 
ly  got  some  —  from  the  U.S.  District 
Court  in  Los  Angeles. 

In  a  pretrial  decision.  Judge  Ronald 
Lew  ruled  that  The  Star  must  reveal  its 
sources  in  the  discovery  phase  of  Dan- 
gerfield’s  libel  suit  against  the  supermar¬ 
ket  tabloid. 

The  court’s  opinion  turned  on  the  is¬ 
sues  of  whether  Dangerfield’s  suit  was 
meritorious  and  whether  he  had  ex¬ 
hausted  all  other  avenues  in  trying  to 
learn  the  identity  of  The  Star’s  confi¬ 
dential  sources.  On  both  questions,  the 
court  decided  in  his  favor. 

Dangerfield  sued  over  a  Sept.  11, 
1990,  Star  issue  that  reported  on  the 
comic’s  purported  problems  with  a 
flooded  hotel  room  in  Caesars  Palace  in 
Las  Vegas. 

In  a  story  supposedly  based  on  the 
reporter’s  interviews  with  unnamed  ho¬ 
tel  employees,  Dangerfield  was  de¬ 
scribed  as  being  “blotto”  and  allegedly 
was  seen  with  nude  women  in  a  room 
“strewn  with  empty  vodka  bottles.” 

Another  source,  a  woman,  was  quot¬ 
ed  as  saying  the  entertainer  “appeared 
to  be  high”  and  chased  her  around  the 
room. 

The  Star’s  editor  refused  to  name 
the  sources  in  a  deposition,  citing  the 
California  shield  law  and  the  First 
Amendment. 

In  assessing  the  federal  court’s  deci¬ 
sion,  attorney  Terry  Francke,  executive 
director  of  the  California  First  Amend¬ 
ment  Coalition,  commented  that  the 
identity  of  the  sources  “goes  to  the 
heart  of  the  plaintiff’s  claim.” 

“In  libel  cases  brought  by  public  fig¬ 
ures  such  as  Dangerfield,”  he  continued, 
“the  identity  of  a  confidential  source  — 
or  even  whether  there  was  one  —  is  al¬ 
ways  viewed  as  vital  to  the  plaintiff, 
who  must  try  to  prove  that  the  offend¬ 
ing  statements  were  published  with 
knowledge  of  their  falsity  or  substantial 
doubt  as  to  their  truth.” 

The  court  noted  that  Dangerfield 
had  made  substantial,  but  futile,  efforts 
to  track  down  the  sources  and  asked 
The  Star  for  them  only  as  a  last  resort. 

However,  Judge  Lew  said  that  be¬ 
cause  the  hotel  employees  might  lose 
their  jobs  if  their  names  are  revealed, 
the  court  would  protect  them  with  a 
shield  of  its  own  “by  restricting  the  in¬ 
formation  about  their  identities  to 
counsel.” 


“It  was  part  of  the  conspiracy  that  the 
defendant,  Joseph  E.  Russo,  sought  to  obtain  a 
source  of  financing  for  the  purchase  of  a  5% 
interest  in  New  UPl  Inc.,”  the  indictment  charges. 
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A  Return 

to  UNESCO? 

Resolution  introduced  in  Congress  calling  for  the  Clinton 
administration  to  return  the  United  States  to  active  membership 


by  Debra  Qersh 

NOW  THAT  THE  United  Nations 
Educational,  Scientific  and  Cultural 
Organization  has  gotten  its  house  in 
order,  a  group  of  congressmen  have 
called  upon  the  United  States  to  once 
again  be  a  member. 

Toward  that  end,  a  resolution  has 
been  introduced  in  the  U.S.  House  of 
Representatives  calling  for  the  Clinton 
administration  to  return  the  country  to 
full  and  active  membership  in  UN¬ 
ESCO  before  1993  is  over. 

The  United  States  withdrew  from 
membership  in  UNESCO,  citing  a 
myriad  of  questions  about  manage¬ 
ment  and  policy,  including  UNESCO’s 
position  on  freedom  of  the  press. 

Since  then,  however,  the  organiza¬ 
tion  has  gone  through  changes  not 
only  in  its  policy  structure,  but  also  in 
its  leadership,  specifically  the  1987 
election  of  Federico  Mayor  as  director- 
general. 

Citing  those  changes.  Rep.  Esteban 
E.  Torres  (D-Calif.),  a  former  ambas¬ 
sador  and  U.S.  permanent  representa¬ 
tive  to  UNESCO  under  President 
Carter,  introduced  the  resolution  that 
calls  for  re-entry  in  UNESCO  before 
the  end  of  1993. 

According  to  the  resolution,  “UN¬ 
ESCO  has  elected  new  leadership,  in¬ 
stituted  tightened  financial  controls 
and  strategic  planning,  cut  staff  and 
budget,  renewed  professionalism,  re¬ 
stored  recognition  of  intellectual  prop¬ 
erty,  returned  the  organization  to  the 
principle  of  an  unfettered,  indepen¬ 
dent  international  press,  therefore  ad¬ 
dressing  and  redressing  the  criticisms 
which  formed  the  justification  for  the 
United  States’  withdrawal.” 

Rep.  Torres’  resolution  also  states 
that  UNESCO  “has  placed  high  prior¬ 
ity  on  the  promotion  of  democracy, 
free  flow  of  information,  training  and 
expertise”  and  “has  put  a  high  priority 


Federico  Mayor 


on  programs  to  strengthen  a  free  press 
and  journalistic  independence.” 

In  addition,  the  resolution  points  to 
a  1993  report  from  the  General  Ac¬ 
counting  Office  which  confirms  a 
demonstrated  “commitment  to  man¬ 
agement  reform,”  and  it  notes  that  re¬ 
joining  UNESCO  would  advance  U.S. 
foreign  and  domestic  policy. 

Domestic  advantages  include  reduc¬ 
ing  illiteracy  and  improving  educa¬ 
tion,  increasing  tolerance  among  eth¬ 
nic  and  racial  minority  groups,  pro¬ 
tecting  cultural  freedom  and  the  free 
flow  of  information,  and  widening  ac¬ 
cess  to  communications  technology 
markets  in  developing  countries  by 
American  businesses. 

Co-sponsors  of  House  Concurrent 
Resolution  103  include  Rep.  Howard  L. 
Berman  (D-Calif.),  Rep.  George  E. 
Brown  Jr.  (D-Calif.),  Rep.  Tom  Lantos 
(D-Calif.),  Rep.  Jim  Leach  (R-lowa) 
and  Rep.  George  Miller  (D-Calif.). 

Late  last  year,  UNESCO  director- 
general  Mayor  promised  to  lay  to  rest 


misunderstandings  surrounding  the 
controversial  New  World  Information 
Order  and  urged  the  U.S.  to  rejoin  his 
organization  (E&P,  Dec.  19,  1992, 
P.13). 

The  New  World  Information  Order, 
which  placed  restrictions  on  freedom 
of  information,  was  a  particular  point 
of  contention. 

Speaking  at  the  annual  World 
Press  Freedom  Committee’s  Harold 
W.  Andersen  Lecture,  Mayor  stated, 
“UNESCO  is  fully  committed  to  the 
advance  of  press  and  media  freedom. 
This  means  leaving  codes  of  journal¬ 
istic  ethics  and  similar  issues  in  new 
and  emerging  democratic  systems 
strictly  within  the  purview  of  the 
press  and  media  professionals  them¬ 
selves.” 


Workforce  diversity 
event  sponsored  by 
Los  Angeles  Times 

THE  LOS  ANGELES  Times  recently 
sponsored  a  “Workforce  Diversity  Ca¬ 
reer  Days”  job  fair  to  aid  employers  in 
meeting  their  minority  hiring  goals  and 
help  minorities  connect  with  recruiting 
companies. 

The  two-day  event  in  the  Los  Ange¬ 
les  Convention  Center  was  free  to  the 
public.  It  was  sponsored  by  the  Times’ 
classified  advertising  department  as 
a  service  to  advertisers  and  the 
community. 

About  30  Southern  California  indus¬ 
tries  were  represented  at  the  fair,  in¬ 
cluding  Mattel  Inc.,  Rockwell  Interna¬ 
tional,  Honeywell,  Inc.  and  Union 
Bank. 

In  the  most  recent  fair,  recruiters 
qualified  for  a  free  booth  by  advertising 
in  the  Times’  special  editorial  section, 
“Workforce  Diversity.” 
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A  Change 
in  Strategy 

Chief  executive  officer  of  Thomson  Newspapers  vows  to  improve 
the  chain’s  product  on  heels  of  first-quarter  financial  losses 


AFTER  A  WEEK  that  saw  the  resigna¬ 
tion  of  the  head  of  Thomson  News¬ 
papers  and  first-quarter  corporate  loss¬ 
es,  Thomson  Corp.  chief  executive  of¬ 
ficer  Michael  Brown  vowed  to  improve 
the  look  and  editorial  quality  of  the 
chain’s  150-plus  North  American 
dailies. 

“Thomson  Newspapers  has  a  reputa¬ 
tion  well-deserved  for  very  poor  quali¬ 
ty,”  Brown  declared  in  a  rare  interview, 
reported  by  Jacquie  McNish  of  the 
Thomson-owned  Toronto  Globe  and 
Mail’s  New  York  bureau. 

In  the  interview.  Brown  suggested 
that  the  chain’s  spectacular  growth 
during  the  1980s  —  when  Thomson 
snapped  up  U.S.  and  Canadian  papers 


at  a  rate  of  two  a  month  —  had  been 
vitiated  by  a  “no-brainer”  policy  of  cut¬ 
ting  costs  and  raising  prices. 

At  the  time,  Thomson  papers  — 
mostly  small-  and  medium-circulation 
dailies  in  monopoly  markets  — 
achieved  profit  margins  that  consis¬ 
tently  approached  40%. 

However,  the  money-wringing  prac¬ 
tice,  Brown  told  the  Globe  and  Mail, 
produced  too  many  “cruddy”  news¬ 
papers. 

Last  year,  margins  were  down  to 
17%,  Thomson  said. 

Brown’s  remarks  came  days  after  the 
company  announced  that  Thomson 
Newspapers  president  and  CEO 
Michael  W.  Johnston  was  resigning  af¬ 
ter  four  years  in  the  job. 

In  a  statement,  the  company  attrib¬ 
uted  the  resignation  to  Johnston’s  dis¬ 
satisfaction  with  the  constant  travel 


involved  in  running  the  far-flung 
chain. 

In  the  Globe  and  Mail  interview, 
however.  Brown  said  the  “mutual”  de¬ 
cision  that  Johnston  resign  also 
stemmed  from  disagreements  with  the 
former  executive’s  past  revenue  fore¬ 
casts. 

For  the  past  three  years.  Brown  said, 
Johnston  budgeted  spending  based  on 
revenue  projections  that  proved  overly 
optimistic.  As  a  result,  margins  fell  — 
and  the  once  acquisitive  Thomson  be¬ 
gan  to  shed  papers. 

“Profit  disappointments  are  not 
good  for  morale,”  Brown  told  McNish. 

Thomson  in  the  past  year  has  sold, 
merged  or  shuttered  at  least  two  dozen 


dailies.  In  February,  Thomson  an¬ 
nounced  a  number  of  other  papers, 
which  it  declined  to  identify,  would 
also  be  sold  or  closed. 

In  this  most  recent  interview.  Brown 
said  no  more  papers  will  be  added  to 
that  list. 

At  the  same  time  Thomson  was 
shedding  some  papers,  it  was  investing 
in  others.  The  company  says  it  has 
spent  more  than  $200  million  for  pro¬ 
duction  upgrades  last  year.  It  also  com¬ 
pleted  redesigns  at  a  number  of  papers. 

And  Thomson  is  looking  outside  the 
newspaper  industry  to  find  a  successor 
for  Johnston,  Brown  said. 

Suggesting  that  the  newspaper  in¬ 
dustry  has  done  a  poor  job  of  reacting 
to  customer  demands.  Brown  said 
Thomson  is  looking  at  candidates  with 
backgrounds  in  consumer  marketing. 

“A  newspaper  is  a  consumer  product 
with  a  short  shelf  life,”  he  told  the  Globe 


and  Mail.  “You’ve  got  to  start  saying, 
‘What  does  the  consumer  want?’  ” 

Thomson  reported  quarterly  net  loss¬ 
es  mounting  to  $59  million,  or  10^  a 
share,  compared  with  a  net  loss  of  $51 
million,  or  90  a  share,  in  the  period  last 
year. 

Quarterly  revenues  declined  to  $1.07 
billion,  from  $1.14  billion,  and  operating 
profit  slipped  to  $10  million,  from  $11 
million,  in  first-quarter  1992. 

Thomson  said  first-quarter  results 
were  “misleading”  in  that  its  travel 
group  and  some  segments  of  its  infor¬ 
mation  and  publishing  group  earn  most 
of  their  money  in  the  second  half  of  the 
year. 

The  newspaper  group  posted  lower 
quarterly  revenues,  $262  million  versus 
$270  million  in  first-quarter  1992,  but 
operating  profit  before  amortization  ad¬ 
vanced  to  $37  million,  from  $29  mil¬ 
lion,  and  profit  margins  improved. 

The  newspaper  business  remained 
“difficult,”  especially  in  Canada.  Ad 
linage  fell  5.1%  overall,  7.3%  at  Canadi¬ 
an  papers,  5.1%  at  U.S.  papers.  Total 
circulation  declined  slightly,  except  for 
gains  at  the  Globe  and  Mail.  Cost  con¬ 
trols  remain  tight  as  newspapers  devel¬ 
op  new  revenues  and  seek  to  build  cir¬ 
culation,  Thomson  said. 

In  the  information  and  publishing 
group,  where  the  first  quarter  typically 
makes  an  “insignificant”  contribution 
to  annual  earnings,  revenues  slipped  a 
hair  to  $531  million  and  operating  prof¬ 
it  before  amortization  plunged  to  $1 
million,  from  $15  million  a  year  earlier. 
Financial  services  posted  substantially 
improved  results,  as  did  U.K.  regional 
newspapers,  which  lost  money  despite 
completion  of  a  restructuring  that  dis¬ 
posed  of  most  titles.  Publishing  results 
elsewhere  declined,  in  line  with  budget, 
as  a  result  of  seasonal  losses  and  prod¬ 
uct  development  costs. 

Losses  declined  in  travel  operations, 
thanks  to  currency  fluctuations  and 
profits  from  aircraft  sales.  ■ES’P 


“Thomson  Newspapers  has  a  reputation 
well-deserved  for  very  poor  quality,”  Brown 
declared  in  a  rare  interview. 
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Financial  Briefe 


Cowles  OKs  6-for-l  split 

COWLES  MEDIA  CO.,  the  Minneapolis-based  publisher  of 
the  Star-Tribune,  has  approved  a  six-for-one  stock  split. 

Subject  to  shareholder  approval  at  the  annual  meeting 
scheduled  for  Aug.  2,  the  split  includes  common  voting  and 
non-voting  stock.  If  approved,  the  measure  will  give  share¬ 
holders  five  additional  shares  for  each  share  they  own. 

Cowles  said  the  action  would  lower  the  stock  price,  ranging 
from  about  $120  to  $125  a  share  recently,  to  a  level  compara¬ 
ble  with  other  media  companies,  and  that  would  make  stock 
easier  to  buy  and  sell.  The  Cowles  family  owns  a  controlling 
interest,  but  the  unlisted  stock  is  sold  over  the  counter. 

Cowles  also  approved  a  $20  million  renovation  of  the  Star 
Tribune  building  on  Portland  Avenue.  Plans  call  for  work  to 
begin  in  August  and  last  18  months.  And  the  board  raised 
the  quarterly  dividend  to  780,  from  730,  following  47%  higher 
earnings  last  fiscal  year. 

MacLean  earnings  up 

MACLEAN  HUNTER  LTD.,  majority  owner  of  the  Toronto 
Sun  group,  posted  9%  higher  net  earnings  for  the  first  quar¬ 
ter  of  1993,  despite  doubling  losses  from  newspapers. 

The  Toronto-based  company  reported  net  income  of  $18 
million  (Canadian),  or  100  a  share,  compared  with  $14  mil¬ 
lion,  or  80  a  share,  in  first-quarter  1992. 

Revenue  grew  9%  to  $420  million,  and  operating  income 
before  amortization  grew  9%  to  $44  million. 

Newspaper  revenue  declined  slightly  to  $75.7  million,  as 
operating  losses  mounted  to  $2.7  million,  from  $1.3  million  in 
the  first  quarter  of  1992.  The  Financial  Post  slashed  quarter¬ 
ly  operating  losses  28%  with  the  help  of  higher  revenues  and 
lower  expenses.  But  retail  ad  revenue  fell  at  most  Toronto 
Sun  Publishing  Co.  papers,  while  circulation  grew. 

Cable  television  was  the  brightest  performer,  producing 
operating  income  of  $40  million,  up  from  $34  million  in  first- 
quarter  1992,  on  revenue  of  $109.8  million,  up  from  $95.8  mil¬ 
lion.  Printing  revenues  grew  19%  to  $130.3  million,  but  profit 
declined  to  $7.8  million,  from  $10.4  million. 

Vancouver  papers  sell 
distribution  operations 

SOUTHAM  INC.’S  MONEY -losing  Pacific  Press  Ltd.,  pub¬ 
lisher  of  the  Vancouver  Sun  and  Province  in  British  Colum¬ 
bia,  is  slashing  costs  by  selling  its  bulk  delivery  operation  to 
an  independent  deliverer. 

The  change  will  eliminate  117  jobs  and  save  $3  million 
(Canadian)  a  year,  said  Pacific  Press  president  Don  Babick. 

The  contract  with  Dolphin  Delivery  Ltd.  of  Burnaby  in¬ 
cludes  65  of  the  newspaper  company’s  trucks  and  3,200  vend¬ 
ing  boxes.  For  five  years.  Dolphin  will  distribute  papers  and 
collect  money  from  single-copy  sales. 

As  part  of  an  effort  to  cut  costs.  Pacific  Press,  which  lost 
$4  million  last  year,  invited  Dolphin  and  other  companies  to 
bid  for  the  business.  Terms  of  the  deal  were  not  disclosed. 

The  newspaper  company’s  trucks  sit  idle  16  hours  a  day 
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1  U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

5/25/93 

5/18/93 

5/26/92 

Affiliated  Publications  Inc.  (NY) 

12.25 

12.375 

10.625 

A.H.  BeloCorp.  (NY) 

46.00 

47.25 

39.50 

Capital  Cities/A^  Inc.  (NY) 

530.00 

523.75 

451.25 

Central  Newspapers  Inc.  (NY) 

24.00 

25.00 

22.00 

Dow  Jones  &  Co.  Inc.  (NY) 

29.75 

29.875 

31.625 

Gannett  Co.  Inc.  (NY) 

52.50 

50.50 

47.625 

Knight-Ridder  Inc.  (NY) 

56.625 

55.25 

59.125 

Lee  Enterprises  Inc.  (NY) 

29.125 

29.50 

28.625 

McClatchy  Newspapers  Inc.  (NY] 

22.25 

22.375 

20.25 

Media  General  Inc.  (AM) 

19.00 

18.75 

17.875 

Multimedia  Inc.  (NDQ)  * 

37.25 

34.25 

28.50 

New  York  Times  Co.  (AM) 

28.875 

27.75 

28.875 

1  Park  Communications  Inc.  (NDQ)  18.75 

18.75 

15.75 

Pulitzer  Publishing  Co.  (NDQ) 

29.25 

29.50 

30.50 

LW.ScrippsCo.  (NY) 

28.00 

27.25 

28.375 

Times  Mirror  Co.  (NY) 

30.875 

31.00 

34.125 

Tribune  Co.  (NY) 

52.625 

52.75 

43.25 

Washington  Post  Co.  (NY) 

*  3  for  1  stock  split 

240.25 

241.25 

233.50 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  ( Weekly  Closing  Quotes ) 

Stock 

5/25/93 

00 

5/26/92 

MacLean  Hunter  Ltd.  (a) 

11.875 

11.625 

11.75 

Hollinger  Inc.  (a) 

12.50 

12.50 

9.75 

Quebecor  Inc.  Class  A  (a)(d) 

20.00 

20.00 

14.00 

Reuters  (c) 

60.25 

57.75 

64.75 

Southam  Inc.  (a) 

17.50 

17.625 

17.00 

Thomson  Corp.  (a) 

15.625 

15375 

14.75 

Toronto  Sun  Publishing  Corp.  (a) 

12.25 

12.50 

16.50 

TorStar  Corp.  (a) 

23.125 

23.50 

21.50 

Pearson  Ltd.  (b)(e) 

4.44 

4.50 

4.28 

News  Corp.  Ltd.  (c) 

41.625 

41.625 

32.625 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24,  1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  &.  Company  Inc. 

and  were  due  for  a  $3.3  million  replacement  within  two  years. 

Dolphin’s  drivers  earn  about  half  the  $31  an  hour  paid  Pa¬ 
cific  Press  drivers,  according  to  a  May  12  Globe  and  Mail  sto¬ 
ry  by  Robert  Williamson. 

The  delivery  deal  and  a  March  notice  to  lay  off  112  other 
workers  add  up  to  a  14%  work  force  reduction. 

“In  these  difficult  economic  times,  it  makes  far  more  eco¬ 
nomic  sense  to  sell  this  business  to  a  company  that  special¬ 
izes  in  trucking,”  Babick  said.  “It’s  something  probably  that 
Pacific  Press  should  have  looked  at  a  long  time  ago.” 

Pacific  Press  retains  its  home-delivery  service,  which  is 
switching  to  adult  carriers  and  combining  routes  of  the  two 
morning  papers. 
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Socialist  Tool 

Puerto  Rico’s  Claridad  struggles  in  a  post-socialist  world 


by  Larry  Luxner 

IT’S  ONE  OF  the  most  radical  leftist 
newspapers  published  on  U.S.  soil,  and 
though  few  people  sympathize  with  the 
party  that  controls  it,  some  admire  this 
paper  for  its  biting  exposes  on  every¬ 
thing  from  CIA  abuse  to  toxic-waste 
contamination. 

The  paper  is  Claridad,  a  weekly 
tabloid  published  by  the  Puerto  Rican 
Socialist  Party  (PSP),  a  tiny  fringe  par¬ 
ty  that  favors  political  independence 
for  Puerto  Rico  and  adoption  of  an 
economic  system  that  favors  “social 
justice”  a  la  Cuba. 

Carlos  Gallisa,  acting  director  of 
Claridad,  is  also  secretary-general  of 
the  PSP,  whose  red  clenched-fist  sym¬ 
bol  graces  the  top  of  party  headquar¬ 
ters  along  Ponce  de  Leon  Avenue  in 
downtown  San  Juan. 

In  a  recent  interview,  Gallisa  said 
Claridad  enjoys  a  circulation  of  be¬ 
tween  25,000  and  30,000,  and  that  it 
serves  as  the  newspaper  of  record  for 
all  Puerto  Rican  “independentistas ,” 
not  just  the  handful  of  PSP  radicals 
who  reject  the  more  moderate  views  of 
the  Puerto  Rican  Independence  Party 

(PIP).  ' 

“We’re  a  small  party  but  we  have  a 
peripheral  influence  which  is  much 
stronger  and  wider  than  our  numbers,” 
he  told  E&P.  “We’re  working  against 
the  propaganda  of  the  United  States 
since  early  this  century,  even  before  Fi¬ 
del  Castro,  that  says  freedom  and  eco¬ 
nomic  development  can  be  achieved 
only  under  the  U.S.  flag.” 

Gallisa,  59,  graduated  from  the  Uni¬ 
versity  of  Puerto  Rico  law  school  in 
1970  and  was  elected  to  the  island’s 
House  of  Representatives  in  1973  on 
the  PIP  ticket,  serving  one  term.  He 
switched  to  the  PSP  in  1975  and 
became  the  editor  of  Claridad  shortly 
after. 

Gallisa,  who  speaks  English  fluently, 
nonetheless  upholds  Puerto  Rico’s 
Spanish-language  culture  and  heritage. 
He  defends  Claridad’s  lack  of  “impar- 


(Luxner  is  a  free-lance  journalist  based 
in  San  Juan,  Puerto  Rico.) 


“You  can  be  objective,  but  not 
impartial.  Otherwise  you  don’t  think, 
you  don’t  have  an  ideology.  When  you 
write,  you  write  to  put  forward  your 
particular  viewpoint.’’ 

—  Carlos  Qallisd,  editor,  Claridad 


tiality”  by  pointing  out  that  every 
newspaper  in  Puerto  Rico  —  from  the 
pro-statehood  El  Nuevo  Dia  to  the 
English-language  San  Juan  Star  —  has 
its  own  opinions  when  it  comes  to  the 
island’s  future  political  status. 

“You  can  be  objective,  but  not  im¬ 
partial.  Otherwise  you  don’t  think,  you 
don’t  have  an  ideology,”  he  says. 
“When  you  write,  you  write  to  put  for¬ 
ward  your  particular  viewpoint.” 

Claridad,  which  sells  on  newsstands 
for  50y  a  copy,  has  a  very  small  staff, 
and  many  of  its  contributors  write  for 
free.  A  recent  issue  of  the  newspaper 
contained  44  pages  and  few  ads.  Those 
companies  that  do  advertise  are  gener¬ 
ally  independence  sympathizers  such  as 
the  Institute  for  Puerto  Rican  Culture, 
the  Tapia  Theater  in  Old  San  Juan, 
and  a  travel  agency  that  offers  one- 
week  “educational  tours”  to  Cuba. 

Editorial  coverage  varies,  though 
lead  articles  almost  always  question  the 
status  quo,  regardless  of  which  of  the 
two  major  parties,  the  pro-statehood 
New  Progressive  Party  (NPP)  or  the 


pro-Commonwealth  Popular  Democra¬ 
tic  Party  (PDP),  is  in  power. 

A  recent  typical  issue  of  Claridad 
featured  a  major  piece  on  Section  936 
of  the  Internal  Revenue  Code,  a  fed¬ 
eral  tax  incentive  program  responsi¬ 
ble  for  much  of  Puerto  Rico’s  eco¬ 
nomic  prosperity,  but  which  indepen¬ 
dentistas  (and  many  statehooders) 
view  as  a  crutch  that  forces  Puerto 
Rico  to  be  dependent  on  handouts 
from  Washington. 

Other  articles  in  that  same  issue  ex¬ 
plored  Puerto  Rico’s  Spanish-only  de¬ 
bate,  the  future  of  socialism,  controlled 
access  to  neighborhoods  as  an  anti¬ 
crime  measure,  the  religion  of  San- 
ten'a,  women’s  rights  in  Panama,  politi¬ 
cal  upheaval  in  El  Salvador  and  chaos 
in  Haiti.  Claridad  is  heavy  on  coverage 
of  the  University  of  Puerto  Rico  — 
home  to  many  pro-independence  stu¬ 
dents  and  professors  —  as  well  as  of 
Cuba,  where  a  few  dozen  copies  of 
Claridad  are  sent  on  a  weekly  basis. 

Gallisa  was  vague  about  where  Clar¬ 
idad  gets  its  funding,  but  he  strongly 
denies  that  it  comes  from  Fidel  Castro. 

“We  have  never  had  any  financial 
support  from  Cuba,”  he  said,  though  he 
added  that  he  does  defend  the  Cuban 
revolution  and  that  Castro  has  lent 
moral  support  to  the  PSP  over  the 
years.  In  fact,  the  PSP  operates  a  “per¬ 
manent  mission”  in  Havana  with  full 
embassy  status  as  if  Puerto  Rico  were 
already  an  independent  nation. 

Yet  increasing  economic  difficulties 
in  Cuba  and  the  collapse  of  Commu¬ 
nism  in  Eastern  Europe  have  con¬ 
tributed  to  a  weakening  of  Marxist  in- 
dependentismo  sympathies  in  Puerto 
Rico,  if  ever  there  were  any  to  speak  of. 
Even  Sen.  Ruben  Berrios,  a  PIP  sena¬ 
tor  and  one-time  candidate  for  gover¬ 
nor,  says  the  PSP’s  influence  is  “wan¬ 
ing”  steadily. 

The  fact  that  Gallisa  still  publishes 
Claridad  at  all  is  surprising,  consider¬ 
ing  the  anti-independentista  stance  of 
former  NPP  Gov.  Carlos  Romero 
Barcelo,  who  kept  files  on  some 
100,000  “subversives”  and  was  linked 
to  the  1978  police  murder  of  two  young 
radicals  atop  a  mountain  called  Cerro 
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Marravilla  in  a  political  scandal  that 
ultimately  brought  down  the  Romero 
Barcelo  administration. 

These  days,  political  terrorism  has 
died  down,  and  Claridad  is  no  longer 
the  target  of  vicious  attacks.  It  has  a 
cordial  relationship  with  the  island’s 
three  daily  papers,  even  though  the 
biggest  of  them,  El  Nuevo  Dia,  is  per¬ 
ceived  as  being  pro-statehood. 

In  one  respect,  Puerto  Rico  is  still 
like  the  rest  of  the  Spanish-speaking 
world  in  that  its  newspapers  have  tra¬ 
ditionally  followed  distinct  political 
ideologies.  Economically,  however, 
“you  can’t  compare  Puerto  Rico  with 
other  Latin  American  countries,”  says 
Gallisa. 

“We  are  a  colony  of  the  United 
States,  the  greatest  empire  ever 
known.  Per-capita  income  figures  are 
artificially  high  because  they’re  based 
on  a  welfare  state,”  he  said.  “Only  40% 
of  the  people  capable  of  working  actu¬ 
ally  work.  Two-fifths  of  the  Puerto  Ri¬ 
can  people  have  to  live  outside  Puerto 
Rico  to  have  economic  success.” 

While  Gallisa  had  little  to  say  about 
El  Nuevo  Di'a  or  its  chief  rival,  El  Vo- 
cero,  he  did  criticize  the  Star  —  a 
Scripps  Howard  affiliate  —  as  “an 
American  newspaper  which  wants  to 
Americanize”  the  island,  and  whose 
coverage  of  news  items  such  as  flooding 
in  Nebraska  “don’t  have  any  relevance 
to  the  people  of  Puerto  Rico.”  BEd?? 

Omaha  World-Herald 
creates  subsidiary 

THE  OMAHA  WORLD-Herald  Co. 
has  created  a  wholly  owned  corpora¬ 
tion,  World  Newspapers  Inc.,  for  its 
newspaper-related  subsidiaries,  the 
company  announced. 

World  Newspapers  will  own  and  op¬ 
erate  all  the  Omaha  World-Herald  Co. 
newspapers  except  the  flagship  Omaha 
World-Herald. 

The  daily  newspapers  in  the  sub¬ 
sidiary  are  the  Brookings  (S.D.)  Daily 
Register;  Huron  (S.D.)  Daily  Plains¬ 
man;  Columbus  (Neb.)  Telegram;  and 
the  Kearney  (Neb.)  Hub. 

Papillion  (Neb.)  Times  Printing  Co., 
which  runs  a  group  of  weekly  news¬ 
papers  in  the  Omaha  metropolitan 
area,  and  Community  Marketing  Co., 
which  operates  a  niche  publishing 
business,  will  also  be  part  of  World 
Newspapers  Inc. 

Terry  Kroeger,  has  been  elected 
president  of  World  Newspapers  Inc. 


Milwaukee  papers  publish 
free  ‘Extra’  on  water  crisis 


THE  EVENING  MILWAUKEE  Jour¬ 
nal  and  the  morning  Milwaukee  Sen¬ 
tinel  combined  resources  recently  to 
publish  and  distribute  a  free  midday 
extra  edition  warning  area  residents 
about  contaminated  tap  water. 

Some  30,000  copies  of  the  extra  — 
printed  on  bright  yellow  paper  with 
the  headline  “Don’t  Drink  the  Water” 
—  were  distributed  to  900  dealers  in 
Milwaukee  County. 

An  additional  5,000  copies  of  a 
Spanish-language  extra  were  distrib¬ 
uted  in  parts  of  the  city  with  substan¬ 
tial  Latino  populations. 

The  idea  for  a  free  extra  originated 
in  the  Journal  newsroom. 

“We  wanted  to  get  the  word  out  to 
everyone  not  to  drink  the  water,  or  to 
take  certain  precautions  if  they  were 
going  to  use  the  water,”  Journal  assis¬ 
tant  managing  editor  Barbara  Dembski 
said. 

In  early  April,  thousands  of  Milwau- 
kee-area  residents  were  sickened  when 
the  water  system  was  contaminated  by 
a  parasite  with  a  name  that  could  have 
come  from  a  bad  science-fiction  movie: 
Cryptosporidium. 

At  a  9:30  a.m.  journal/Sentinel  Inc. 
meeting  April  8,  the  format  for  the 
extra  was  set.  The  Journal  was  respon¬ 
sible  for  the  first  two  pages  of  the 
extra  in  both  languages,  while  the 
Sentinel  handled  the  third  page.  Jour¬ 
nal/Sentinel’s  market  services  depart¬ 
ment  designed  the  back  page,  which 
announced  a  Water  Safety  Line  in  the 
newspapers’  PressLine  audiotex 
service. 

By  noon,  the  first  copies  came  off 
the  press,  and  distribution  was  com¬ 
pleted  by  4  p.m. 

“We  could  not  have  done  that  unless 
the  two  newspapers  cooperated.  Nei- 


The  latest  on  the  water  crisis  from . . . 
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Milwaukee  ‘Extra’ 


ther  paper  could  have  produced  the 
extra  that  quickly  on  its  own,”  said 
Sentinel  editor  Keith  Spore. 

The  two  papers  are  owned  by  Jour¬ 
nal/Sentinel  but  compete  editorially. 

In  the  newspapers  themselves,  bot¬ 
tled  drinking  water  was  made  available 
for  employee  purchase  at  the  compa¬ 
ny’s  cost. 

Bottled  water  dispensers  and  addi¬ 
tional  beverage  vending  machines 
were  installed  throughout  the  building. 

To  get  the  bottled  water  from  a  Ply¬ 
mouth,  Wis.,  supplier,  the  company 
drafted  its  own  fleet  of  circulation 
trucks  to  deliver  the  water,  said  Mark 
Thomas,  vice  president  of  purchasing 
for  Journal/Sentinel  Inc.  BE^P 


Brother,  sister  columnists  co-author  a  book 


SYNDICATED  COLUMNIST  BOB 
Greene  and  his  sister,  D.J.  Fulford,  also 
a  columnist,  have  teamed  up  to  write  a 
book  on  preserving  family  histories. 

Published  by  Doubleday,  To  Our 
Children’s  Children  consists  of  a  series 
of  questions  to  parents  designed  to  fill 
out  a  family’s  background. 

Greene  is  syndicated  by  the  Chicago 


Tribune.  Fulford  writes  a  column  for  the 
Los  Angeles  Daily  News  that  is  syndi¬ 
cated  by  the  New  York  Times  News 
Service. 

They  grew  up  in  Columbus,  Ohio, 
where  their  parents  kept  such  a 
record. 

Their  book  poses  more  than  1,000 
questions  on  what  to  ask  parents. 
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Truth  Commission 
Report  on  El  Salvador 

United  Nations-sponsored  report  on  the  country’s  IZ^year  civil 
war  documents  government’s  sabotage  of  the  international  press 


by  Mark  Fitzgerald 

THE  RECENT  RELEASE  of  the  Unit¬ 
ed  Nations-sponsored  “Truth  Commis¬ 
sion”  report  on  El  Salvador’s  bloody  12- 
year  civil  war  documents  how  the  gov¬ 
ernment  waged  war  against  the 
international  press,  as  well  as  the  left¬ 
ist  guerrillas. 

The  report  has  also  revived  memo¬ 
ries  of  a  war  in  which  American  jour¬ 
nalists  were  under  sometimes  literal  at¬ 
tack  from  the  Salvadoran  government, 
and  worked  under  more  subtle  pressure 
from  a  U.S.  administration  that  tried 
to  discredit  much  of  their  reporting 
back  at  home. 

“It’s  obviously  triggered  a  lot  of 
thought  in  my  mind,”  said  Ann  Nel¬ 
son,  now  executive  director  of  the 
Committee  to  Protect  Journalists. 

“I’ve  wondered  what  things  would  be 
like  if  reporters  writing  from  Bosnia  were 
constantly  challenged  about  their  rep)ort- 
ing.  How  much  of  the  truth  of  Bosnia 
would  be  coming  out  now?”  she  said. 

An  especially  harrowing  chapter  in 
the  U.N.  commission  report  details  how 
the  Salvadoran  Army  targeted,  am¬ 
bushed  and  killed  all  four  members  of  a 


Dutch  television  news  crew  —  and  how 
the  killings  were  covered  up  at  all  levels 
of  the  Salvadoran  judiciary,  including 
the  president  of  the  Supreme  Court. 

The  four  were  killed  in  March  1982 
while  being  escorted  by  rebel  guerrillas 
to  an  encampment  of  the  Farabundo 
Marti  National  Liberation  Front 
(FMLN). 

The  ambush  of  the  Dutch  journal¬ 
ists  served  a  purpose  even  beyond  si¬ 
lencing  a  TV  reporter  who  had  been 


outspoken  in  his  sympathy  for  the 
rebels,  said  Douglass  W.  Cassel  Jr., 
counsel  for  the  Truth  Commission. 

“It  was  a  time  when  [the  El  Salvador 
military]  was  reeling  under  pressure 
from  the  international  press,  and  they 
wanted  to  send  a  message,  send  a  mes¬ 
sage  in  a  deniable  way,”  said  Cassel, 


who  is  executive  director  of  the  Inter¬ 
national  Human  Rights  Law  Institute 
at  DePaul  University  in  Chicago. 

That  was  made  obvious  to  foreign 
journalists  in  El  Salvador  at  the  time, 
said  Ann  Nelson,  now  executive  di¬ 
rector  of  the  Committee  to  Protect 
Journalists. 

Journalists  were  brought  to  the  am¬ 
bush  site  to  “view  the  bodies  in  a  de¬ 
graded  and  mutilated  state,  stripped  of 
their  clothing,”  recalled  Nelson,  who  at 


the  time  was  covering  the  El  Salvador 
war  for  the  Los  Angeles  Times  and 
Macleans,  the  Canadian  magazine. 

“Most  of  us  felt  there  was  a  clear 
message  by  the  commandant,  which 
was.  Don’t  cover  the  guerrillas,”  Nelson 
said. 

Did  the  pressure  work?  Nelson  not¬ 
ed  that  a  media  study  showed  that 
within  a  few  months  of  the  ambush  the 
percentage  of  television  reports  from  El 
Salvador  devoted  to  the  rebels  dropped 
from  30%  to  under  5%. 

“From  both  a  subjective  and  an  ob¬ 
jective  viewpoint,  it  was  extremely  ef¬ 
fective,”  Nelson  added.  “A  lot  of  people 
in  the  international  press  corps  had  a 
sense  of  immunity  until  that  point.” 

Ignoring  warnings 

Indeed,  the  narrative  of  the  Truth 
Commission’s  report  portrays  the  leader 
of  the  Dutch  news  team,  Koos  Jacobus 
Andries  Koster,  as  repeatedly  brushing 
off  danger  signals  as  he  arranged  the  ill- 
fated  encounter  with  the  rebels. 

When  Koster  returned  to  El  Salvador 


“IVe  wondered  what  things  would  he  like  if 
reporters  writing  from  Bosnia  were  constantly 
challenged  about  their  reporting.  How  much  of  the 
truth  of  Bosnia  would  he  coming  out  now?” 
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in  early  March  of  1982,  he  was  already  a 
loathed  figure  among  the  military  and 
police.  A  documentary  he  prepared  in 
1980  had  been,  in  the  view  of  the  gov¬ 
ernment,  quite  sympathetic  to  the 
FMLN. 

On  his  second  trip,  Koster  made  con¬ 
tact  with  a  guerrilla  figure  who  after 
leaving  the  meeting  was  attacked  by 
unknown  men.  The  FMLN  member  es¬ 
caped,  but  dropped  his  identity  card,  on 
which  Koster  had  written  his  local  ad¬ 
dress  and  phone  number. 

Koster  was  called  in  for  questioning 
by  the  Treasury  Police,  the  corps  notori¬ 
ous  for  its  human  rights  violations. 
Koster  denied  the  contact  and  was 
warned  to  be  careful. 

The  following  day,  one  of  the  right¬ 


Koster  and  his  IKON-TV  crew  — 
producer/editor  Jan  Cornelius  Kuiper 
Joop,  soundman  Hans  Lodewijk  ter 
Laag  and  cameraman  Johannes  Jan 
Willemsen  —  joined  up  with  the 
rebels,  walked  off  into  the  countryside 
and  not  long  after  they  were  gunned 
down  in  an  ambush  that  left  only  one 
rebel  survivor. 

Deep  coverup 

“The  whole  thing  was  a  setup  from 
the  beginning,”  the  commission’s  Cas- 
sel  said.  “They  got  [the  journalists]  — 
and  it  worked.  It  worked  for  11  years. 
Had  it  not  been  for  the  U.N.  commis¬ 
sion,  the  truth  might  never  have  come 
out.” 

Cassel  says  the  commission  itself 


Mostly,  foreign  journalists  faced  the 
more  subtle  pressures  of  having  their  reporting 
aggressively  challenged  by  both  the  military- 
controlled  Salvadoran  government  and 
the  Reagan  and  Bush  administrations. 


wing  newspapers  published  a  photo¬ 
graph  of  Koster  alongside  an  article 
accusing  him  of  having  contact  with 
“subversives.” 

According  to  the  commission’s  Cas¬ 
sel  and  others,  this  technique  of  using 
the  local  press  to  intimidate  foreign  re¬ 
porters  was  fairly  typical. 

“There’s  this  pattern  of  using  the  Sal¬ 
vadoran  press  for  propaganda  ....  [The 
police  or  military]  would  get  their  bud¬ 
dies  in  [the  daily  tabloid]  Diario  De  Hoy 
to  print  a  threat,”  Cassel  said. 

Despite  the  warnings  of  other  jour¬ 
nalists  —  and  even  FMLN  contacts, 
who  urged  him  to  leave  the  country  un¬ 
til  things  cooled  off  —  Koster  went 
ahead  with  arrangements  for  the  trip 
into  the  rebel  war  zone. 

Even  when  the  crew  discovered  their 
hotel  rooms  had  been  searched,  they 
headed  out  for  Chalatenango  province 
the  next  morning,  March  17. 

Along  the  way,  Koster  and  his  crew 
ignored  yet  another  ominous  develop¬ 
ment:  a  Cherokee  Chief  pickup  truck 
with  darkened  windshields  began  to  fol¬ 
low  the  crew’s  microbus,  speeding  up 
when  the  crew  did  and  refusing  to  pass 
when  the  microbus  slowed. 

About  a  half-mile  from  the  ren¬ 
dezvous  site,  the  mysterious  pickup 
truck  disappeared  from  view. 


quickly  realized  the  official  story  — 
that  Salvadoran  troops  had  encoun¬ 
tered  the  journalists  and  rebels  only 
because  they  were  looking  for  a  rebel 
patrol  that  had  attacked  them  a  day 
before  —  was  a  lie. 

However,  it  was  able  to  learn  the 
truth  only  after  locating  two  sources 
who  attended  a  meeting  of  high-level 
infantry  officers  in  which  the  attack 
was  planned  and  ordered. 

Almost  immediately  after  the  am¬ 
bush  occurred,  it  was  used  to  intimi¬ 
date  journalists,  the  report  says. 

For  instance,  another  Dutch  jour¬ 
nalist,  Jan  Pierre  Lucien  Schmeitz,  re¬ 
ceived  a  phone  call  at  his  hotel  the  day 
after  the  ambush  was  made  public. 

Stop  embarrassing  the  military  and 
leave  the  country,  the  voice  said,  “be¬ 
cause  there  is  a  fifth  coffin  and  it’s  for 
you.”  Schmeitz  left  the  next  day. 

No  surprises 

For  journalists  who  covered  El  Sal¬ 
vador,  the  U.N.  commission  report  — 
“From  Madness  to  Hope”  —  contains 
no  surprises. 

“1  think  it’s  wonderful  they  did  this 
report,  but .  .  .  from  the  perspective  of 
someone  who  was  there  at  the  time 


(See  Report  on  page  46) 


A  rare  loo/(  at  the  grassroots  press  in 
American  democracy— 
the  true  story  of  a  country  editor. 

THE  HARD  WAy 

By  Alexander  Brook 

The  acclaimed  new  book  from 
Bridge  Works  Publishing 


A  Wall  Street  executive  left  his  job 
and  borrowed  money  to  buy  a  run¬ 
down  weekly  newspaper  in  Maine. 
This  is  Alexander  Brook’s  story,  an 
extraordinary  memoir  of  a  country 
editor  and  how  he  built  a  vibrant, 
growing,  awcud-winning  newspaper 
— a  man  who  did  it  his  way — the 
hard  way! 

“Journalists  will  love  this  delightful 
reminiscence.” 

— Publishers  Weekly 

“Better  than  the  business  biographies 
of . . .  lacocca  or  Tom  Watson  or  Ross 
Perot!” 

— Frank  Dcmiels,  Jr., 
chciirmcm.  Associated  Press;  publisher. 
The  News  &•  Observer  (Raleigh,  NC) 

“A  great  journalistic  document.” 

— James  Russell  Wiggins, 
editor  of  The  Ellsworth  (ME) 
American;  former  executive  editor. 
The  Washington  Post 

“A  heroic  saga . . .  and  a  hilarious 
tale.” 

— Seymour  Tipping, 
former  manciging  editor. 
The  New  York  Times,  president,  the 
American  Society  of  Newspaper 
Editors,  1992  -93. 

The  Hard  Way:  The  Odyssey  of  a 
Weeldy  Newspaper  Editor  by  Alexander 
B.  Brook.  Hardcover,  first  edition: 
$19.95.  ISBN  1-882593-00-6.  At 
your  favorite  bookstore  or  order  from: 


'Bri^e  l/Por!^ 


Bridge  Lane,  Box  1798, 
Bridgehampton  NY  1 1932, 
Telephone  (516)  537-3418 
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Weekly  Editor 


Jack  Pollock 
Keith  County  News 
Ogallala,  Neb. 


by  Tom  Riordan 

AS  A  TEEN-AGER  raised  in  a  Ne¬ 
braska  town  of  1,549,  Jack  Pollock 
sensed  he  had  the  talents  to  become  a 
newspaperman.  He  reasoned  that  a 
visit  to  his  hometown  weekly,  the  Stan¬ 
ton  Register,  could  he  helpful. 

“You  stopped  on  the  right  day,”  edi¬ 
tor  and  publisher  Jim  Cornwell 
announced  with  a  smile.  “We’re  start¬ 
ing  work  on  next  fall’s  centennial  issue 
and  could  use  someone  for  a  special 
project.” 

With  that  Cornwell  ushered  Pollock 
into  the  paper’s  cluttered  back  shop. 
They  marched  to  the  tune  of  Linotype 
matrixes  tumbling  into  the  assembler 
of  the  linecasting  machine.  Pungent 
odors  of  printer’s  ink  and  newsprint 
lint  hung  in  the  air. 

The  editor  stopped  beside  a  huge 
stack  of  dusty  bound  volumes.  “What 
we  have  here,”  he  explained  as  he 
flipped  open  the  top  book,  “are  past  is¬ 
sues  of  the  Register.  1  need  someone  to 
dig  through  them,  find  tales  of  early 
gold  mines,  county  fairs,  anything  of 
interest.  Then  write  about  them.  Want 
to  give  it  a  shot?” 

The  question  reminded  jack  of  the 
first  time  his  mother  asked  if  he’d  like 
to  lick  the  bowl  when  she  finished 
frosting  a  cake. 

“Yes  sir,  1  would,”  Pollock  told  Corn- 
well. 

Now  let’s  fast-forward  44  years.  We 
are  in  southwest  Nebraska  at  Ogallala, 
population  5,060.  Jack  Pollock,  61, 
white-haired,  trim  and  tanned  from 
lots  of  outdoor  living,  leans  back  in  his 
editor  and  publisher’s  chair  at  the 
4,025 -circulation  Keith  County  News. 

“That  centennial  issue  was  the  be¬ 
ginning,”  he  notes  with  a  grin. 

Pollock  relishes  his  role  as  country 
editor  and  community  leader.  “In  a 
small  town  it’s  almost  impossible  for 


Under  the  ownership  of  Jack  Pollock  for 
27  years,  the  gross  sales  of  the  Keith 
County  News  have  climbed  from 
$150,000  to  more  than  $500,000. 


the  editor  not  to  assume  a  leadership 
role.” 

Has  Pollock  ever  compromised  his 
integrity  or  that  of  his  newspaper? 

Ask  that  question  of  Steve  Chate- 
lain,  who  10  years  ago  got  his  start  un¬ 
der  Pollock  at  Ogallala.  He  is  now 
president  and  editor  of  the  daily 
Columbus  (Neb.)  Telegram. 

“Jack  excels  in  his  ability  to  mix  suc¬ 
cessfully  the  roles  of  community  leader 
and  community  journalist.  Both  in 
Keith  County  and  on  the  state  level, 
he  has  been  a  leader  and  promoter  of 
such  things  as  education  and  economic 
development.  Yet  that  activism  has  not 
impaired  his  ability  objectively  and 
fairly  to  report  the  news.” 

Ogallala  has  been  the  jump-off 
point  for  dozens  of  freshly  minted  jour¬ 
nalists.  As  the  rookies  come  aboard. 
Pollock  always  begins  his  orientation: 
“This  is  a  little  town  with  a  lot  to  offer. 


We  have  the  largest  non-daily  circula¬ 
tion  in  western  Nebraska.  Here  there 
are  more  cattle  than  people.” 

He  points  out  that  the  News  is 
Keith  County’s  only  newspaper  and 
covers  edges  of  four  other  counties. 
Pollock  promises  newcomers  that  they 
will  have  opportunities  to  develop  re¬ 
porting,  writing,  editing  skills.  He  even 
invites  them  to  get  into  photography, 
although  that  has  occasionally  proven 
disastrous. 

Take  the  case  of  Rex  Henderson, 
who  spent  1977-78  there.  For  13  years  a 
daily  reporter,  Rex  now  is  associated 
with  the  Tampa  (Fla.)  Tribune. 

“1  learned  an  enormous  amount 
about  newspapering  under  Jack.  He 
encouraged  me  to  use  my  initiative. 
One  week  1  volunteered  to  get  up  a 
picture  page,  although  my  knowledge 
of  photography  came  in  watching  Jack 
and  other  staff  members  use  the  office 
camera. 

“Well,  my  photos  were  a  total  disas¬ 
ter,  but  they  got  printed.  Jack  didn’t 
pass  judgment  on  my  effort.  But  I  did. 

1  decided  right  there  that  I’d  never  be  a 
photojournalist.” 

A  frontier  town 

Founded  in  1840,  Ogallala  is  nestled 
between  the  North  Platte  and  South 
Platte  rivers.  Once  a  hard-scrabble 
frontier  town,  it  served  as  a  resupply 
point  for  pioneers  moving  westward  on 
the  Oregon,  California  and  Mormon 
Trails. 

When  the  Union  Pacific  railroad  ar¬ 
rived,  Ogallala  became  terminus  of  tbe 
Texas  Trail.  Over  it  cattle  were  driven 
for  shipment  by  rail  to  Chicago.  The 
Lonesome  Dove  TV  series  depicted 
Ogallala  as  a  stopover  in  its  Texas-to- 
Montana  long  Horn  herd  drive. 

This  spring  Keith  Countians  cele¬ 
brate  the  150th  anniversary  of  the  Ore¬ 
gon  Trail  and  kick  off  a  fund  drive  to 
underwrite  construction  of  the  Nebras¬ 
ka  National  Trails  Museum  at  Ogallala. 

Naturally,  Jack  Pollock’s  paper  vigor¬ 
ously  supports  this  mostly  open-air, 
75,000-square-foot  structure  to  be  built 
along  Great  Platte  River  Road. 

The  Pollock  trail 

Jack  Pollock’s  own  trail,  from  Stanton 
to  Ogallala,  took  15  years  and  wound 
halfway  around  the  world. 

In  1950,  he  enrolled  at  Ohio’s  Anti¬ 
och  College  for  its  co-op  journalism 


(Riordan  is  afree'lance  writer.) 
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program.  Pollock  reacted  with  amazed 
joy  at  his  first  on-the-job  posting  —  six 
months  in  the  Washington  bureau  of 
the  Associated  Press.  There  he  took 
phone  dictation  from  regular  bureau  re¬ 
porters,  passing  his  notes  to  a  rewrite 
editor. 

“During  my  time  at  AP  [Gen.  Doug¬ 
las]  MacArthur  made  his  farewell 
speech  before  a  joint  session  of  Con¬ 
gress,  and  some  radical  Puerto  Ricans 
tried  to  assassinate  [President  Harry  S.] 
Truman.” 

In  1952,  Pollock  transferred  to  the 
University  of  Nebraska-Lincoln.  As  the 
Korean  War  heated  up,  he  left  after  one 
term  to  enlist  in  the  navy. 

“He  likes  to  say  he  spent  40  months 
overseas  as  a  travel  writer,”  says  his  wife 
Bev. 

Actually  he  edited  GI  papers  aboard 
ship,  then  in  Guam  and  Japan.  He  also 
wrote  feature  stories  for  the  Pacific  edi¬ 
tion  of  Stars  &  Stripes. 

Pollock  returned  to  the  University  of 
Nebraska-Lincoln  in  1956,  was  named 
editor  of  the  Daily  Nebraskan  and 
elected  president  of  Sigma  Nu  fraterni¬ 
ty.  Evenings  he  worked  as  a  reporter  for 
the  Lincoln  Star. 

Meeting  his  mentor 

During  the  summer  vacation  before 
his  senior  year.  Jack  worked  for  the 
Scottsbluff  Daily  Star  Herald.  While 
covering  a  beauty  pageant.  Pollock  met 
a  newsman  who  would  become  his 
mentor.  Jack  Lowe,  editor  of  the  Sidney 
Telegraph,  a  daily  of  2,988  circulation. 
Pollock  found  Lowe  enthusiastic,  ener¬ 
getic,  a  news  purist.  Despite  22  years’ 
difference  in  their  ages,  they  became 
immediate  friends. 

Back  on  campus  that  fall.  Jack  dis¬ 
covered  Bev,  who  was  editor  of  The 
Cornhusker  yearbook.  Following  their 
graduations  in  1958,  they  married  and 
Jack  went  to  work  full  time  at  the  Lin¬ 
coln  Star. 

Two  years  later,  Lowe  offered  Jack 
the  news  editor’s  job  in  Sidney.  Pollock 
says  his  stint  under  Lowe  rivaled  a 
postgraduate  course  in  community 
journalism. 

Lowe,  now  84  and  long  retired,  still 
writes  an  extremely  popular  weekly  per¬ 
sonal  column  for  the  Telegraph.  In  his 
salad  days,  Lowe  served  as  Nebraska 
Press  Association  president.  He  was 
named  an  NPA  Master  Editor  and  Pub¬ 
lisher,  then  chosen  for  the  UNL  Jour¬ 
nalism  Hall  of  Fame. 

Lowe  delighted  in  being  part  of  al¬ 
most  all  Sidney  activities,  and  this  be¬ 
came  Pollock’s  style.  “He’s  my  model  of 
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a  small-town  editor,  and  that’s  what  I 
am.  I  still  visit  him  regularly.” 

In  a  phone  call  to  Lowe,  he  was 
asked  how  he  would  describe  Pollock’s 
trump  cards  of  the  trade.  His  reply 
came  easily,  in  a  warm,  firm  voice: 

“Jack  has  a  keen  intellect  and  an  excel¬ 
lent  capacity  to  visit  with  people.  Inter¬ 
viewing  is  easy  for  him.  He’ll  hold  a  low- 
key  conversation  with  a  person  and  get 
his  story.  People  just  know  that  they’ll  get 
a  square  deal  from  him.  He’s  an  excellent 
writer,  too.  I  like  his  paper  very  much. 
He  has  blended  a  combination  of  past 
small-town  atmospheres  with  modern 
metropolitan  newspapering.” 

Opportunity  in  Ogallala 
In  1966  for  $140,000  Bev  and  Jack 
Pollock  bought  the  Keith  County  News, 
now  in  its  108th  year. 

One  of  their  first  accomplishments 
was  to  write  a  proposal  which  won 
their  new  hometown  All-America  City 
honors. 

The  Pollocks  quickly  realized  that 
nearby  Lake  McConaughy,  called  “Ne¬ 
braska’s  western  oasis,”  would  require 
constant  coverage. 

“It  was  and  is  our  biggest  story,”  says 
Jack.  “It’s  Nebraska’s  number  one  out- 
of-state  vacation  attraction,  and  the 
reason  we  rank  sixth  in  state  motel 
revenues.” 

McConaughy’s  35,000  acres  of  water 
stretches  23  miles  through  Nebraska’s 
sand  hills  region.  It  was  created  in  1939 
by  a  Works  Progress  Administration 
(WPA)  dam  in  the  North  Platte  River, 
just  10  miles  north  of  Ogallala. 


McConaughy  Recreation  Area  at¬ 
tracts  750,000  visitors  a  year  to  camp, 
fish,  boat,  water  ski,  sailboard  and  sun¬ 
bathe. 

The  State  Game  &  Parks  Commis¬ 
sion  several  months  ago  held  a  hearing 
in  Ogallala  to  discuss  possible  in¬ 
equities  in  the  funding  of  western  Ne¬ 
braska  parks,  particularly  Mc¬ 
Conaughy.  Along  with  several  other 
town  leaders,  the  editor  testified. 

Armed  with  state  records.  Pollock 
“pointed  out  permit-fee  revenue  that 
the  commission  seemed  to  have  over¬ 
looked.”  That  got  their  attention.  “We 
did  not  [want]  to  whine  or  complain, 
but  to  set  the  records  straight,”  the  edi¬ 
tor  explained. 

Old  West  heritage 

Pollock  felt  that  Ogallala  should  keep 
in  touch  with  its  Old  West  frontier  her¬ 
itage.  What  better  way,  he  told  fellow 
town  leaders,  than  to  create  a  down¬ 
town  business  block  out  of  the  1890s. 
He  even  volunteered  to  head  this  major 
effort. 

The  result:  Front  Street,  with  shops, 
a  restaurant  and  the  Crystal  Palace 
Playhouse  Saloon,  which  offers  whole¬ 
some  live  entertainment  nightly  during 
tourist  season. 

However,  town  projects  such  as  Front 
Street  never  detour  Pollock  from  his  ba¬ 
sic  mission  of  packing  two  weekly  issues 
with  news  coverage  from  throughout  an 
expansive  circulation  territory. 

Pollock  espouses  a  strong  philosophy 
for  his  editorials.  “If  you’re  going  to  crit¬ 
icize,  I  feel  you  need  to  present  an  alter¬ 
native.  Either  give  them  latitude  or  at 
least  suggest  options.” 

Example:  Two  years  ago  city  govern¬ 
ment  proposed  an  additional  one-half 
cent  sales  tax  for  “city  betterment.”  The 
News  supported  the  idea.  Then  city  fa¬ 
thers  decided  all  the  money  should  go 
to  the  hospital. 

Pollock  observed  that  “I  suggested 
editorially  the  city  needed  to  conserve 
some  of  the  funds  for  its  own  needs  and 
the  new  money  could  be  split  between 
city  and  hospital.  The  next  night  coun- 
cilmen  reversed  the  earlier  decision 
[and  agreed  to  the  50/50  split].  Voters 
later  approved  the  issue  by  88%.” 

In  addition  to  editorials.  Pollock  cov¬ 
ers  the  City  Council,  writes  features, 
takes  photographs,  and,  most  unusual, 
does  each  obituary. 

Bev  covers  the  school  board  and, 
since  they  have  a  home  on  the  lake,  she 
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Newspeople  in  die  News 


Thomas  Neri 


Delbert  Spurlock 


Larry  R.  Wynn,  vice  president  of 
marketing  and  former  vice  president 
and  general  manager  of  the  San  Anto- 
nio  (Texas)  Light,  has  been  appointed 
advertising  director  of  the  Indianapolis 
Star  and  Indianapolis  News. 

He  succeeds  Thomas  R.  Yunt, 
now  publisher  of  the  Dubuque  (Iowa) 
Telegraph'Herald. 

Robin  Saul,  vice  president  of  produC' 
tion  at  the  Virginian'Pilot  and  Ledger- 
Star  in  Norfolk,  now  is  vice  president 
and  publisher  of  the  Carroll  County 
Times,  Westminster,  Md. 

Kathleen  Gurchlok,  city  editor  of 
the  Lombard  Spectator  of  Oak  Park, 

III.,  and  Donald  V.  Adderlon,  edu' 
cation  reporter  for  the  Hattiesburg 
(Miss.)  American,  have  joined  the  Sa¬ 
vannah  News-Press  in  Georgia  as  assis¬ 
tant  metro  editors. 

Gurchiek  has  also  worked  for  the 
Terre  Haute,  Ind.,  Tribune-Star  and 
free-lanced  for  the  Chicago  Tribune 
and  other  publications. 

Previously,  Adderton  served  as  a  re¬ 
porter  at  the  Asbury  Park  Press  in  New 
Jersey  and  an  editor  at  Jet  magazine  in 
Chicago. 

Don  Donloy  of  the  Belleville  (III.) 
News  Democrat  now  is  alternate  deliv¬ 
ery  manager  in  Savannah. 

Toni  Sholby,  who  has  worked  in 
circulation  posts  at  Community  News¬ 
papers  in  Bentonville,  Ark.,  the  North¬ 
west  Arkansas  Times  and  the  Arkansas 
Gazette,  becomes  circulation  sales  and 
promotion  manager  for  the  News- 
Press. 

Chuck  Doud,  who  has  been  wire  edi¬ 
tor  for  the  Bellingham  Herald,  publish¬ 


er  of  the  Skagit  River  Post  and  associ¬ 
ate  editor  of  Tacoma’s  Morning  News 
Tribune,  all  in  Washington  state,  has 
joined  the  Prescott  (Ariz.)  Courier  as 
managing  editor. 

Thomas  J.  Nerl,  executive  vice  pres¬ 
ident  of  planning  and  development  at 
the  Chicago  Sun-Times  Co.,  has  been 
appointed  interim  president  and  pub¬ 
lisher  of  the  company’s  Pioneer  Press 
community  newspaper  chain. 

He  succeeds  Richard  W.  Gilbert, 
who  left  the  papers  to  start  his  own 
media  holding  company. 

Nylin  D.  Balhke  of  the  St.  Louis 
Post-Dispatch  has  been  elected  presi¬ 
dent  of  the  Newspaper  Purchasing 
Management  STET  Association. 

Other  officers  elected  were 
William  Spina,  the  New  York 
Times — president-elect;  Sharon  F. 
Hite,  Scripps  Howard  Supply  Co. — 
vice  president;  Theresa  A.  Sinner, 
the  Rocky  Mountain  News,  Denver — 
secretary;  and  Mack  Grunland,  Me¬ 
dian  Supply  Co. — treasurer. 

Craig  Fintor,  advertising  sales  and 
marketing  manager  of  InFocus  Com¬ 
munications,  Fairfax,  Va.,  now  is  senior 
associate  at  W.B.  Grimes  &.  Co.,  a  na¬ 
tional  media  brokerage  and  consulting 
firm  in  Clarksburg,  Md.  He  is  based  in 
Sterling,  Va. 

Fintor  has  been  East  Coast  ad  sales 
manager  for  W.G.  Holdsworth  &.  Asso¬ 
ciates  in  Reston,  Va.,  and  served  in  ed¬ 
itorial  posts  at  the  Morning  Journal  of 
Lisbon,  Ohio,  and  Harcourt  Brace  jo- 
vanovich  in  Cleveland. 

Robert  M.  Dorr  Jr.,  who  owns 
weekly  newspapers  in  North  Carolina, 


was  appointed  Southeast  regional 
manager  for  Grimes.  He  is  based  in 
Asheboro,  N.C. 

Bruce  M.  Lants,  an  editorial  con¬ 
sultant  for  Thomson  Newspapers  Corp. 
in  Canada,  was  appointed  Canadian 
Division  manager  of  Grimes. 

Delbert  Spurlock,  former  U.S. 
deputy  secretary  of  labor  and  assistant 
secretary  of  the  Army,  has  been  ap¬ 
pointed  executive  vice  president  and 
associate  publisher  of  the  New  York 
Daily  News. 

Walter  F.  Lynn,  who  has  worked  for 
the  Hackensack,  N.J.,  Record,  the 
Dover  (Del.)  Advance,  the  Philadelphia 
Bulletin  and  DSA  Today,  has  joined 
the  newspaper  and  magazine  division 
of  Gordon  Wahls  Executive  Search  in 
Media,  Pa. 

Rita  J.  Martin,  former  preprint  and 
direct  marketing  manager  for  the 
Union-News  and  Sunday  Republican, 
Springfield,  Mass.,  now  is  major  ac¬ 
counts  manager. 

Diane  Haines,  who  has  worked  in 
editorial  positions  at  the  North  Jersey 
Herald  &  News  in  Passaic,  N.j.,  now  is 
managing  editor  for  news. 

Her  great-grandfather,  Edward  B. 
Haines,  founded  the  papers  that  were 
merged  into  the  Herald  &  News. 

Jay  Bendurant,  circulation  manager 
of  the  News- Enterprise,  Elizabethtown, 
Ky.,  has  been  appointed  general  man¬ 
ager  of  the  Bedford  (Va.)  Bulletin. 

Earlier,  Bondurant  worked  in  circu¬ 
lation  management  at  the  Greensboro, 
N.C.,  News  and  Record. 
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Drive  toward  diversity 

Knight'Ridder  chairman  says  newspapers 
may  not  be  doing  enough,  but  they  are  doing 
more  than  at  any  time  in  their  history 


by  Debra  Qersh 

AS  THE  DEMOGRAPHIC  makeup  of 
society  changes,  so  should  newspapers 
change,  not  only  diversifying  their  own 
staffs,  but  also  their  coverage. 

For  all  the  industry’s  good  intentions 
and  conscientious  efforts,  it  still  is  be¬ 
hind  in  hiring  minorities  and  attract¬ 
ing  minority  readers,  noted  James  K. 
Batten,  chairman  and  CEO,  Knight- 
Ridder  Inc. 

Newspapers  may  not  be  doing 
enough,  he  added,  but  they  are  doing 
more  than  ever  before. 

During  a  morning  session  at  the 


emits  meet  agreed-to  performance  stan¬ 
dards  and  demonstrate  appropriate 
skills  and  professional  commitment, 
they  will  have  an  opportunity  to  move 
eventually  to  a  larger  paper  within  the 
partnership,  then  possibly  to  another, 
so  long  as  both  the  recruit  and  the  re¬ 
ceiving  paper  are  agreeable,”  Winter  ex¬ 
plained. 

“Presumably,  as  recruits  leave  the 
small  papers,  new  minority  recruits 
would  he  available  to  succeed  them,”  he 
added. 

Five  test  partnerships  in  Massachu¬ 
setts  and  Rhode  Island;  Ohio;  Texas  and 
Arkansas;  Colorado;  and  Washington 


The  Partners  Program,  according  to  Winter,  will 
begin  with  the  larger  papers  taking  the  role  of  lead 
papers  and  identifying  smaller  newspapers,  usually 
within  the  same  state,  to  work  with. 


Newspaper  Association  of  America 
convention  in  Boston,  four  endeavors 
currently  or  soon  to  be  under  way  were 
explained. 

Partners  Program 

The  first  presented  was  the  “Partners 
Program,”  which  is  designed  to  “form 
partnerships  of  large  and  small  news¬ 
papers  in  order  to  increase  the  flow  of 
talented  minorities  into  the  newspaper 
business,”  explained  William  L.  Winter, 
president  and  executive  director  of  the 
American  Press  Institute  in  Reston,  Va. 

The  Partners  Program,  according  to 
Winter,  will  begin  with  the  larger  pa¬ 
pers  taking  the  role  of  lead  papers  and 
identifying  smaller  newspapers,  usually 
within  the  same  state,  to  work  with. 

Coordinators  from  each  paper  will 
then  meet  to  plot  their  strategy. 

The  large  paper,  or  others  within  the 
partnership,  identifies  talented  minori¬ 
ties  who  will  work  in  the  small-paper 
environment  to  season  them  and  give 
them  training  before  they  move  to  a 
large  paper. 

“The  agreement  will  be  that  if  re¬ 


state  are  slated  to  begin  this  summer. 

“Our  goal,”  Winter  said,  “is  to  make 
the  program  work,  and  within  two  years 
or  so,  to  see  dozens  of  partnerships  es¬ 
tablished  all  over  the  country.” 

Business-side  training 

Most  minority  students  do  not  get 
into  the  newspaper  business  through 
family  connections,  or  even  high  school 
journalism  programs  which  are  often 
cut  because  of  budget  restraints,  com¬ 
mented  Louise  Reid  Ritche,  human  re¬ 
sources  consultant  at  Knight-Ridder 
Inc.  in  Miami. 

Then  at  the  college  level,  students 
who  do  not  have  previous  experience 
may  be  shut  out  of  working  for  the 
newspaper  or  other  publications,  she 
explained. 

“So  unless  we  reach  minority  stu¬ 
dents  before  they  enter  college,  it’ll  be 
too  late  to  get  them  to  include  news¬ 
papers  in  their  career  dreams,”  Ritche 
said. 


(See  Diversity  on  page  46) 


The  Missouri 
Multicultural 
Management  Program 
Announces: 

The  1993 
Multicultural 
Management 
Program 
Seminar 

October  4-9, 1993 


Learn  to  manage  the 
multicultural  newsroom 
of  tomorrow. 

The  6-day  seminar 
will  cover: 

•  Creating  Values 

•  Motivating  Journalists 

•  How  to  Hire  the  Best 
People 

•  Managing  Newsroom 
Changes 

•  Newsroom  Manage¬ 
ment  Roles 

•  Time  Management 

•  Negotiating 


The  6-day  seminar  cost  is  $1000. 

Included  are  housing 
arrangements,  daily  continental 
breakfasts  and  coffee  breaks. 

MISSOURI 

JOURNALISM  SCHOOL 

The  World’s  First  School  of 
Journalism 

For  more  information  or  an 
application, 

contact  Sheila  Pauley,  MMP, 
P.O.  Box  838,  Columbia,  MO 
65205 

Or  Call  (314)  882-1575 
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Adverdsing/Promotion 


The  marriage 
of  editorial 
and  marketing 

Editors  discuss  the  changing  role  of  the  news  department 


by  Ann  Marie  Kerwin 

DENNIS  DIBLE,  EDITOR  of  the 
Beaver  County  (Pa.)  Times  believes  the 
prescription  for  innovation  in  the 
newsroom  is  pretty  simple,  “Find  out 
what  people  want,  give  it  to  them,  and 
then  promote  the  hell  out  of  the  fact 
that  you  have  just  given  it  to  them.” 

That  does  sound  simple,  but  he  be¬ 
lieves  “it  is  very  tough  to  accomplish” 
because  it  requires  departments  with  a 


mutual  suspicion  of  one  another  — 
editorial  and  marketing  —  to  work 
together. 

While  tradition  and  journalistic 
ethos  has  created  a  newsroom  that  is 
an  isolated  entity,  apart  from  the  busi¬ 
ness  of  publishing  a  newspaper,  compa¬ 
nies  have  realized  that  editorial  and 
marketing  should,  at  least,  be  aware  of 
what  the  other  is  doing. 

An  emerging  theory  would  have 
these  two  departments  “break  down 
the  walls”  between  them  and  “marry” 
to  produce  a  better  newspaper. 

According  to  an  informal  fax  survey 
conducted  by  Karen  Baker,  marketing 
director  of  the  Fresno(Calif.)  Bee, 
many  on  the  marketing  side  believe 
that  in  practice  this  editorial-market¬ 
ing  “marriage”  is  in  need  of  counseling. 

At  the  recent  International  Newspa¬ 
per  Marketing  Association  conference 
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in  Toronto,  Baker  acted  as  monitor  for 
a  discussion  with  Dible  and  Gregory 
Favre,  executive  editor  of  the  Sacra' 
mento  (Calif.)  Bee  about  the  role  of 
editorial  departments  in  marketing  and 
promotional  plans. 

“There  must  be  a  sense  of  trust  on 
both  sides  of  the  issue.  I  suspect  there 
is  a  lot  of  suspicion  in  this  room  about 
newsrooms,”  Favre  said,  addressing  the 
attendees,  “and  in  every  newsroom 
there  is  a  suspicion  about  marketing.” 


Dible,  who  often  lectures  at  the 
American  Press  Institute  in  Washing¬ 
ton,  D.C.,  has  spent  the  last  decade 
advocating  to  editors  that  newsrooms 
and  marketing  departments  should 
work  together.  He  has  been  introduced 
as  “the  editor  your  mother  warned  you 
about”  because  of  his  belief  that  the 
newsroom  “ought  to  be  the  center  of 
marketing  for  each  and  every  newspa¬ 
per  company.” 

Both  the  Sacramento  Bee  and  the 
Beaver  County  Times  have  teams  com¬ 
prised  of  managers  from  each  depart¬ 
ment  in  the  newspaper.  The  teams 
meet  regularly  to  decide  the  direction 
of  the  newspaper  and  ways  to  expand 
its  reach  and  improve  its  quality. 

“Newsrooms  must  realize  that  for 
decades,  they  have  stood  in  the  way  of 
the  changes  that  will  allow  for  successful 
marketing  of  the  newspaper,”  Dible  said. 


Newsrooms  and  editors  have  done 
this  by  holding  on  to  a  belief  in 
“spinach  journalism  —  ‘Here,  read 
this,  damn  it,  it’s  good  for  you.’  Readers 
are  saying,  ‘no  thank  you,’  and  turning 
away  from  us  in  droves,”  he  said. 

Newspapers’  recent  economic  woes 
and  readership  declines  are  probably 
responsible  for  this  re-evaluating  of  de¬ 
partmental  roles. 

“No  longer  can  we  isolate  ourselves 
in  the  newsroom  and  pretend  that  the 
rest  of  our  newspapers  don’t  exist,  that 
marketing  will  do  damage  to  our  mis¬ 
sion  of  public  service,  or  that  good 
journalism  and  customer  service  are  in 
conflict,”  Favre  said. 

In  fact,  gathering  and  interpreting 
vast  amounts  of  data  and  information 
and  then  turning  it  into  news  is  “the 
ultimate  customer  service,”  Favre 
believes. 

“That’s  why  people  buy  a  newspaper 
—  for  the  information  and  advertising 
information.  That’s  what  brings  the 
various  communities  of  interest  in  our 
cities  and  our  towns  and  our  hamlets 
together  and  forms  them  into  a  com¬ 
munity,”  he  said. 

A  necessary  transformation  must 
take  place  in  newsrooms,  Dible  be¬ 
lieves,  away  from  being  editors’  news¬ 
papers,  writers’  newspapers  and  pho¬ 
tographers’  newspapers,  and  toward 
becoming  genuine  reader-driven  news¬ 
papers. 

Favre  agreed,  saying,  “People  like  to 
read.  If  we  attract  readers,  if  we  give 
them  what  they  want  to  read,  if  we  re¬ 
flect  the  diversity  of  our  communities 
in  our  news  columns  and  in  our  news¬ 
paper  offices  as  we  should,  if  we  listen 
to  what  our  readers  have  to  say  and  get 
their  ideas  into  our  newspapers,  we  will 
continue  to  serve  people  as  informa¬ 
tion  centers  in  our  communities.” 

Both  Dible  and  Favre  agreed  that  for 
editorial  to  attract  readers,  the  news¬ 
room  needs  marketers  to  show  them 
how  to  reach  the  newspaper’s  audience 
and  customers. 

“[Editorial  has]  to  understand  that 
marketing  is  not  a  dirty  word.  We  must 
understand  that  the  research  you  bring 
us  is  one  more  tool  to  help  us  put  out  a 
newspaper.  That  doesn’t  mean  you 
throw  out  the  editors’  instincts  .  . .  [or] 
experience  and  stop  them  from  doing 
the  things  he  or  she  have  been  trained 
to  do  all  their  lives.  But  it  does  mean 
that  you  bring  them  together,  and  use 


“Newsrooms  must  realize  that  for  decades 
they  have  stood  in  the  way  of  the  changes 
that  will  allow  for  successful  marketing  of  the 
newspaper,”  Dible  said. 
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the  information  that  you  bring  us  to 
satisfy  readers  and  their  needs,”  Favre 
said. 

For  a  long  time,  Dible  said,  news¬ 
rooms  have  operated  with  “the  very  ar¬ 
rogant  fallacy  that  we  know  our  com¬ 
munity,  how  dare  you  try  to  tell  us 
about  it.  The  fact  is,  we  don’t.  The  fact 
is,  we  never  did.  The  fact  is,  we  need 
your  help  telling  us  who  our  readers 
are,  who  our  non-readers  are,  and  ways 
we  might  be  able  to  reach  them,”  he 
told  the  marketers. 

“Newsrooms  are  not  the  best  judges 
of  what  changes  should  be  made,  and 
that’s  where  [marketers]  come  in. 
There  is  a  hunger  for  valid  information 
in  almost  every  newsroom  1  talk  to,” 
Dible  said.  “City  editors,  executive  ed¬ 
itors  feel  under  the  gun  to  know  their 
audiences  and  to  reach  their  audi¬ 
ences,  and  they  feel  helpless.  They 
don’t  have  the  numbers  and,  when 
they  do  have  them,  they  are  not  sure 
how  to  interpret  them.” 

Dible  urged  marketers  to  work  with 
newsrooms. 

“Provide  the  data,  show  them  how  to 
use  the  data,  how  to  interpret  it,  offer 
suggestions.  1  think  we  are  at  a  time  in 
history  when  newsrooms  have  no 
choice  but  to  respond.  But  1  also  think 
the  mood  for  response  is  there,”  he  said. 

Both  stressed  the  importance  of 
having  top  management  involved  in 
creating  a  wall-less  newspaper  that  in¬ 
tegrates  the  two  disciplines. 

“1  think  it  has  to  start  with  a  corpo¬ 
rate  culture,  with  publishers  giving 
newspapers  a  creative  atmosphere  in 
which  it  is  expected,  that  it  is  not  un¬ 
usual  for  marketing  and  news  to  work 
together,”  Dible  said. 

The  Sacramento  Bee’s  mission  state¬ 
ment  recognizes  that  cooperation  is 
necessary  for  survival. 

“To  serve  our  public  as  its  leading 
and  most  trusted  and  most  respected 
provider  of  news  and  information  nec¬ 
essary  to  the  informed  practice  of  citi¬ 
zenship  and  the  enhancement  of  the 
quality  of  life,  mindful  that  such  func¬ 
tions  can  be  sustained  only  by  an  orga¬ 
nization  capable  of  competing  success¬ 
fully  in  the  vital  marketplace  of  ideas, 
services  and  products.” 

Both  newspapers  have  also  made  it 
routine  to  include  marketing  and  pro¬ 
motion  managers  in  the  newsroom  re¬ 
ports  and  meetings.  The  Times  distrib¬ 
utes  a  ‘news  budget’  sheet  to  all  depart¬ 
ments  which  lists  promotable  stories. 
The  Bee  promotes  the  next  day’s  sto¬ 
ries  during  the  local  11  p.m.  television 
news  show.  ■E(^P 


Special  section  an  ad  success 


SENSING  THAT  THIS  is  the  Year  of 
the  Environment  and  aware  that  April 
was  Earth  Month,  the  San  Jose  (Calif.) 
Mercury  News  advertising  staff  put  to¬ 
gether  a  new  section  that  rang  the  cash 
registers  and  reportedly  made  advertis¬ 
ers  happy. 

The  Sunday  advertorial  tabloid  “Our 
Environment”  was  an  outstanding  suc¬ 
cess,  according  to  retail  sales  manager 
Ed  Kost. 

Cheryl  Cox,  who  directed  the  project 
as  the  paper’s  sales  development  manag¬ 
er,  said  the  original  plan  was  for  20 
pages  but  the  ads  flowing  in  took  it  to 
28. 

The  ad  department  promoted  the 
section  in  a  flier  to  advertisers,  pointing 
out  that  “More  and  more  Americans 
are  turning  their  concern  for  the  envi¬ 
ronment  into  action  —  conserving  and 
recycling  more  and  wasting  less  .... 
These  increasingly  aware  consumers 
want  to  know  what  you  are  doing  for 
the  environment.” 

The  tab  —  printed  on  recycled 
newsprint  with  soybean  ink  —  included 
articles  on  Earth  Month,  recycling  pro¬ 
grams,  light  rail  and  other  alternative 
transportation  systems. 

It  also  featured  a  subsection  for  kids 
titled  “Our  Environment:  The  Next 
Generation.”  The  ads  on  the  pages  were 
created  and  drawn  by  elementary- 
through-high  school  students,  who  also 
contributed  essays  on  the  environment. 

A  full-page  ad  sold  for  $3,900,  a 
three-quarter  page  for  $2,925  and  a  half¬ 
page  for  $1,950.  From  there  the  price 
scaled  down  to  $500  for  a  one-eighth 
size. 

The  flock  of  advertisers  included  San 
Jose  State  University’s  Integrated  Waste 
Management  Certificate  Program,  recy¬ 
cling  companies,  garden  and  lawn  tool 
shops,  a  shutter  and  screen  firm,  a  food 
store  touting  its  reusable  canvas  bags,  a 
silk  tree  store,  nursery,  bicycle  dealer 
and  “Your  environmentally  sound  roof¬ 
ing  company.” 

Cox  said  the  Mercury  News  realized 
a  30%  profit  margin  from  advertising. 
“The  bike  dealer  told  us  business  went 
way  up  because  of  his  ad,”  Kost  said. 

The  Mercury  News  ran  a  full-page 
house  ad  in  the  section  to  tell  readers 
what  it  is  doing  to  improve  the  environ¬ 
ment. 

In  1992,  the  paper  said,  it  cut  the 


amount  of  water  used  in  its  photo 
processors  by  90%  and  that  a  recycling 
system  reduced  waste  ink  from  five 
drums  a  week  to  one  drum  a  month. 

Kost  said  the  entire  advertising  staff 
was  involved  in  the  section,  along  with 
some  free-lance  writers.  It  was  edited  by 
staff  members  Sylvia  Lang  and  Patrick 
Murphy.  —  M.L.  Stein 


Parade  donates 
photo  exhibit 

A  PHOTOGRAPHY  EXHIBIT  cele¬ 
brating  the  200th  anniversary  of  the 
American  Bill  of  Rights  has  been  do¬ 
nated  to  the  United  States  Information 
Agency  by  Parade  magazine  to  help 
promote  a  better  understanding  of 
American  society  and  culture  abroad. 

The  exhibit,  titled  “Let  Freedom 
Ring,”  joins  two  others  that  have  been 
touring  USIA’s  foreign  posts  for  the  past 
two  years. 


LOCAL  WEATHER: 
Your  Competitive 
Edge 


Accu-Weather  forecasts  the 
weather  for  your  readers  witti  cus 
tom  local  maps  and  text.  Accurate 
presentations  of  local  weather  can  be 
your  competitive  edge  over  out  of 
town  dailies  and  the  other  media. 

4ccu-Weather,  Inc. 

The  World's  Weather  Leader 

619  W.  College  Avenue 
State  College.  PA  16801 

(814)  234-9601  ext.  400 
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Regulating  political 
campaign  advertising 
on  television,  cable 

Congress  holds  hearings  on  three  proposed  bills 


by  Debra  Qersh 

CAMPAIGN  REFORM  IS  a  hot  topic 
on  Capitol  Hill  these  days,  but 
finances  are  not  the  only  phase  of  run¬ 
ning  for  office  under  scrutiny  from 
legislators. 

The  Senate  Committee  on  Com¬ 
merce,  Science  and  Transportation’s 
Communications  Subcommittee  re¬ 
cently  held  a  hearing  on  three  bills  de¬ 
signed  to  regulate  campaign  advertis¬ 
ing  that  is  broadcast  and  on  cable. 

The  bills,  amendments  to  the  Com¬ 
munications  Act  of  1934,  set  forth  reg¬ 
ulations  for  the  content  of  political 
broadcast  and  cable  ads,  such  as  clearly 


Dorgan  (D-N.D.),  testified  on  behalf  of 
the  bill  he  sponsored,  S.829,  which 
would  apply  the  lowest  unit  rate  charge 
to  political  ads  that  are  at  least  five 
minutes  long  and  in  which  the  candi¬ 
date  appears  at  least  75%  of  the  time. 

“These  requirements  would  force 
candidates  to  communicate  with  voters 
in  a  more  constructive  basis  than  is 
possible  in  a  30-second  spot. 

“The  advent  of  electronic  communi¬ 
cations  television  has  provided  an  un¬ 
precedented  opportunity  to  take  bitter, 
negative  politics  to  a  new  level,”  Sen. 
Dorgan  charged.  “The  result  has  been 
a  degeneration  of  campaign  discourse 
to  [an]  all-time  low.” 


American  Civil  Liberties  Union  legislative 
counsel  Robert  S.  Peck  testified  that  “any  attempt 
to  restrict  what  or  how  a  candidate  promotes  his  or 
her  candidacy  runs  smack  into  the  prohibitions  of 
the  First  Amendment.” 


identifying  the  candidate,  as  well  as 
when  and  at  what  cost  ads  should  run, 
and  the  length  of  such  ads. 

Opponents  of  the  measures  argued 
that  such  regulation  comes  dangerous¬ 
ly  close  to  violating  First  Amendment 
free  speech  rights,  while  those  in  favor 
of  the  legislation  pointed  to  the  need 
for  an  end  to  the  slick,  nasty  political 
ads  of  previous  campaigns. 

For  example,  in  his  opening  state¬ 
ment,  Sen.  Conrad  Burns  (R-Mont.) 
noted  that  if  similar  legislation  were 
proposed  for  any  other  medium,  such 
as  a  newspaper,  it  would  be  “troubling 
or  problematic.” 

As  such,  he  asked,  “How  can  we  ap¬ 
ply  such  regulation  to  broadcasting  and 
cable?” 

On  the  other  side.  Sen.  Byron  L. 


Dorgan  referred  to  these  campaigns 
as  a  “carnival  of  excess  that  is  not 
thoughtful  [but]  is  thoughtless,  if  any¬ 
thing.” 

The  other  bills  addressed  at  the 
hearing  were:  S.329,  introduced  by 
Sen.  John  C.  Danforth  (R-Mo.),  which 
shortens  the  period  for  offering  the 
lowest  unit  rate  for  political  ads, 
prohibits  distinctions  between  pre- 
emptable  and  non-pre-emptable  time 
for  political  ads,  and  requires  candi¬ 
dates  to  take  responsibility  for  their 
ads  by  clearly  identifying  themselves  as 
being  behind  the  ads;  and  S.334,  intro¬ 
duced  by  Sen.  Ernest  F.  Hollings  (D- 
S.C.),  which  requires  that  all  re¬ 
ferences  to  their  opponents  be  made 
by  the  candidates  themselves. 

Sen.  Danforth  pointed  out  that  his 


bill  still  allows  the  ads  to  be  “as  slimy 
as  before,”  but  requires  the  candidates 
to  take  responsibility  for  them. 

“At  least  let  them  be  brave  enough 
to  show  their  own  hands  when  they 
throw  the  mud,”  he  said. 

Curtis  B.  Cans,  director  of  the  Com¬ 
mittee  for  the  Study  of  the  American 
Electorate,  argued  that  because  many 
of  these  ads  appeal  to  emotions,  they 
are  unanswerable.  Opponents,  then, 
are  left  with  the  only  option  to  re¬ 
spond  in  kind,  which  leads  to  an  esca¬ 
lation  of  the  problem. 

Tying  the  increase  in  such  negative 
ads  to  the  decline  in  voter  participa¬ 
tion,  Cans  said  such  ads  must  be  regu¬ 
lated  “for  the  good  of  our  political 
system.” 

Charles  E.  Guggenheim,  president 
of  Guggenheim  Production  Inc.,  who 
worked  on  a  number  of  campaigns  in 
the  past,  told  the  subcommittee  that 
ads  now  are  “just  as  dirty,  just  as  nega¬ 
tive  as  before  they  went  on  TV.” 

He  agreed  with  the  need  for  ac¬ 
countability  by  candidates,  but  noted 
legislation  should  be  mindful  of  not  vi¬ 
olating  the  First  Amendment. 

American  Civil  Liberties  Union  leg¬ 
islative  counsel  Robert  S.  Peck,  howev¬ 
er,  testified  that  “any  attempt  to  re¬ 
strict  what  or  how  a  candidate  pro¬ 
motes  his  or  her  candidacy  runs  smack 
into  the  prohibitions  of  the  First 
Amendment.” 

In  his  prepared  testimony.  Peck  not¬ 
ed  that  S.334,  specifically,  is  unconsti¬ 
tutional  because  it  is  a  content-based 
restriction. 

In  his  remarks  to  the  subcommittee. 
Peck  pointed  out  that  the  way  to 
counter  these  ads  is  with  more  speech, 
robust  debate,  rather  than  restricting 
the  negative  speech. 

Jan  Crawford,  president  of  Jan 
Crawford  «Si  Associates  Inc.,  lay  much 
of  the  blame  for  increasing  campaign 
costs  at  the  door  of  political  media 
consultants. 

Testifying  in  favor  of  legislation  giv¬ 
ing  candidates  the  lowest  unit  rate, 
Crawford  noted  that  the  consultants 
not  only  do  not  necessarily  buy  time  at 
the  lowest  rate,  but  also  that  they  have 
no  incentive  to  do  so  since  they  are 
paid  on  a  percentage  basis. 

In  addition,  even  though  stations 
would  have  to  edit  programming  to  ad¬ 
just  to  it,  Crawford  said  she  is  an  advo¬ 
cate  of  five-minute  ads,  which,  she  be¬ 
lieves,  can  draw  the  audience  in  and 
provide  more  information. 
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The  two  broadcast  representatives 
who  addressed  the  committee  —  Ed¬ 
ward  O.  Fritts,  president  and  CEO  of 
the  National  Association  of  Broadcast¬ 
ers,  and  David  Bartlett,  president  of 
the  Radio-Television  News  Directors 
Association  —  said  they  would  support 
S.329,  which  addresses  rates,  but  op¬ 
posed  measures  that  would  go  further. 

“We  cannot  support  any  legislation 
which  would  further  reduce  political 
advertising  rates  below  what  S.329  pro¬ 
vides,”  Fritts  noted  in  his  testimony, 
noting  also  that  the  NAB  opposes  pro¬ 
posals  to  give  free  ad  time  to  candi¬ 
dates  for  responses  to  their  opponents’ 
attacks. 

RTNDA  —  which  “on  First  Amend¬ 
ment  grounds  .  . .  opposes  government 
regulation  of  the  content  of  radio  and 
television  programming”  —  would  like 
to  see  S.329  clarified  so  that  broadcast¬ 
ers  would  not  be  penalized  if  a  candi¬ 
date’s  ad  is  pre-empted  because  of 
breaking  news  or  sports  events  in  over¬ 
time,  Bartlett  said. 

Reader  input  taken 
on  TMC  product 

BEFORE  PUBLISHING  A  new  TMC 
product,  the  Morning  News  Tribune  in 
Tacoma,  Wash.,  decided  to  follow  an 
old  piece  of  business  advice:  Listen  to 
your  customers. 

After  conducting  consumer  focus 
groups  on  their  interests,  the  paper  in¬ 
troduced  Quicksaver,  which  went  from 
eight  pages  to  18  pages  in  only  three 
weeks.  Accounting  for  the  big  jump  was 
the  sale  of  six  full  pages  of  advertising 
to  Bon  Marche,  a  major  department 
store. 

The  broadsheet,  whose  subtitle  is 
“Information  for  Simplifying  Your  Life,” 
includes  employment  information,  tele¬ 
vision  listings,  movie  reviews,  puzzles 
and  classifieds  on  the  front  page. 

The  TMC  product,  through  audio- 
tex,  ‘street  talk’  call-in  and  games  al¬ 
lows  readers  to  interact  with  it. 

Quicksaver  can  be  folded  several 
ways  to  attract  different  target  markets. 
The  traditional  fold  displays  a  movie  re¬ 
view  and  Page  One  classifieds  for  resi¬ 
dential  distribution.  For  copies  that  are 
placed  where  customers  are  waiting  for 
service,  the  front  provides  games  and 
puzzles. 

By  folding  the  double  truck  as  the 
front  page,  readers  see  a  lifestyle  photo 
and  feature  story. 

Inserted  in  a  recycled  plastic  bag,  the 
free  publication  is  circulated  to  103,000. 
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The  Editor  &  Publisher 
68th  Directory  of 
Syndicated  Services 

...where  your  adverlisiog  works  for  a  full  year! 

See  how  your  advertising  works  for  a  full  year! 
The  Syndicate  Directory  receives  yearlong 
readership  from  more  than  80.000  newspaper 
professionals.  Your  advertisement  in  this  section  is 
where  you  show  what  your  comic,  column, 
puzzle,  feature... has  to  offer  newspapers  to  help 
them  build  both  circulation  and  readership. 

The  most  efficient  and  economical  way  to  reach 
syndicate  buyers  is  with  your  ad  in  the  Editor  & 
Publisher  Syndicate  Directory.  To  reserve 
your  space  in  the  July  31,1 993  issue,  call  Steve 
Townsley,  advertising  director,  at  21 2  *675 -4380 
or  contact  your  local  sales  representative. 

Deadlines 

Space:  July  1 6  Copy:  July  1 9 
Sales  Offices 

New  York  Chicago  New  Orleans 

212-675-4380  312"641.0041  504-386-9673 

Los  Angeles  San  Francisco 

213-382-6346  415-421-7950 

HtorS^Publisher 

11  West  19tli  Street,  New  Iferk,  NY  10011-4234  212-675'4380 
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News  Tech _ 

Orders  and  installations 


Advanced  Publishing 
Tachnology, 

Chatsworth,  Calif. 

Automated  Complete  Typesetting 
system  for  Los  Angeles-based  Daily 
Journal  Co.’s  12  legal  newspapers.  Run¬ 
ning  under  Microsoft  Windows,  PC- 
based  ACT  can  incorporate  most  off- 
the-shelf  Windows  applications  and 
existing  in-house  programs,  providing 
full  pagination  of  editorial  text  and 
photos  and  display  and  classified  ad¬ 
vertising.  ACT  supplies  the  effective 
integration  of  various  software  prod¬ 
ucts  needed  by  newspapers. 

The  Daily  Journal  installed  70-odd 
PCs,  most  in  newsrooms  in  L.A.  and 
San  Francisco,  with  others  in  San 
Diego,  Sacramento  and  elsewhere  for 
remote  input.  Output  is  to  Varityper 
5000-series  broadsheet  and  LaserMas¬ 
ter  1200XL  tabloid-size  (plain  paper) 
imagesetters.  Papers  generally  appear 
in  two  sections  of  30  and  24  broad¬ 
sheet  pages.  Tabs,  printed  daily  at  each 
production  site,  usually  run  36  pages  or 
more.  Circulation  of  some  editions 
runs  as  high  as  20,000. 

Coddbarrett  Associates  Inc., 

Providence,  R.l. 

TintPrep/PhotoStrip  systems  in¬ 
stalled  at  the  Toronto  Star  by  Mc- 
Cutcheon  Graphics  Inc.,  Coddbarrett’s 
Canadian  dealer.  The  Star  bought  two 
TintPrep  and  two  TintScript  worksta¬ 
tions.  It  uses  TintPrep  to  combine 
four-color  images  with  scanned  me¬ 
chanical  board  art.  Color  is  then  added 
and  complete  pages  are  stripped  on 
TintPrep.  The  line  art  tinting  and  sep¬ 
aration  system  is  designed  for  tint  and 
mechanical  four-color  work  and  page 
stripping. 

Mead  Data  Central, 

Dayton,  Ohio 

Nexis  NewsView  PC-based  electron¬ 
ic  text  library  software  installed  at  the 
San  Mateo  (Calif.)  Times,  Burlington 
(Vt.)  Free  Press,  Staten  Island  (N.Y.) 
Advance,  Birmingham  (Ala.)  News 
and  Post  Herald  and  New  York’s  Village 
Voice.  Mead  Data  Centtal  is  licensed 
to  sell  NewsView  by  its  developer.  Tri¬ 
bune  Publishing  Co.,  Lewiston,  Idaho. 


Cybergraphic  Systems  Inc., 

Wakefield,  Mass. 

Classified  front  end  and  pagination 
for  early  1994  start-up  at  Knight-Rid- 
der’s  Tallahassee  Democrat.  Dual  DEC 
VAX  4000  model  60  hosts  will  run  20 
terminals  that  provide  both  classified 
text  management  and  pagination. 
Among  other  features,  the  system  will 
include  standard  multipublication  zone 
rating,  credit  checking,  credit  card  ver¬ 
ification  and  ad  hoc  report  generator. 
Cybergraphic  is  to  provide  interfaces 
to  the  paper’s  Collier-Jackson  business 
system  and  its  Quark-based  display  ad 
system.  A  graphics  interface  package 
will  bring  in  halftones,  line  art  and  lo¬ 
gos.  Capabilities  also  include  full  re¬ 
mote  ad  entry  and  a  fax  interface. 

Deadline  Data  Systems  Inc., 

Topsfield,  Mass. 

Installations  of  XTAGS  software  at 
the  Albany  (Ore.)  Democrat-Herald  to 
bring  AP  stock  wire  files  into  QuarkX¬ 
Press  for  pagination  by  converting  jus¬ 
tified  or  unjustified  listings  from  AP  to 
Quark  formats  and  at  the  Lowell 
(Mass.)  Sun  to  translate  Xenotron  and 
XyWrite  formatted  editorial  text  files 
for  pagination  in  XPress,  beginning 
with  the  sports  section. 

Baseview  Products  Inc., 

Ann  Arbor,  Mich. 

Macintosh-based  publishing  soft¬ 
ware  for  seven  dailies.  The  Daily  Re¬ 
porter,  Martinsville,  Ind.,  installed  two 
of  the  three  modules  in  the  new  Circu- 
lationPro;  Circulation  Database  cata¬ 
logs  customer  records  and  keeps  track 
of  marketing  information;  Distribution 
Handler  organizes  information  relating 
to  all  aspects  of  delivery,  from  carrier 
routes  to  single-copy  sales.  (The  third 
module.  Preprint  Handler,  tracks  in¬ 
serts  and  schedules.) 

The  Wakefield  (Mass.)  Item  in¬ 
stalled  NewsEdit  and  QTools  text  man¬ 
agement,  WireManager  wire  capture 
and  QSpool  print  spooling.  The  Jour¬ 
nal-World,  Lawrence,  Kan.,  installed 
ClassManager/Plus,  the  NewsEdit 
IQue  editorial  database.  Quark  XTen- 
sions  IQueX  and  QTools,  QSpool, 


WireManager  and  CommLink/Plus 
communications. 

The  Union  Democrat,  Sonora, 
Calif.,  bought  classified,  display,  edito¬ 
rial,  wire-capture  and  three  Quark 
XTensions;  Daily  Legal  News  and 
Cadillac  Press,  Cleveland,  is  using 
classified,  editorial  and  wire  products; 
the  Dixon  (Ill.)  Telegraph  installed 
classified  and  editorial  software,  in¬ 
cluding  the  IQue  database;  the  Daily 
Tribune,  Bay  City,  Texas,  has  classified 
and  editorial  software  and  QSpool. 

System  Integrators  Inc., 

Sacramento,  Calif. 

Advertising  System/55  for  the 
200,000-circulation  Tulsa  World,  in¬ 
cluding  Interactive  Classified  Pagina¬ 
tion  and  CZAR  zoning  software.  Net¬ 
worked  PC  workstations  will  operate 
from  a  Tandem  CLX/RISC  fileserver. 

Also,  the  42,000-circulation  Water- 
town  (N.Y.)  Daily  Times  will  upgrade 
its  System/55  to  the  faster  MIPS-based 
RISC  server  and  add  15  SII  Coyote 
workstations  to  its  55 -terminal  system. 

Neasl-Weber  International, 

Northridge,  Calif. 

DISCUS  circulation  management 
system  for  the  Orange  County  Register, 
Santa  Ana,  Calif.,  to  integrate  and  sup¬ 
port  customer  service,  telemarketing, 
billing,  accounting,  distribution,  single¬ 
copy  sales,  manifest/press  order,  ABC 
reporting  and  circulation  analysis. 

Information  International  Inc., 

Culver  City,  Calif. 

Ad  order  entry  and  facsimile  trans¬ 
mission  systems  for  the  Sarasota  Her¬ 
ald-Tribune.  The  basic  system  will  in¬ 
tegrate  a  Harris  Publishing  Sys¬ 
tems  Cerp.  color  pagination  system 
with  triple-I’s  TECS/2  retail  ad  order 
entry  system,  Grafix  Color  Imager, 
raster  image  processors.  Output  Man¬ 
ager,  InfoRouter  and  proofer.  As  more 
pages  are  produced  electronically,  fac¬ 
simile  page  transmissions  to  the  re¬ 
mote  print  site  will  convert  to  digital 
fax  mode,  bypassing  the  need  to  image 
and  scan  pages  prior  to  transmission. 

MAN  Roland  Inc., 

Stonington,  Conn. 

Six  print  couples  added  to  the  Fresno 
Bee's  18-unit  Flexoman  M  press,  config¬ 
ured  for  additional  four-over-one  capac¬ 
ity  to  meet  further  demand  for  color  ads. 
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Vendors’ 

appointments 

Who’s  moving  where  at  newspapers*  suppliers 


System  Integrators  Inc.,  Sacramento, 
Calif.,  announced  four  recent  appoint¬ 
ments  in  sales.  Larry  Larsen,  a  10- 
year  veteran  at  SII,  was  promoted  from 
publishing  systems  representative  for 
Middle  Market  Systems  to  MMS  (Sys¬ 
tem/55  XR)  sales  manager.  At  SII  for 
nine  years,  customer  marketing  repre¬ 
sentative  Frank  Collinsworth  was 
named  MMS  publishing  systems  repre¬ 
sentative  for  the  West,  Midwest  and 
Canadian  Southwest.  Jassa  Stans- 
bury  was  named  customer  marketing 
sales  representative.  The  former  sales 
support  representative  now  responsible 
for  add-on  sales  to  U.S.  customers  ear¬ 
lier  worked  at  Atex  for  10  years.  Aus¬ 
tralian  System  Integrators  sales  support 
representative  Robin  Braltbwaite 
was  promoted  to  account  sales  repre¬ 
sentative,  customer  marketing.  The 
former  News  International  employee  is 
responsible  for  add-on  sales  and  coor¬ 
dination  of  Asia-Pacific  marketing. 

Kalbryn  May  was  appointed  U.S./ 
international  marketing  manager  for 
Western  Lithotech,  the  St.  Louis- 
based  supplier  of  plate  products.  She  is 
responsible  for  all  marketing  programs 
and  foreign  market  expansion  and  will 
develop  advertising,  sales  promotion 
and  publicity  for  North  America  and 
Europe.  At  the  company  for  20  years. 
May  most  recently  was  its  market  de¬ 
velopment  group’s  assistant  director. 

John  Powers  was  promoted  from 
manager  to  vice  president  at  Western 
Lithotech’s  Machinery  Division.  He 
oversees  all  divisional  operations,  in¬ 
cluding  manufacturing  and  engineer¬ 
ing  research,  at  its  Springfield,  Mo., 
plant. 

Michael  J.  Joltoma  was  named 
technical  service  executive  at  the 
Newsprint  Marketing  Division  of 
Canadian  Pacific  Forest  Products  Inc., 
White  Plains,  N.Y.  Before  joining 
CPFP,  the  mechanical  engineer  was  a 
consultant  with  the  Printing  Systems 
Division  of  ABB  Process  Automation 
AG.  He  earlier  was  a  manager  at  In¬ 


stallation  Project  Management  with 
Rockwell  Graphic  Systems. 

Jeltema’s  appointment  coincides 
with  changes  at  the  Northeast  District, 
where  Gregory  A.  BuckardI,  who 
has  represented  CPFP  in  New  Eng¬ 
land,  New  York  and  Chicago,  was 
named  manager.  He  is  joined  by  Jel- 
tema,  account  executive  Carole  J. 
Winchester,  account  representative 
Greg  Wenchell  and  service  coordi¬ 
nator  Laura  PIccoll-Kabulls. 

Paul  Gobell  was  named  chairman  of 
Domtar  Inc.,  Montreal,  Que.,  succeed¬ 
ing  Robert  Despres,  who  took  over  last 
June  while  chairman  Jean  Campeau 
was  on  leave. 

Janet  Rothman  was  named  to  head 
a  new  customer  service  group  at  the 
Charlotte,  N.C.,  plant  of  the  Printing 
and  Allied  Markets  Division  of  Praxair 
Surface  Technologies  Inc.  Rothman  is 
manager  of  the  plant,  which  supplies 
Ucarlox  ceramic  anilox  rolls  for  flexo 
presses  and  various  services  for  print¬ 
ing  customers.  She  oversees  newly  ap¬ 
pointed  customer  service  representa¬ 
tives  Joseph  Graham,  Peggy  Lee 
and  Mike  Steeling. 

Andrew  A.  Smith  was  named  senior 
vice  president  and  chief  operating  offi¬ 
cer,  Americas  Operations,  at  Atex 
Publishing  Systems  Corp.,  Billerica, 
Mass.  The  former  Asia/Pacific  opera¬ 
tions  director  has  spent  15  years  at 
Atex,  including  service  as  U.K.  country 
director,  sales  and  marketing  director 
and  general  sales  manager.  An  engi¬ 
neer  by  training,  he  began  his  career  as 
a  sales  representative  for  Varityper  be¬ 
fore  becoming  national  sales  manager 
for  AKI  Ltd. 

Craig  E.  Bauer,  marketing  and  sales 
vice  president  at  Cheshire/Videojet, 
was  promoted  to  executive  vice  presi¬ 
dent,  with  responsibility  for  product 
sales,  marketing  and  service.  Trained 
in  mathematics,  engineering  and  busi¬ 
ness,  Bauer  has  spent  over  15  years 


with  the  company  in  sales  and  market¬ 
ing.  His  promotion  coincides  with  the 
consolidation  of  mailing  systems  sup¬ 
plier  Cheshire’s  operations  with  parent 
company  Videojet  Systems  Interna¬ 
tional  Inc.,  Wood  Dale,  Ill.  The  prod¬ 
uct  line  continues  to  carry  the 
Cheshire  brand  name. 

David  M.  Emmutf  was  hired  as  en¬ 
gineering  vice  president  at  PixelCraft 
Inc.,  a  Xerox  Co.  in  San  Leandro, 
Calif.,  where  he  is  responsible  for  the 
company’s  engineering  and  manu¬ 
facturing  divisions  and  oversees  re¬ 
search  and  development,  working 
closely  with  technology  vice  president 
John  Stewart. 

Emmett  has  20  years’  experience  in 
systems  engineering  and  management, 
most  recently  in  a  similar  executive 
post  at  Calera,  where  he  was  in  charge 
of  development  of  desktop  applications 
and  RISC-based  accelerators.  At  Pix¬ 
elCraft  he  plans  to  bring  quickly  to 
market  “new  core  technologies  that  in¬ 
corporate  the  next  level  of  Total  Image 
Management”  for  the  firm’s  color  pre¬ 
press  products. 

John  Hlld  joined  North  Atlantic 
Publishing  Systems  Inc.  as  vice  presi¬ 
dent  of  sales  and  OEM  relations.  The 
Atex  veteran  was  a  co-founder  and  for¬ 
mer  president  of  Xyquest  Inc.  He  re¬ 
placed  Michael  O’Brien,  who  put  to¬ 
gether  NAPS  pricing  strategies  and 
product  positioning  and  established  an 
international  network  of  resellers  and 
distributors.  O’Brien  chose  to  pursue 
other  interests,  according  to  Peter 
Baumgartner,  president  of  NAPS,  a  de¬ 
veloper  of  group  publishing  software, 
based  in  Carlisle,  Mass. 

Bruce  Richardson  has  joined  KBA- 
Motter  Corp.  as  national  accounts 
manager.  He  formerly  served  as  sales 
manager  for  newspaper  presses  at  Mit¬ 
subishi  Lithographic  Presses.  Richard¬ 
son’s  12-year  career  in  newspaper 
equipment  sales  and  marketing  earlier 
included  five  years  with  KBA-Motter  as 
a  regional  sales  manager. 

Bradley  Mesely  was  promoted  to 
Western  regional  sales  manager.  News¬ 
paper  Mailroom  Systems,  at  AM 
Graphics,  Dayton,  Ohio,  where  he  has 
held  sales  and  service  positions  for  the 
past  10  years.  Former  Hall  Processing 
Systems  regional  manager  David 
Gllmere  is  now  AM’s  West  Coast 
newspaper  sales  representative.  News¬ 
paper  Products  engineering  manager 
Garry  Russell  was  named  Northeast 
newspaper  sales  engineer. 
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Widi  the  Ombudsman 


NBC  News  hires 
an  ombudsman 

Hopes  to  improve  its  believability  rating  in 
wake  of  the  rigged  gas  tank  explosion  fiasco 


by  Henry  McNulty 

A  LOT  MORE  than  a  gasoline  tank 
exploded  when  NBC  News  rigged  a 
pickup  truck  crash  for  its  Dateline 
NBC  program  in  February.  The  news 
division  itself  was  blown  to  pieces. 

NBC  News  apologized  for  what  it 
called  an  “inappropriate  demonstra¬ 
tion”  in  the  crash,  which  used  toy 
rocket  engines  to  ensure  that  the  truck 
would  catch  fire  after  its  external  fuel 
tank  was  hit,  but  it  was  too  late. 

The  network’s  believability  rating 
tumbled  to  last  place  among  the  major 
networks,  according  to  a  Times  Mirror 
Co.  poll,  and  Michael  Gartner,  the 


NBC  News  president,  was  forced  to 
resign. 

Now  the  good  news. 

In  the  wake  of  all  that,  NBC  News 
has  done  what  it  should  have  done 
many  years  ago;  It  has  hired  a  news 
ombudsman. 

David  McCormick,  formerly  a  senior 
producer  for  broadcast  standards,  was 
named  to  the  post  last  month.  Like 
news  ombudsmen  everywhere,  he  will 
investigate  complaints  of  inaccuracy, 
bias,  unethical  behavior  and  other 
journalistic  lapses. 


(McNulty  is  the  Hartford  [Conn.] 
Courant’s  reader  representative.  This 
column  is  reprinted  from  the  Courant.) 
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Although  most  of  his  work  will  be 
done  “in-house”  —  there  are  no  plans 
at  present  to  put  him  or  his  findings 
on  the  air  —  it  is  a  step  in  the  right 
direction. 

For  too  long,  network  television  has 
been  unresponsive  to  its  viewers.  How 
many  television  news  shows,  for  in¬ 
stance,  broadcast  letters  from  the  view¬ 
ing  public?  Only  60  Minutes  comes  to 
mind. 

(Want  to  write  him?  Here’s  the  ad¬ 
dress:  David  McCormick,  Ombuds¬ 
man,  NBC  News,  30  Rockefeller  Plaza, 
New  York,  N.Y.  10112.) 

So  far,  McCormick  is  the  only 
American  TV  network  news  ombuds¬ 


man.  If  the  other  networks  have  the 
least  bit  of  savvy,  they  will  follow  suit 
—  before  they  have  a  truck-crash  scan¬ 
dal  of  their  own. 

McCormick  is  not  the  only  prece¬ 
dent-setting  news  ombudsman  these 
days.  The  position  has  been  created  re¬ 
cently  in  a  most  unlikely  venue:  IzveS' 
tia,  the  Russian  newspaper. 

As  part  of  the  many  changes  taking 
place  in  the  former  Soviet  Union,  the 
Russian  press  is  reinventing  itself, 
facing  new  and  unprecedented  free¬ 
doms.  The  staff  of  Izvestia  decided  it 
needed  someone  on  board  to  look 
into  such  questions  as  whether  to 
identify  crime  victims  in  print,  what 
to  do  about  invasion  of  privacy,  and 


whether  to  use  anonymous  sources. 

So  it  hired  Boris  Andreevich  Solo- 
tukhin,  a  lawyer  who  for  several  years 
was  an  assistant  in  the  Moscow  prose¬ 
cutor’s  office  and  later  headed  a  parlia¬ 
mentary  committee  on  legal  reform. 
According  to  the  newspaper,  Zolo¬ 
tukhin  “will  have  to  create  a  prece¬ 
dent.  . . .  Russian  mass  media  organiza¬ 
tions  have  never  known  such  an  insti¬ 
tution.”  That  is  putting  it  mildly.  I’d  say, 
but  it  is  heartening  to  see  that  in  the 
new  Russia,  press  freedom  and  press  re¬ 
sponsibility  will  go  hand  in  hand. 

In  Britain,  meanwhile,  the  ombuds¬ 
man  movement  is  in  trouble. 

Facing  the  threat  of  severe  restric¬ 
tions  from  Parliament,  20  British  news¬ 
papers  created  ombudsman  positions 
in  late  1989. 

According  to  a  report  in  The  Times 
of  London  last  month,  that  much-her¬ 
alded  action  essentially  went  nowhere. 

“Press  ombudsmen  are  not  exactly 
kept  busy,”  the  Times  reported. 

One  ombudsman  was  quoted  as  say¬ 
ing  that  the  post  is  a  waste  of  time. 

“1  have  intervened  twice  as  ombuds¬ 
man  in  the  last  six  months,”  he  said. 

Another  said  he  deals  with  “one  se¬ 
rious  complaint  a  month.” 

The  problem  lies  in  the  way  the 
whole  system  was  set  up. 

Most  successful  news  ombudsmen, 
including  those  in  the  United  States 
and  Canada,  are  bridge-builders.  We 
are  in  daily  contact  with  readers,  and 
our  main  job  is  to  keep  open  the  lines 
of  communication  between  newspapers 
and  readers.  We  speak  out  often  on  be¬ 
half  of  readers. 

In  Britain,  the  ombudsmen  appar¬ 
ently  act  more  like  emergency-room 
doctors,  dealing  mostly  with  life-and- 
death  situations. 

“Most  readers’  letters  are  concerned 
with  accuracy  and  can  be  dealt  with  by 
the  editor,”  one  ombudsman  told  the 
Times. 

With  that  attitude,  no  wonder  he 
hasn’t  been  too  busy. 

Complaints  from  readers  should  be 
of  concern  to  the  editor,  of  course,  but 
if  there  is  an  ombudsman  on  board,  he 
or  she  can  do  what  many  editors  do 
not  have  the  time  to  do:  keep  in  daily 
contact  with  readers,  address  their 
concerns  right  away,  and  raise  staff 
consciousness  about  what  news  con¬ 
sumers  want  and  need.  BE^fP 
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So  far,  McCormick  is  the  only  American  TV 
network  news  ombudsman.  If  the  other  networks 
have  the  least  bit  of  savvy,  they  will  follow 
suit  —  before  they  have  a  truck-crash 
scandal  of  their  own. 


UNISET  -  the  most  flexible  single 
wide,  two  around  concept  for 
newspaper  and  semicommerciais. 
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mation  you  require 


MAN  Roland  Web  Press  Division 
i  20  Gutenberg  Drive 
I  North  Stonington,  CT  06359 
S!  Phone;  (203)  599-7000 


REPORT  OF  NEWSPAPER 
ADVERTISING  DATA  FOR  1992 

An  exclusive  annual  E6?P  Advertising  Data  Section 
1992  Total  Advertising  Inches  in  336  Newspapers  (259  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspaper  concerned. 


Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 
Columns 

Width 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

ALASKA 


Anchorage  Daily  News . . 

. (mS) 

6(b) 

1  15/16 

670,161 

14,930 

320,320 

82,743 

993,068 

2,081,222 

Sitka  Daily  Sentinel . 

. (e) 

6 

2  3/16 

75,875 

10,876 

N/A 

6,025 

14,126 

106,902 

ARIZONA 

Phoenix  Arizona  Republic . 

6 

2  1/16 

686,701 

70,785 

N/A 

N/A 

575,388 

1,332,874 

Gazette . . . 

. (e) 

6 

2  1/16 

693,264 

73,774 

N/A 

N/A 

573,956 

1,340,994 

Arizona  Republic . 

Toul . 

. (S) 

6 

2  1/16 

346,200 

1,726,165 

52,203 

196,762 

N/A 

N/A 

N/A 

N/A 

292,461 

1,441,805 

690,864 

3,364,732 

ARKANSAS 

El  Dorado  News'Times . 

6(a) 

2  1/16 

180,506 

2,558 

N/A 

7,768 

114,204 

305,036 

Hot  Springs  SentineLRecord .... 
t  Automotive  inches  are  included  ii 

. (mS) 

n  Retail. 

6(a) 

2  1/16 

379,899 

4,241 

N/At 

13,845 

228,030 

626,015 

CAUFORNIA 

Hayward  Daily  Review . 

.(mS) 

6(c) 

2  1/16 

711,115 

41,757 

103,083 

25,601t 

1,240,576 

2,122,132 

t  Financial  inches  do  not  iiKlude  Legal. 

Marysville  Appeal-Democrat . 

.(e) 

6(b) 

2  1/16 

320,144tt 

10,876 

N/At 

27,731* 

307,415 

666,166 

t  Automotive  inches  included  in  Classified. 

tt  Retail  includes  in  Financial. 

Palmdale  Antelope  Valley  Press . 

.(mS) 

6 

2  1/16 

520,491 

17,368 

N/A 

124,624* 

621,211t 

1,283,694 

t  Classihed  itKhes  include  /^tomotive. 

Pleasanton  Valley  Times . 

.(mS) 

6(c) 

2  1/16 

557,351 

75,535 

N/A 

N/A 

1,010,500 

1,370,189 

Porterville  Recorder . 

.(e) 

6(e) 

2  1/16 

236,593 

2,682 

N/At 

16,689 

288,690 

544.654 

t  Automotive  iiKhes  included  in  Classified. 

Richmond  West  County  Times . 

.(mS) 

6(c) 

2  1/16 

465,923 

74,963 

N/A 

N/A 

611,262 

907,571 

Riverside  Press-Enterprise . 

.(mS) 

6(c) 

2  1/16 

680,413 

54,239 

N/A 

73,197*t 

441,105 

1,248,954 

t  Legal  inches  are  reported  in  lO-col.  format. 

Sacramento  Bee . 

.(mS) 

6(c) 

2  1/16 

1,180,078 

171,057 

N/A 

N/A 

2,512,783 

3,863,918 

Salinas  Californian . 

.(m) 

6 

2  1/16 

359,595 

11,667 

73,889 

23,623* 

282,914 

654,176 

San  Diego  Union- Tribune . 

.(all  day) 

6(c) 

2  1/16 

1,279.967 

161,488 

N/A 

6,387* 

903,946 

2,351,779 

Union-Tribune . 

.(S) 

6(c) 

2  1/16 

424,842 

72,996 

N/A 

690* 

426,681 

925,209 

Total . 

1,704,809 

234,484 

N/A 

7,077* 

1,330,627 

3,276,988 

San  Francisco  Chronicle . 

.(m) 

6(c) 

2  1/16 

704,840 

204,739 

2,643 

34,759 

451,972 

1,361,551 

Examiner . 

.(e) 

6(c) 

2  1/16 

619,232 

192,277 

2,440 

32,085 

447,134 

1,258,643 

Examiner  &  Chronicle . 

.(S) 

6(c) 

2  1/16 

290,622 

117,503 

7,045 

12,628 

247,398 

655,523 

Total . 

1,614,694 

514,519 

12,128 

79,472 

1,146,504 

3,275,717 

San  Pedro  News-Pilot . 

.(e) 

6 

2  1/16 

294,869 

49,203 

N/A 

11,191 

250,954 

606,217 

Santa  Ana  Orange  County  Register . 

.(all  day) 

6 

2  1/16 

1,827,142 

96,229 

43,592 

34,982 

1,434,764 

3,464,324 

Santa  Clarita  Newhall  Signal . 

.(mS) 

6 

2  1/6 

308,419 

2,310 

244,017 

45,508 

107,000 

707,254 

Santa  Cruz  Sentinel . 

.(m) 

6(b) 

2  1/16 

268,005 

14,412 

N/A 

51,617tt 

475,380t 

809,414 

Sentinel . 

.(S) 

6(b) 

2  1/16 

95,311 

1.974 

N/A 

l,409tt 

140,437t 

243,377 

Total . 

363,316 

16,386 

N/A 

57,272tt 

615,817t 

1,052,791 

t  Classified  itKhes  iiKlude  /^tomotive. 

tt  Financial  iiKhes  are  reponed  in  9'Col.  format. 

Santa  Monica  Outlook  . 

..(e) 

6 

2  1/16 

290,520 

53,208 

N/A 

48,268 

305,470 

697,466 

Torrance  Daily  Breeze . 

..(eS) 

6 

2  1/16 

558,098 

69,604 

N/A 

54,891 

640,758 

1,323,351 

Victorville  Uaily  Press . 

..(m) 

6(b) 

2  1/16 

335,548 

11,870 

33,941 

33,341 

98,392 

513,092 

Yreka  Siskiyou  Uaily  News . 

..(e) 

6 

2  1/8 

88,649 

821 

N/A 

9,880* 

34.977 

134,327 

COLORAIX) 

Boulder  Daily  Camera . . 

..(m) 

6 

2  1/16 

420,500 

11,900 

164,029 

32,099 

573,600 

1,006,000 

Daily  Camera . 

..(S) 

6 

2  1/16 

151,600 

3,700 

29,014 

3,768 

155,400 

310,700 

Totai . 

.. 

572,100 

15,600 

193,043 

35,867 

729,000 

1,316,700 

Denver  Post . 

..(m) 

6(c) 

2  1/16 

1,127,261 

82,205 

N/A 

N/A 

1,318,064 

2,527,530 

Rocky  Mountain  News . 

..(mS) 

5(a) 

2  1/4 

1,244,077 

43,783 

795,547 

972 

2,360,938 

4,445,317 

Rocky  Ford  Daily  Gazette . 

..(e) 

6(a) 

2  1/16 

49,436 

1,514 

N/A 

N/A 

20,900 

71,850 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S'column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 
Newspaper 


Frequency  Number  Column 

of  Adv.  Width 


Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

CONNECTICUT 

Greenwich  Time . (all  day) 

t  Automotive  inches  included  in  General  &  Classified, 
ft  Financial  included  in  Retail. 

6 

2  1/16 

342,671 

70,507 

N/At 

N/Att 

286,597 

699,775 

New  London  Day  (m) 

6(b) 

2  1/16 

384,750 

7,698 

207,581 

15,757 

255,340 

871,126 

Norwalk  Hour . (e) 

6 

2  1/16 

313,668 

28,535 

N/A 

10.522» 

158,459 

511,184 

Stamford  Advocate . (all  day) 

t  Automotive  inches  included  in  General  &  Classified, 
tt  Financial  itKluded  in  Retail. 

6 

2  1/16 

441,767 

70,573 

N/At 

N/Att 

291,889 

804,229 

DELAWARE 

Wilmington  News  Journal . (mS) 

6 

2  1/16 

715,973 

45,293 

N/A 

N/A 

542,277 

1,303,543 

FLORIDA 

Fort  Lauderdale  Sun'Sentinel . (mS)  6(c) 

t  Retail  iiKhes  include  Financial, 
tt  General  inches  include  Co'op. 
ttt  Automotive  inches  iiKluded  in  General  &  Classified. 

2  1/16 

3,267,872t 

230,663tt 

N/Attt 

N/A 

2,801,014 

6,299,549 

Fort  Myers  News'Press . (mS) 

6 

2  1/16 

934,300 

55,027 

74,237 

67,624 

594,170 

1,725,358 

Jacksonville  Florida  limes'Union . (m) 

6(c) 

2  1/16 

1,159,157 

72,441 

511,550 

43,581 

1,064,185 

2,850,914 

Lakeland  Ledger . (mS) 

6 

2  1/16 

863,200 

17,800 

164,300 

6,600 

350,400 

1,402,300 

Marianna  Jackson  County  Floridian . (eS) 

6(a) 

2  1/16 

88,027 

2,595 

N/A 

4*709* 

28*098 

123,429 

St.  Augustine  Record . (e) 

6(b) 

2  1/16 

234,541 

10,527 

150,883 

35,901 

186,784 

431,852 

St.  Petersburg  Times . (m) 

6(c) 

2  1/16 

3,108,769 

75,060 

N/A 

11,024» 

1,939,707 

5,134,560 

GEORGIA 

Atlanta  Journal  &  Constitution . (m) 

6 

2  1/16 

1,867,242 

107,157 

602,911 

18,023 

1,418,618 

4,013,951 

Journal  &  Constitution . (S) 

Total . 

6 

2  1/16 

313,236 

2,180,478 

67,834 

174,991 

64,184 

667,095 

5  621 
2^,644 

335,794 

1,754,412 

786,669 

4,800,620 

Cartersville  Daily  Tribune . (e) 

6 

2  1/16 

133,634 

1,324 

N/A 

N/A 

22,746 

157,704 

Gainesville  Times . (eS) 

t  Automotive  inches  reported  in  10-col.  format. 

6(c) 

2  1/16 

336,620 

10,239 

145,436t 

N/A 

277,509 

769,804 

Milledgeville  Union^Recorder . (m) 

t  Automotive  inches  reported  in  9'col.  format. 

6(b) 

2  1/16 

138,457 

4,075 

5,800t 

N/A 

52,300 

200*632 

HAWAII 

Honolulu  Advertiser  &  Star'Bulletin....(meS) 

6 

2  1/16 

1,398,297 

254,234 

N/A 

N/A 

1,088,467 

2,740,998 

IDAHO 

Lewiston  Morning  Tribune . (m) 

t  Automotive  inches  included  in  Retail  &  Classified. 

6 

2  1/16 

297,032 

8,480 

N/At 

21,641* 

222,923 

550,076 

Nampa  Idaho  Press'Tribune . (e) 

t  Automotive  &  Financial  are  reported  in  9-col. 
format. 

6(b) 

2  1/16 

230,941 

8*868 

94,898t 

27,468t 

70,334 

432,509 

Pocatello  Idaho  State  Journal . (eS) 

6 

2  1/16 

325,029 

3,478 

51,195 

22,610 

109,702 

512,014 

Twin  Falls  Times-News . (mS) 

6(b) 

2  1/16 

357,390 

2,233 

252,223 

18*205 

40,740 

670,791 

ILUNOIS 

Champaign  News-Gazette . (e) 

Flora  Daily  Clay  County 

6(b) 

2  1/16 

430,783 

11,682 

N/A 

N/A 

355,580 

798*045 

Advocate-Press . (e) 

6 

2  1/16 

80,952 

382 

N/A 

2,703 

25,283 

109,320 

Morris  Daily  Herald . (e) 

t  Retail  irKhes  include  i^tomotive  &  FinaiKial. 

6 

2  1/16 

191,992t 

2,418 

N/A 

N/A 

95,836 

287,758 

Mount  Carmel 

Daily  Republican  Register . (e) 

t  Retail  inches  include  Automotive  &  Financial. 

6 

2 

108,344t 

2,753 

N/A 

N/A 

43,649 

154,746 

Ottawa  Daily  Times . (e) 

t  Financial  inches  are  reported  in  10-col.  format. 

6(c) 

2  1/16 

227,073 

6*163 

N/A 

16,399t 

105,078 

354,713 

Quincy  Herald-Whig . (eS) 

6 

2  1/16 

285,221 

8,313 

37,521 

23,571 

213,686 

568,312 

Springfield  State  Journal-Register . (mS) 

t  Automotive  inches  included  in  Classified. 

6(b) 

2  1/16 

461,000 

21,700 

N/At 

21,000* 

455,300 

959*000 

Streator  Times-Press . (e) 

6(c) 

2  1/4 

149,693 

4,827 

21,547 

5,311 

53,100 

234,478 

West  Frankfort  Daily  American . (e) 

t  Automotive  inches  included  in  Retail. 

6(a) 

2  1/16 

106,210 

963 

N/At 

6,332* 

14,171 

150,176 

INDIANA 

Bloomington  Herald-Times . (mS) 

t  Automotive  inches  included  in  all  other  totals. 

6(b) 

2  1/16 

350,024 

5,647 

N/At 

10,317* 

357,854 

723,842 

Clinton  Daily  Clintonian . (e) 

7 

2  1/16 

94,826 

2,244 

N/A 

5,332 

15,197 

117,599 

Frankfort  Times . (e) 

6 

2  1/16 

110,670 

2,061 

N/A 

5,046* 

61,700 

179,477 

Indianapolis  Star . (mS) 

6(c) 

2 

879,863 

41,041 

357,122 

39,130 

1,094,767 

1,577,764 

News . (e) 

Total . 

6(c) 

2 

506,409 

1,386,272 

21,574 

62,615 

264*104 

621*226 

13*050 

52*180 

568*590 

1,663*357 

869,137 

2,446,901 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Coiumn  format,  (b)  Classified  advertising  on  9'Column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  T'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Reuil. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

jasper  Herald . 

. (e) 

5 

2 

267,025 

1,585 

N/A 

N/A 

50,681 

329,570 

Lafayette  Journal  &  Courier . 

. (mS) 

6 

2  1/16 

369,661 

11,524 

145,441t 

9,992* 

188,539 

725,157 

t  Automotive  inches  are  reported  in 

,  9-col.  format. 

Lebanon  Reporter . 

. (e) 

6 

2  1/16 

127,153 

2,102 

N/At 

4.438 

55,533 

189,208 

t  Automotive  inches  included  in  Retail  &  Classified. 

Logansport  PharoS'Tribune . 

. (eS) 

6(a) 

2  1/16 

178,867 

2,890 

N/A 

17,880* 

92,868 

292,505 

Madison  Courier . 

. (e) 

6(a) 

2  1/16 

152,468 

4,334 

N/A 

4,522* 

57,444 

218,768 

Marion  Chronicle^Tribune . 

6 

2  1/16 

152,332 

3,371 

N/A 

6,861 

80,824 

243,388 

ChronicU'Tribune . 

. (S) 

6 

2  1/16 

55,902 

2,417 

N/A 

N/A 

35,537 

93,856 

Total . 

208,234 

5,788 

N/A 

6,861 

116,361 

337,244 

Martinsville  Daily  Reporter . 

. (e) 

6 

2  1/4 

122,716t 

N/A 

N/A 

N/A 

23,812 

146,528 

t  Retail  inches  include  General,  Automotive 

and  Financial. 

Muncie  Star . 

6 

2  1/16 

202,337 

5,551 

N/A 

N/A 

154,788 

362,676 

Evening  Press . 

. (e) 

6 

2  1/16 

272,335 

5,555 

N/A 

N/A 

172,593 

450,483 

Sunday  Star . . 

. (S) 

6 

2  1/16 

63,371 

1,314 

N/A 

N/A 

46,329 

111,014 

Total . . 

538,043 

12,420 

N/A 

N/A 

373,710 

924,173 

Plymouth  Pilot  News . . 

6 

2 

75,451 

894 

N/A 

11,098 

69,933 

157,376 

South  Bend  Tribune . 

(e) 

6(c) 

2  1/16 

265,638 

13,989 

N/A 

N/A 

276,836 

578,731 

Tribune . 

(S) 

6(c) 

2  1/16 

124,761 

9,538 

N/A 

N/A 

133,230 

268,089 

Total . 

390,399 

23,527 

N/A 

N/A 

410,066 

846,820 

Wabash  Plain  Dealer . 

(e) 

6(b) 

2  1/16 

96,980 

1,272 

8,052 

7,186 

70,792 

184.282 

Warsaw  TimeS'LJnion . 

(e) 

6 

2  1/16 

165,868 

18,780 

38,470 

35,732 

149,058 

407,908 

Washington  TimeS'Herald . 

. (e) 

6(a) 

2  1/16 

190,959 

4,831 

N/A 

5,261 

83,228 

284,279 

IOWA 

Cedar  Rapids  Gazette . 

. (mS) 

6 

2  1/16 

343,149 

23,661 

N/A 

29,268 

293,255 

689,333 

Council  Bluffs  Daily  Nonpareil 

. (eS) 

6 

2  1/16 

171,402 

3,803 

N/A 

22,986 

105,342 

303,533 

Mason  City  Globe-Gazette . 

6 

2  1/16 

247,562 

9,193 

N/A 

N/A 

156,002 

412,757 

Sioux  City  Journal . 

. (mS) 

6 

2  1/8 

380,674 

7.417 

N/A 

16,276 

255,563 

659,930 

KANSAS 


Emporia  Gazette . 

.(e) 

6 

2  1/16 

269,776 

2,422 

N/A 

7.606* 

61,139 

340,943 

Fort  Scott  Tribune . 

.(e) 

6 

2  1/16 

90,241 

2,325 

N/A 

4,556 

90,741 

187.863 

Hays  Daily  News . 

.(e) 

6(a) 

2  1/16 

178,596 

6,041 

34,982 

10,088 

92,656 

322,363 

Hutchinson  News . 

.(m) 

6(b) 

2  1/16 

261,798 

11,740 

N/A 

14,875* 

223,690 

512,103 

lola  Register . 

.(e) 

6 

2  1/16 

78,796 

2,923 

N/A 

5,832 

31,546 

119,097 

Norton  Daily  Telegram . 

.(e) 

6 

2  1/16 

76,951 

733 

N/A 

4,437 

16,489 

98,610 

Ottawa  Herald . 

.(e) 

6 

2 

111,357 

2,875 

N/A 

N/A 

35,310 

175,572 

Salina  Journal . 

.(m) 

6(b) 

2  1/16 

253,879 

9,041 

53,650 

21,738 

425,494 

763,802 

Topeka  Capital-Journal . 

.(m) 

6 

2  1/16 

439,899 

7.666 

113,775t 

4,706 

251,745 

704,016 

Capital-Journal . 

Total . 

t  Automotive  inches  included  in  Classified. 

.(S) 

6 

2  1/16 

140,692 

580,591 

3,054 

10,720 

6,864t 

120,639t 

99 

4,805 

85,782 

337,527 

229,627 

933,643 

Wichita  Eagle . 

.(mS) 

6(c) 

2  1/16 

606,826 

20,673 

437,536 

39.416 

799,955 

1,427,454 

KENTUCKY 

Ashland  Independent . 

..(e) 

6 

2  1/16 

285,822 

12,453 

N/A 

13,891 

182,613 

494,779 

Elizabethtown  News-Enterprise . 

..(mS) 

6(a) 

2  1/16 

360,863t 

10,259 

N/A 

12,209* 

161,395 

544,726 

t  Retail  inches  include  Automotive. 


Hopkinsville  Kentucky  New  Era . . 

. (e) 

6(b) 

2 

1/16 

240,000 

12,500 

25,000 

6,046 

34,260 

317,806 

Lexington  Herald-Leader . 

. (mS) 

6(c) 

2 

1/16 

595,042 

19,039 

56,030 

49,081 

576,373 

1,190,454 

Madisonville  Messenger . 

. (e) 

6 

2 

1/16 

172,000 

4,300 

20,000 

18,000 

110,900 

299,600 

Maysville  Ledger-Independent . 

6(a) 

2 

1/16 

263,765 

1,110 

N/A 

3,628* 

120,477 

388,980 

Owensboro  Messenger-Inquirer . 

6(c) 

2 

1/16 

605,800 

10,200 

170,800 

21,700 

95,200 

903,700 

Winchester  Sun . 

. (e) 

6 

2 

1/16 

127,609t 

N/A 

N/A 

3,600*tt 

50,351 

181,560 

t  Retail  inches  include  Automotive, 
tt  Legal  inches  reported  in  9  col.  format. 


MAINE 


Bangor  Daily  News . 

6(b) 

2  1/16 

343,099 

Portland  Press  Herald . 

6(b) 

2  1/16 

346,189 

Maine  Sunday  Telegram . 

Total . 

t  Financial  inches  included  in  Retail. 

. (S) 

6(b) 

2  1/16 

189,167 

535,356 

MASSACHUSEnS 


Beverly  limes . . 

.(e) 

6 

2 

1/16 

244.922 

Gardner  News . 

.(e) 

7 

1  5/8 

130,874 

t  Automotive  inches  included  in  Retail. 

Lawrence  Eagle-Tribune . 

(e) 

6(c) 

2 

1/16 

356,169 

Sunday  Eagle-Tribune . 

(S) 

6(c) 

2 

1/16 

137,284 

Total . 

493,453 

Quincy  Patriot  Ledger . 

(e) 

6(b) 

2 

1/16 

459,300 

t  Automotive  inches  reported  9-col.  format 

tt  Classified  iiKludes  both  /uitomotive  &  Financial. 

19,253 

112,931 

47,585 

146.900 

669,768 

15,140 

79,683 

18,385t 

94,742 

554,139 

8,603 

59,960 

6,106t 

105,108 

368.944 

23.743 

139,643 

24,491t 

199,850 

923,083 

6,194 

N/A 

47,178* 

267,811 

566,105 

86 

N/At 

16,273 

22,609 

169.842 

9,003 

N/A 

N/A 

230,608 

595,780 

4,254 

N/A 

N/A 

106,589 

248,127 

13,257 

N/A 

N/A 

337,197 

843,907 

20,505 

200,706t 

19,588 

754,441tt 

982,812 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S-column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'CoIumn  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified.  General  and 
Retail. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

ibtal 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

MICHIGAN 

Alpena  News . 

. (e) 

6 

2  1/16 

195,263 

6,866 

N/A 

4,750* 

96,524 

303,404 

Benton  Harbor^ 

St.  Joseph  Herald'Palladium 

. (<=) 

6 

2  1/16 

262,474 

3,207 

N/A 

N/A 

161,146 

426,827 

Detroit  Free  Press . 

6(c) 

2  1/16 

602,987 

64.694 

N/A 

N/A 

400,895 

1,068,576 

News . 

. (e) 

6(c) 

2  1/16 

447,529 

57,741 

N/A 

N/A 

332,700 

837,970 

News  &  Free  Press . 

. (S) 

6(c) 

2  1/16 

261,565 

55,928 

N/A 

N/A 

630,207 

947,700 

Total . 

1,312,081 

178,363 

N/A 

N/A 

1,363,802 

2,854,246 

Greenville  Daily  News . 

. (e) 

8 

1  7/16 

218,614 

3,110 

N/A 

16,818* 

111,633 

350,175 

Hillsdale  Daily  News . 

. (e) 

6 

2  1/16 

134,876 

3,692 

N/At 

5,903 

65,509 

209,980 

t  Automotive  inches  included  in  all  other  totals. 

MINNESOTA 

Brainerd  Daily  Dispatch . 

. (e) 

6 

2 

207,144 

4,782 

N/A 

19,524 

148,138 

379,588 

Duluth  NewS'Tribune . 

. . (mS) 

6(c) 

2  1/16 

361,900 

16,370 

214,456 

25,181* 

367,163 

770,614 

Red  Wing  Republican  Eagle . 

. (e) 

6 

2  1/16 

155,374 

3,425 

N/A 

9,922* 

89,361 

258,082 

St.  Cloud  Times . 

. (eS) 

6(b) 

2  1/16 

373,946 

9,666 

80,491 

25,946 

197,045 

687,094 

Willmar  West  Central  Tribune. 

6(a) 

2  1/16 

223,361 

7,241 

N/A 

12,903* 

62,223 

305,728 

MISSISSIPPI 

Vicksburg  Evening  Post . 

. (eS) 

6(a) 

2  1/4 

348,433 

6,062 

N/At 

20,290 

270,768 

645,553 

t  Automotive  inches  included  in  Classified. 

MISSOURI 

St.  Joseph  NewS'Press . 

. (mS) 

6(b) 

2  1/16 

1,069,160 

105,903 

N/A 

5,628 

211,650 

1,392,341 

St.  Louis  Post'Dispatch . 

. (m) 

6(c) 

2  1/16 

560,719 

38,574 

N/At 

N/At 

499,228 

1,098,521 

Post'Dispatch . 

. (S) 

6(c) 

2  1/16 

313,711 

48,252 

N/At 

N/At 

425,600 

787,563 

Total . 

874,430 

86.826 

N/At 

N/At 

924,828 

1,886,084 

t  Automotive  &.  Financial  inches 

are  included  in  all 

other  totals. 

Trenton  Republican'Tlmes . 

. (e) 

6 

2  1/16 

74,486 

1,932 

N/A 

7,591 

44,538 

128,547 

West  Plains  Daily  Quill . 

. (e) 

6 

2  1/16 

126,033 

6,193 

N/A 

6,926 

29,392 

168,544 

MONTANA 

Billings  Gazette . 

. (mS) 

6 

2 

379,322 

10,521 

189,770 

16,969* 

307,728 

902,530 

NEBRASKA 

Grand  Island  Independent . 

. (m) 

6(a) 

2  1/16 

472,619 

14,222 

N/A 

13,174 

189,230 

689,245 

Holdrege  Daily  Citizen . 

. (e) 

6(a) 

2  1/4 

104,514 

7,727 

N/At 

7,882 

24,192 

144,315 

t  Automotive  inches  included  in 

Retail. 

Kearney  Hub . 

. M 

6 

2  1/16 

273,249 

15,538 

N/A 

N/A 

106,638 

395.425 

Lincoln  JournahStar . 

6(b) 

2  1/16 

544.660 

12,154 

522 

15,769 

443,893 

1,016,998 

North  Platte  Telegraph . 

. (mS) 

6 

2  1/16 

274,018 

15,281 

35,312 

9,258* 

85,301 

431,642 

Sidney  Telegraph . 

. (e) 

6(a) 

2  1/16 

54,251 

4,803 

6,460t 

13,067* 

10,876 

82,997 

t  Automotive  inches  included  in 

Retail. 

NEVADA 

Carson  City  Nevada  Appeal... 

6 

2 

172,257 

4,983 

N/At 

24,779 

165,138 

367,157 

t  Automotive  inches  included  in 

Classified. 

Reno  Gazette-Joumal . 

. (m) 

6 

2  1/16 

807,000 

20,807 

260,080 

52,069 

718,065 

1,858,021 

NEW  HAMPSHIRE 

Manchester  Union  Leader . 

6(b) 

2  1/16 

515,914 

17,935 

N/A 

N/A 

342,734 

876,583 

New  Hampshire  Sunday  News . (S) 

6(b) 

2  1/16 

181,754 

4,374 

N/A 

N/A 

209,913 

396,041 

Total . 

697,668 

22,309 

N/A 

N/A 

552,647 

1,272,624 

NEW  JERSEY 

The  Press  of  Atlantic  City.... 

. (m) 

6(c) 

2  1/16 

590,140 

12,657 

107,486 

28,438 

250,803 

989,529 

Bridgewater  Courier-News ... 

. (eS) 

6 

2  1/16 

293,063 

50.348 

N/A 

N/A 

357,019 

700,430 

NEW  MEXICO 

Albuquerque'Journal . 

. (m) 

6(b) 

2  1/16 

508,467 

15,986 

N/A 

53,408* 

458,051 

1,571,703 

Albuquerque  Tribune . 

. (e) 

6(b) 

2  1/16 

303,227 

14,941 

N/A 

8,909* 

452,245 

1,244,704 

Sunday  Journal . 

. (S) 

6(b) 

2  1/16 

155,526 

9,105 

N/A 

11,641* 

225,335 

1,211,597 

967,220 

40,032 

N/A 

73.958* 

1,135,631 

4,028,004 

Carlsbad  Current'Argus . 

. (eS) 

6 

2  1/16 

139,953 

1,851 

11,542 

7,447 

24,562 

185,355 

Clovis  NewS'Journal . 

. (eS) 

6(b) 

2  1/16 

212,361 

2,090 

N/A 

10,850* 

42,805 

287,171 

Portales  News-Tribune . 

. (eS) 

6(a) 

2  1/16 

108,418 

3,868 

5,500 

6,594* 

47,820 

172,200 

Roswell  Daily  Record . 

6(a) 

2  1/8 

170,288 

5,767 

N/A 

20,798* 

132,260 

329,113 

Santa  Fe  New  Mexican . 

. (mS) 

6 

2  1/16 

343,347 

8,927 

51,780t 

32,978 

256,900 

642,152 

t  Automotive  inches  included  ir 

\  Classified. 

NEW  YORK 

6(c) 

2  1/16 

374.979 

91,002 

70,447 

18,559 

322,070 

877.057 

. (S) 

6(c) 

2  1/16 

513,666 

62,617 

47,028 

11,832 

79,843 

714,986 

Total . 

888,645 

153,619 

117,^75 

30,391 

401,913 

1,592,043 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

Canandaigua  Daily  Messenger . 

6 

2  1/16 

156,393 

701 

24,353 

15,667 

101,530 

274,291 

Sunday  Messenger . 

. (S) 

6 

2  1/16 

9,431 

42 

986 

94 

3,400 

12,967 

Total . 

165,824 

743 

25,339 

15,761 

104,930 

287,258 

Geneva  Finger  Lakes  Times . 

. (e) 

6(a) 

2  1/16 

173,182 

22,960 

N/A 

11,233 

159,058t 

366,433 

t  Classified  inches  include  Automotive. 

Middletown  limes  Herald  Record.... 

. (m) 

6 

1  9/16 

701,214 

9,736 

N/A 

44,044* 

517,497 

1,272,491 

Sunday  Record . . 

. (S) 

6 

1  9/16 

240,911 

1,085 

N/A 

N/A 

198,825 

440,821 

Total . . 

942,125 

10,821 

N/A 

44,044* 

716,322 

1,713,312 

Rochester  Democrat  & 

Chronicle/limes  Union . 

6(c) 

2  1/16 

778,576 

44,119 

234,206t 

N/A 

1,461,642 

1,699,680 

t  Automotive  includes  Classified  inches. 

Syracuse  Post  Standard . 

6(c) 

2  1/16 

469,660 

25,257 

N/A 

N/A 

200,085 

695,002 

Herald  Journal . 

. (e) 

6(c) 

2  1/16 

402,863 

22,480 

N/A 

N/A 

185,886 

611,229 

Herald  American . 

. (S) 

6(c) 

2  1/16 

200,509 

11,752 

N/A 

N/A 

162,191 

374,452 

Total . 

1,073,032 

59,489 

N/A 

N/A 

548,162 

1,680,683 

NORTH  CAROUNA 

Burlington  Times-News . 

.(eS) 

6 

2  1/16 

325,517 

5,258 

N/A 

7,013 

271,456 

609,244 

Charlotte  Observer . 

.(m) 

6(c) 

2  1/16 

571,497 

33,762 

369,811 

9,837 

368,115 

1,353,022 

Observer . 

.(S) 

6(c) 

2  1/16 

219,654 

31,036 

73,608 

2,197 

187,450 

513,945 

Total . 

791,151 

64,798 

443,419 

12,034 

555,565 

1,866,967 

Clinton  Sampson  Independent . 

.(eS) 

6(c) 

2  1/4 

167,453 

2,513 

8,708 

8,637 

38,795 

226,106 

Henderson  Daily  Dispatch . 

.(e) 

6(a) 

2  1/16 

186,346 

1,957 

N/A 

7,678* 

185,028 

381,009 

Morganton  News  Herald . 

.(eS) 

6 

2  1/8 

265,144 

3,908 

N/At 

12,329* 

194,737 

476,118 

t  Automotive  inches  included  in  Retail  &  Classified. 

Sanford  Herald . 

..(e) 

6 

2  1/16 

278,010 

12,600 

N/A 

N/A 

34.302 

324,912 

OHIO 

Bowling  Green  SentineLTribune . 

..(e) 

6(a) 

2  1/16 

182,503 

2,254 

43,390t 

14,818 

117,327 

360,292 

t  Automotive  inches  reported  in  S-col.  format. 

Cleveland  Plain  Dealer . . 

..(m) 

6(c) 

2  1/16 

737,906 

69,175 

N/At 

28,151* 

623,713 

1,458,945 

Plain  Dealer  . . 

..(S) 

6(c) 

2  1/16 

286,887 

67,600 

N/At 

2,747* 

303,543 

660,777 

Total . . 

1,024,793 

136,775 

N/At 

30,898* 

927,256 

2,119,722 

t  Automotive  itches  included  in  General  6l  Classified. 

Findlay  Courier . 

..(m) 

6 

2  1/16 

274,452 

2,273 

N/A 

4,764 

184,020 

465,509 

Lancaster  Eagle^Gazette . 

..(eS) 

6(b) 

2  1/16 

216,916 

4,537 

N/At 

N/Att 

72,521 

293,974 

t  Automotive  inches  included  in  Retail. 

tt  Financial  included  in  Classified. 

Lima  News . 

..(eS) 

6(b) 

2  1/16 

346,696 

7,000 

N/A 

13,476 

278,126 

648,161 

Medina  County  Gazette . 

..(m) 

6 

2  1/16 

233,512 

2,580 

N/A 

N/A 

315,262 

551,354 

Port  Clinton^News  Herald . 

..(e) 

6 

2  1/16 

85,541 

1,149 

N/A 

N/A 

46,233 

132,923 

St.  Marys  Evening  Leader . 

..(e) 

6(a) 

2 

160,992 

1,032 

26,124 

20,124 

22,832 

231,104 

Toledo  Blade . 

..(m) 

6 

2  1/16 

372,032 

21,021 

N/A 

N/A 

187,657 

580,710 

Blade .  . 

..(S) 

6 

2  1/16 

203,612 

14,866 

N/A 

N/A 

148,606 

367,084 

Total . 

575,644 

35,887 

N/A 

N/A 

336,263 

947,794 

Van  Wert  Times  Bulletin . 

..(e) 

6 

2  1/16 

212,079 

2,180 

42,224 

4,996 

25,164 

286,643 

OKLAHOMA 

Ada  Evening  News . 

..(e) 

6 

2  1/16 

123,748 

6,919 

N/A 

5,998 

59,444 

196,109 

Oklahoma  City  Daily  Oklahoman . 

..(m) 

9(c) 

1  3/8 

10,716,458 

609,117 

N/A 

232,197t 

847,654 

12,173,229 

t  Financial  iiKhes  included  in  Retail 

and  does  not  include  Legal. 

Ponca  City  News . . . 

...(eS) 

6 

2  1/16 

453,326 

17,793 

N/A 

9,902 

126,444 

607,465 

Shawnee  News'Star . 

...(mS) 

6(a) 

2  1/16 

399,797 

2,332 

23,346 

10,270 

107,602 

543,347 

Tulsa  World . 

...(m) 

6 

2  1/16 

446,675 

14,236 

N/A 

N/A 

371,739 

832,650 

Tribune . . 

...(e) 

6 

2  1/16 

311,329 

11,653 

N/A 

N/A 

272,172 

595,154 

World . . 

...(S) 

6 

2  1/16 

264,174 

18,231 

N/A 

N/A 

240,059 

522,464 

Toul . 

... 

1,022,178 

44,120 

N/A 

N/A 

883,970 

1,950,268 

OREGON 

The  Dalles  Chronicle . 

...(eS) 

6 

2 

132,900 

1,188 

N/At 

8,603* 

22,383 

165,074 

t  /^tomotive  inches  iiKluded  in  Retail  &  General. 

Eugene  Register^Guard . 

...(m) 

6 

2 

658,914 

14,281 

N/A 

16,767 

579,626 

1,269,588 

Klamath  Falls  Herald  &  News . 

...(eS) 

6 

2 

319,736 

2,885 

N/A 

14,300* 

73,030 

480,355 

LaGrande  Observer . 

...(e) 

6(a) 

2  1/16 

106,718 

8,053 

N/A 

6,397* 

61,161 

182,329 

Ontario  Argus  Observer . 

...(eS) 

6(b) 

2  1/16 

128,421 

10,938 

44,200 

17,736 

127,944 

329,239 

PENNSYLVANIA 

Bedford  Gazette . 

...(m) 

6 

2  1/16 

151,446 

5,526 

N/At 

4,941* 

61,827 

223,740 

Gazette . 

...(S) 

6 

2  1/16 

46,853 

107 

N/At 

30* 

9,699 

56,689 

Total . 

... 

198,299 

5,633 

N/At 

4,971* 

71,526 

280,429 

t  Automotive  inches  itKluded  in  classified. 

Erie  News  &  Times . 

...(m/e) 

6 

2  1/16 

511,757 

142,060 

408,2 15t 

N/A 

600,871 

1,662,903 

t  Automotive  inches  are  reported  in  lO'Col.  format. 


*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'column  format,  (b)  Classified  advertising  on  9<'Column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

Gettysburg  Times . 

6(b) 

2  1/16 

185*948 

2,001 

N/At 

12,714» 

180,686 

381,349 

t  Automotive  inches  included  in  Retail 

or  Classified. 

Johnstown  Tribune-Democrat . 

. (mS) 

6 

2  1/16 

477,300 

10,750 

N/A 

13,650 

186,800 

688,500 

Meadville  Tribune . 

. (mS) 

6 

2  1/16 

200*413 

3*097 

N/A 

13,434* 

129,745 

346,689 

Norristown  limes  Herald . 

. (e) 

6 

2  1/16 

308,321 

8,828 

N/At 

N/At 

191,972 

509,121 

t  Automotive  &.  Financial  are  included 

in  Classified. 

Reading  Eagle-Times . 

6 

2  1/16 

6,361,114 

108,930 

N/A 

N/A 

6,336,336 

12,806,380 

Eagle . 

. (S) 

6 

2  1/16 

3,774,285 

92,112 

N/A 

N/A 

3,305,349 

7,171,746 

Total . 

10,135,399 

201,042 

N/A 

N/A 

9,641,685 

19,978,126 

Sharon  Herald . . . 

. (eS) 

6(b) 

2  5/16 

339.476 

5,917 

98,604 

28,351 

223,857 

582,894 

Washington  Observer-Reporter . 

6 

2  1/16 

229*914 

10,056 

1*025 

26*234 

329,986 

597,215 

Observer-Reporter . 

. (S) 

6 

2  1/16 

82,814 

3,632 

511 

5,819 

101,966 

194,742 

Total . 

312,728 

13,688 

1,536 

32*053 

431*952 

791.957 

RHODE  ISLAND 

Providence  Journal . 

6 

2  1/16 

494,694 

34,434 

107*949 

126,658 

137,682 

901,417 

Evening  Bulletin . 

. M 

6 

2  1/16 

460,543 

32,426 

94,336 

45,294 

137,682 

770,281 

Providence  Sunday  Journal . 

. (S) 

6 

2  1/16 

317,850 

22,924 

85,410 

24,346 

165,253 

615,783 

Total . 

1,273,087 

89,784 

287,695 

196,298 

440,617 

2,287,481 

SOUTH  CAROUNA 

Columbia  State . 

. (mS) 

6(c) 

2  1/16 

710,655 

50,695 

406,515 

N/A 

465,927t 

1,633,792 

t  Classified  inches  included  in  Legal. 

Myrtle  Beach  Sun  News . 

. (mS) 

6(c) 

2  1/16 

546,100 

16,100 

432,900t 

149,900t 

923,200 

1,116,100 

t  Automotive  and  Financial  inches  are 

reported  in 

lO-col.  format. 

SOUTH  DAKOTA 

Watertown  Public  Opinion . . 

. (e) 

6(a) 

2  1/16 

229,501 

3,975 

N/A 

14,606 

124,594 

372,676 

TENNESSEE 

Elizabethton  Star . 

. (e) 

6(b) 

2  1/16 

125,668 

1,077 

N/A 

9,012 

78,239 

213,996 

Jackson  Sun . 

. (mS) 

6(b) 

2  1/16 

267,016 

6,392 

N/A 

N/A 

351,714 

625,122 

Morristown  Citizen  Tribune . 

. (eS) 

6 

2  1/16 

319,578 

7,225 

N/At 

N/At 

224,300 

551,103 

1  t  Automotive  &  Financial  inches  are  included  in 

Classified. 

Nashville  Tennessean . 

6 

2  1/16 

479,270 

23,120 

N/A 

N/A 

408*619 

911,009 

Banner . 

. (e) 

6 

2  1/16 

437,854 

22,151 

N/A 

N/A 

317,708 

829,693 

Sunday . 

. (S) 

6 

2  1/16 

277,830 

16,210 

N/A 

N/A 

235,696 

556,825 

Total . 

1,194*954 

61,481 

N/A 

N/A 

962,023 

2,297,527 

Shelbyville  Times-Gazette . 

. (e) 

7 

2  1/16 

193,124 

3,684 

N/A 

7,083 

55,154 

259,045 

TEXAS 

Alice  Echo-News . 

. (e) 

6(a) 

2  1/16 

125,589 

6,240 

N/A 

2*846 

25,015 

159,690 

Beaumont  Enterprise . 

. (mS) 

6(b) 

2  1/16 

439,992 

24,486 

N/A 

7,277* 

268,481 

740,236 

Corpus  Christi  Caller-Times . 

6(b) 

2  1/16 

671,253 

8,552 

371,051t 

27,740t 

784,270 

1,216,752 

t  Automotive  &  Financial  are  reported 

in  9'col. 

format. 

Galveston  Daily  News . 

. (mS) 

6 

2  1/16 

402,802 

4,490 

N/A 

N/A 

471,263 

878,555 

Houston  Chronicle . 

. (all  day/S) 

6 

2  1/16 

1,777,002 

380,979 

807,016 

35,614 

1,228,815 

4,229,426 

Houston  Post . 

. (mS) 

6(c) 

2  1/16 

1,158,563 

140,926t 

485,683 

53,462 

877,71  Itt 

2,179,820 

t  General  inches  include  FinatKial. 

1  tt  Classified  includes  Automotive  &  Legal. 

Huntsville  Item . 

. (eS) 

6 

2  1/16 

137,027 

2,536 

N/A 

4,504 

109*021 

253,088 

McAllen  Monitor . 

. (m) 

6(c) 

2  1/16 

516,754 

20,945 

N/A 

54,396* 

287,912 

880,007 

Plano  Star  Courier . 

. (mS) 

6 

2  1/16 

220,762 

3,247 

34,485 

1,695* 

336,155 

596,344 

San  Antonio  Express-News . 

6(c) 

2  1/16 

973,430 

77,327 

N/At 

N/At 

1,043,786 

2,094,543 

1  t  Automotive  &  Financial  inches  included  in  all 

other  totals. 

Texas  City  Sun . 

6(b) 

2  1/16 

205,837 

3,501 

N/A 

5,386 

248,222 

462,946 

Victoria  Advocate . 

. (mS) 

6(b) 

2  1/16 

428,515 

7,068 

N/A 

N/A 

437,897 

873,480 

UTAH 

Ogden  Standard-Examiner . 

. (eS) 

6(b) 

2  1/16 

509,141 

48,060 

N/A 

14,273* 

284,312 

855,786 

VERMONT 

Bennington  Banner . 

. (m) 

6(b) 

2  1/16 

112,084 

3,741 

N/A 

N/A 

83,892 

199,717 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified*  General  and 
Retail. 
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Title  of  Frequency 

Newspaper 

Number 
of  Adv. 
Columns 

Column 

Width 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

VIRGINIA 

Fredericksburg  Free  Lance-Star . (e) 

6 

2  1/16 

542,881 

8,332 

N/A 

14,664* 

149,572 

715,448 

Newport  News  Daily  Press . (mS) 

t  Automotive  &  Financial  inches  are  reported  in 
lO'Col.  format. 

tt  Classified  includes  Legal  &  Automotive. 

6 

2  1/16 

819,010 

24,213 

259,005t 

47,058t 

751,427tt 

1,900,713 

Petersburg  Progress-Index . (eS) 

t  Automotive  Financial  inches  included  in  Retail 
and  Classified. 

6(b) 

2  1/16 

186,316 

7,325 

N/At 

N/At 

112,775 

306,416 

Richmond  Times-Dispatch . (mS) 

6 

2  1/16 

1,010,526 

75,297 

N/A 

N/A 

849,123 

1,934,946 

Strasburg  Northern  Virginia  Daily . (m) 

6(b) 

2  1/16 

225,627 

6,117 

N/A 

N/A 

161,324 

393,068 

WASHINGTON 

Ellensburg  Daily  Record . (e) 

t  Automotive  inches  included  in  Classified. 

6 

2  1/16 

134,117 

4,323 

N/At 

8,838 

111,248 

258,526 

Everett  Herald . (m) 

t  Automotive  inches  iiKluded  in  Classified. 

6 

2  1/16 

370,346 

48,723 

N/At 

42,433 

463,997 

925,499 

Mount  Vernon  Skagit  Valley  Herald . (e) 

Pasco-Kennewick- 

6(b) 

2  1/16 

227,256 

4,660 

N/A 

7,024 

227,518 

466,458 

Richland  Tri-City  Herald . (mS) 

t  Legal  inches  are  reported  in  9<ol.  format. 

6(b) 

2  1/16 

340,532 

25,902 

N/A 

20,236*t 

414,003 

655,832 

Spokane  Spokesman-Review . (m) 

6(c) 

2  1/16 

424,839 

30,995 

N/A 

N/At 

483,053 

938,887 

Chronicle . (e) 

6(c) 

2  1/16 

192,781 

17,357 

N/A 

N/At 

164,062 

374,200 

Spokesman-Review . (S) 

Total . 

t  Financial  itKhes  included  in  General;  Legal  in 
Classified. 

6(c) 

2  1/16 

164,754 

782,374 

13,383 

61,735 

N/A 

N/A 

N/At 

N/At 

203,521 

850,636 

381,658 

1,694,745 

Tacoma  Morning  News  Tribune . (m) 

t  Automotive  &  Financial  inches  included  in 
Classified. 

6 

2  1/16 

605,660 

116,334 

N/At 

N/At 

593,591 

1,315,585 

Vancouver  Columbian . (eS) 

6 

2  1/8 

468,074 

16,927 

N/A 

N/A 

321,126 

806,127 

Walla  Walla  Union-Bulletia . (eS) 

6(b) 

2  1/16 

256,923 

3,978 

N/A 

4,885* 

65,036 

333,287 

WEST  VIRGINIA 

Huntington  Herald-Dispatch . (mS) 

6 

2  1/16 

305,854 

11,600 

127,808 

19,888 

149,571 

614,721 

WISCONSIN 

Eau  Claire  Leader  Telegram . (eS) 

t  Automotive  &  Financial  inches  are  reported 
in  9-col.  format. 

6(b) 

2  1/16 

405,758 

14,426 

62,040t 

41,376t 

315,270 

838,870 

Janesville  Gazette . (eS) 

6 

2  1/16 

379,221 

11,135 

N/A 

11,496 

181,155 

583,007 

Sheboygan  Press . (eS) 

6 

2  1/16 

291,083 

15,365 

N/A 

11,664 

188,672 

506,784 

Watertown  Daily  Times . (e) 

t  Automotive  inches  included  in  Classihed. 

6 

2  1/16 

169,417 

2,294 

N/At 

10,225 

181,677 

363,613 

WYOMING 

Rawlins  Daily  Times . (m) 

5 

2 

66,876 

794 

N/A 

11,551 

27,780 

107,001 

^Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Coluinn  format,  (b)  Classified  advertising  on  9<'Column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 


CANADA 


ALBERTA 


6(c) 

2  1/16 

8,049,220 

1,876,520 

3,782,806t 

573,571t 

5,461,083 

19,743.200 

t  Automotive  &  Financial  include  both  display 

and  classified  inches. 

Note:  Figures  reported  in  modular  agate  lines. 

2  1/16 

541,000 

128,521 

N/A 

N/A 

519,729t 

1,189,250 

t  Classified  includes  354,641  Automotive  inches. 

6(b) 

2  1/8 

2  1/16 

164,472 

344,897t 

31,740 

46,420 

1,109 

N/A 

2,341 

N/A 

30,613 

167,369tt 

230,275 

558,686 

t  [^tail  inches  include  Automotive  &  Financial. 

tt  Classified  includes  Financial. 

BRITISH  COLUMBIA 

Kamloops  Daily  News . 

. (e) 

6 

2  1/16 

307,468 

31,710 

N/A 

N/A 

144,400 

483,578 

Kelowna  Daily  Courier . . 

. (e) 

6(b) 

2  1/16 

46,873 

1,603 

N/A 

N/A 

12,635 

61,111 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Column  format,  (b)  Classified  advertising  on  9'Column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of  Frequency 

Newspaper 

Number 
of  Adv. 
Columns 

Column 

Width 

in 

Financial 

Tout 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

Penticton  Herald . (e) 

Note:  Figures  reported  in  modular  agate  lines. 

MANITOBA 

6 

2  1/8 

2,223,235 

269,353 

N/A 

N/A 

1,246,437 

3,739,025 

Portage  La  Prairie  Daily  Graphic . (e) 

t  Automotive  &  Financial  irKhes  are  included  in 
all  other  totak. 

NEW  BRUNSWICK 

6 

2  1/8 

133,256 

18,721 

N/At 

N/At 

33,281 

185,258 

Caraquet  UAcadie  Nouvelle . (m) 

Note:  Figures  reported  in  modular  agate  lines. 

5(d) 

1  15/16 

2,600,000 

300,000 

193,000 

193,000 

715,000 

4,000,000 

Fredericton  Daily  Gleaner . (e) 

Note:  Figures  reported  in  modular  agate  lines. 

ONTARIO 

6 

2 

694,947 

399,946 

N/A 

N/A 

306,870 

1,401,763 

Brockville  Recorder  &  Times . (e) 

6 

2  1/16 

249,294 

41,428 

N/A 

N/A 

140,485 

431,207 

Kitchener' Waterloo  Record . (e) 

Note:  Figures  reported  in  modular  agate  lines. 

6 

2  1/8 

10,476,000 

1,268,000 

N/A 

N/A 

6,452,000 

18,196,000 

Ottawa  Citizen . (all  day) 

Note:  Figures  reported  in  modular  agate  lines. 

6(b) 

2  1/16 

9,563,000 

3,936,000 

N/A 

N/A 

6,832,000 

20,331,000 

Ottawa  LeDroit . (all  day) 

5 

1  15/16 

312,213 

108,577 

N/A 

N/A 

203,429 

624,219 

Owen  Sound  Sun  Times . (e) 

Note:  Figures  reported  in  modualr  agate  lines. 

6 

2  1/16 

2,774,179 

381,508 

N/A 

N/A 

2,286,320 

5,442,007 

St.  Thomas  TimeS'Joumal . (e) 

6 

2  1/8 

118,904 

17,513 

N/A 

N/A 

31,882 

168,299 

Timmins  Daily  Press . (m) 

6(b) 

2  1/8 

167,633 

27,820 

N/A 

N/A 

104,886 

300,339 

Windsor  Star . (e) 

Note:  Figures  reported  in  modular  agate  lines. 

PRINCE  EDWARD  ISLAND 

6 

2  1/16 

6,077,116 

1,843,421 

2,073,335 

137,000 

1,610,125 

11,740,997 

Summerside  JournaLPioneer . (e) 

Note:  Figures  reported  in  modualr  agate  lines. 

6 

2  1/16 

2,464,768 

157,143 

N/A 

N/A 

867,471 

3,489,382 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S'column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  T'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 


ADVERTISING  DATA 
PROVIDED  BY  COMPETITIVE  MEDIA 


Data  on  the  following  newspapers  are  provided  by  Competitive 
Media  (Formerly  Leading  National  Advertisers).  To  maintain 
uniformity  and  standardized  records  for  their  subscribing 
newspapers,  Competitive  Media  utilizes  a  system  of  classification 
whereby  all  display  advertising  falls  into  one  of  the  following 
major  classifications:  Retail,  General,  Automotive,  Financial, 
Classified  and  Legal. 


Data  is  shown  in  standard  column  inches.  Competitive  Media 
Conversion  System  is  a  methodology  based  upon  the  printed  page 
area  and  includes  all  products  of  a  newspaper. 

*  *  * 

Full  Run  and  Part  Run  are  reported  separately  and  should  not  be 
combined  for  promotional  claims. 


ALLENTOWN,  PENN. 

Fun 

Retail 

Port 

General 

FuR  Part 

Automotive 

FuR  Port 

Financial 

FuR  Port 

Classified 

FuR  Port 

legal 

FuR  Part 

Grand  Ibtal 
FuR  Port 

Morning  Call . 

.(m) 

785,110 

N/A 

31633 

N/A 

7,040 

N/A 

12,930 

N/A 

695,032 

N/A 

H440 

N/A 

1,576,185 

N/A 

Call . 

.(S) 

498,810 

N/A 

190,400 

N/A 

7,545 

N/A 

13,883 

N/A 

277383 

N/A 

902 

N/A 

988,923 

N/A 

Total . 

1,283,920 

N/A 

222,033 

N/A 

14,585 

N/A 

26,813 

N/A 

972,415 

N/A 

45,342 

N/A 

2,565,108 

N/A 

BERGEN  COUNTY,  N  J. 

FuR 

Port 

FuR 

Part 

FuR 

Part 

FuR 

Port 

FuR 

Pert 

FuR 

Part 

FuR 

Part 

Record . 

(m) 

776,070 

168677 

68,893 

3,941 

22.463 

1,067 

29.340 

U35 

567,780 

18 

77610 

N/A 

1,542,356 

175,038 

Record . 

.(S) 

591,411 

886614 

219,550 

2,916 

12,015 

86 

28,727 

1,376 

408.445 

N/A 

3353 

N/A 

1,263,401 

890,992 

Total . 

1,367,481 

1,055,291 

288,443 

6,857 

H478 

1,153 

58,067 

2,711 

976325 

18 

81,063 

N/A 

2,805,757 

1,066030 

BOSTON,  MASS. 

Fun 

Part 

Ful 

Port 

FuR 

Part 

FuR 

Port 

FuR 

Part 

FuR 

Part 

FuR 

Part 

Globe . 

.(m) 

614,701 

178678 

122,507 

4,325 

16,349 

1,320 

35,798 

602 

827,543 

N/A 

56,083 

N/A 

1672081 

184,925 

Globe . 

.(S) 

600,747 

734,599 

324,176 

19653 

mi7 

4,966 

20678 

10316 

962,465 

3,599 

1,552 

910 

1,922,735 

774,043 

Total  . 

1,215,448 

9U277 

446683 

23,978 

29,466 

6,286 

56,476 

10,918 

1,790,008 

3,599 

57635 

910 

3,595,716 

958,968 

Herald . 

.(m) 

295.041 

27698 

H341 

N/A 

3,275 

N/A 

13658 

N/A 

745685 

N/A 

121,435 

N/A 

1333.435 

27698 

Herald . 

.(S) 

57,552 

440,052 

60652 

71,958 

2,397 

N/A 

1.848 

1,884 

224353 

N/A 

1056 

N/A 

347,758 

50,894 

Total . 

352,593 

467,750 

114.993 

71,958 

5672 

N/A 

15,506 

1.884 

969,938 

N/A 

122,491 

N/A 

1,581,193 

541,592 

CINQNNAn,  OHIO 

Full 

Part 

Full 

Part 

FuR 

Port 

FuR 

Port 

FuR 

Part 

FuR 

Port 

FuR 

Port 

Enquirer . 

.(m) 

820,255 

64,716 

47,592 

1,048 

37,421 

20,146 

26,807 

68 

849,144 

130,430 

34325 

N/A 

1,815,444 

216,408 

Post  . 

..(e) 

735606 

90698 

40,203 

264 

9,111 

14.296 

15,051 

N/A 

371,683 

2350 

9,380 

N/A 

1,181,034 

107,508 

Enquirer . 

..(S) 

910,584 

47.443 

226,030 

4.946 

7.842 

344 

12,253 

N/A 

416,899 

N/A 

1,357 

N/A 

1,574,965 

52,733 

Total . 

2,466,445 

202,857 

313625 

6,258 

54.374 

34.786 

54,111 

68 

1637,726 

132680 

44,962 

N/A 

4,571,443 

376649 
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DAUAS,  TEXAS 

Full 

Retail 

Part 

General 

Full  Part 

Automotive 
Full  Part 

Financial 

Full  Part 

Classified 

Full  Part 

Legal 

Grand  Idfal 

Morning  News . 

.(m) 

1.646,759 

570,489 

87,382 

35,834 

34,598 

8,175 

38,026 

1,811 

2,207,576 

22,892 

36,221 

3,080 

4,050,562 

642.281 

News . 

..(S) 

1,103,048 

169,220 

264,368 

9,602 

17,469 

3,018 

29,821 

187 

1.046,652 

3,590 

17,759 

33 

2,479,117 

185^50 

Total . 

2,749,807 

739,709 

351,750 

45,436 

52,067 

11,193 

67,847 

1,998 

3.254.228 

26,482 

53,980 

3,1D 

6,529,679 

827,931 

FREMONT,  CAUF. 

.(m) 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

Argus . 

1,057,177 

123,525 

25,132 

357 

104.191 

43 

19,160 

444 

791,299 

N/A 

36,682 

N/A 

2,033M1 

124,369 

Argus  . . 

..(S) 

691,344 

61,485 

166,095 

5,306 

4,493 

N/A 

1,973 

N/A 

324,479 

N/A 

494 

N/A 

1,188.878 

66,791 

Total . 

1,748,521 

185,010 

191,227 

5,663 

108,684 

43 

21,133 

444 

1,115,778 

N/A 

37,176 

N/A 

3,222,519 

191,160 

HARTFORD,  CONN. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

Courant . 

■(m) 

424,294 

722,596 

58,514 

23,308 

71,495 

37.541 

28.420 

25,913 

460,670 

21,457 

30,653 

3,107 

1.074,046 

833,922 

Courant . 

■(S) 

218,254 

1,661,045 

237,175 

30,551 

6,493 

13,163 

12,686 

8,649 

277,294 

954 

3,134 

42 

755,036 

1.714,404 

Total . 

642,548 

2,383M1 

295,689 

53,859 

77.988 

50,704 

41,106 

34,562 

737.%4 

22,411 

33,787 

3.149 

1,829,082 

2,548,326 

HAYWARD,  CAUF. 

.(m) 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

Review . 

914,972 

254,105 

24,733 

1,016 

105,581 

59 

15,382 

348 

787,391 

N/A 

H068 

N/A 

1,892,127 

255,528 

Review . 

(S) 

654,345 

92,863 

159,364 

5,170 

4,155 

N/A 

1,283 

43 

325,287 

N/A 

362 

N/A 

1.1H7% 

98,076 

Total . 

1,569,317 

346,968 

184,097 

6,186 

109,736 

59 

16,665 

391 

1.112,678 

N/A 

44,430 

N/A 

3,036,923 

353,604 

LONG  ISLAND,  N.Y. 

Full 

Port 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

Newsday . (all  day) 

355,952 

721,604 

38,882 

23,493 

33,203 

151,346 

45.534 

23,269 

292,053 

574,003 

10,990 

89,955 

776,614 

1,583,670 

Newsday . 

■(S) 

130,902 

1,486,245 

215,873 

22,403 

14,407 

18,168 

4,728 

6,086 

83,064 

209,599 

311 

1,724 

449,285 

1,744,225 

Total . 

486,854 

2,207.849 

254.755 

45.8% 

47,610 

169,514 

50,262 

29,355 

375,117 

783,602 

11,301 

91,679 

1,225,899 

3,327,895 

LA/LONG  BEACH, 

CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

Press  Telegram . 

.(m) 

627,320 

406,953 

49,226 

11,510 

13,697 

389 

14,669 

4,098 

645,888 

28,831 

58,083 

N/A 

1,408,883 

451,781 

Press  lelegram . 

■(S) 

554,434 

73,618 

184,582 

9.214 

8^88 

N/A 

2,916 

N/A 

182,739 

N/A 

585 

N/A 

933,944 

82,832 

Total  . 

1,181,754 

480,571 

233,808 

20,724 

22,385 

389 

17,585 

4.098 

828^27 

28,831 

58,668 

N/A 

2,342,827 

534,6B 

LOS  ANGELES,  CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

La  Opinion . 

.(m) 

463,909 

141.247 

198,102 

4,216 

4,420 

N/A 

9,759 

301 

874,861 

N/A 

15.124 

N/A 

1,566,175 

145,764 

La  Opinion . 

.(S) 

72,963 

126,011 

22,897 

43 

652 

N/A 

2,017 

43 

147,274 

N/A 

1,834 

N/A 

247,637 

126,097 

Total . 

536,872 

267.258 

220,999 

4,259 

5,072 

N/A 

11,776 

344 

1,022,135 

N/A 

16,958 

N/A 

1,813,812 

271,861 

LOS  ANGELES,  CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

1  imes . 

(m) 

1,809,136 

1,660,508 

162,316 

58.788 

53,350 

34,211 

49,654 

33,416 

%4.295 

1,804,194 

15,886 

2,570 

3,054^37 

3,593,687 

Times . 

■(S) 

804,459 

656,221 

347,865 

22,110 

21,220 

11,501 

18,298 

11,170 

550,524 

652,254 

5,341 

688 

1,747,707 

1,353,944 

Total . 

2,613,595 

2,316,729 

510,181 

80,898 

74,570 

45,712 

67,952 

44,586 

1,514,819  2,456,448 

21,227 

3,258 

4.802.344 

4,947,631 

MARIN  COUNTY,  CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Full 

Full 

Independent  Journal. .(e) 

432,212 

N/A 

19,564 

N/A 

16,020 

N/A 

26.492 

N/A 

450,829 

N/A 

42,774 

N/A 

987,891 

N/A 

Independent  Joumal(S) 

111,277 

N/A 

49,487 

N/A 

2,350 

N/A 

4.532 

N/A 

227,327 

N/A 

4,056 

N/A 

399,029 

N/A 

lotal . 

543,489 

N/A 

69,051 

N/A 

18,370 

N/A 

31,024 

N/A 

678,156 

N/A 

46.830 

N/A 

1,386,920 

N/A 

NEWARK,  NJ. 

(m) 

Full 

Part 

Full 
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InBrief  _ 

ing  of  the  law  and  constitutional  issues.” 

Dyckman’s  columns  are  often  about 
the  law  and  explain  issues  so  that  the 
public  can  understand  the  relevance  of 
law  in  everyday  life,  according  to  an 
awards  program  organizer. 

Peggy  Peterman,  a  Times  columnist, 
was  presented  a  Liberty  Bell  Award  by 
the  St.  Petersburg  Bar  Association. 

In  her  columns,  Peterman  “consis¬ 
tently  impacts  our  entire  community 
with  reminders  of  our  duty  to  safeguard 
the  blessings  of  liberty  and  freedom  un¬ 
der  law  for  all  citizens,”  a  local  judge 
said  upon  presenting  the  award. 

Spanish-language 
paper  grows 

THE  SPANISH-LANGUAGE  His- 
panos  LJnidos  in  San  Diego,  which  has 
been  published  biweekly,  has  moved  to 
weekly  publication. 


Customized  sections 
for  L.A.  Times’ 
Ventura  edition 

THE  LOS  ANGELES  TIMES’  Ventura 
County  edition  has  introduced  “cus¬ 
tomized”  east  and  west  county  sections 
to  give  readers  local  news  focused  on 
their  area. 

“We’re  putting  more  news  from  spe¬ 
cific  areas  of  the  county  on  the  front 
pages  of  the  east  and  west  county  sec¬ 
tions  while  keeping  a  broad  range  of 
countywide  news  to  appeal  to  the  geo¬ 
graphic  interests  of  readers,”  said  Julia 
C.  Wilson,  editor  of  the  Ventura  Coun¬ 
ty  edition.  “This  will  make  it  easier  for 
readers  to  find  the  local  news  they  want 
to  read  first  and  to  know  where  their 
community  news  will  be  anchored  each 
day.” 

General  county  news  is  highlighted 
each  day  in  a  column,  Ventura  County 


Newswatch,  which  appears  in  the  col¬ 
umn  one  position  on  A-1  Monday 
through  Friday.  Several  other  features 
have  been  added  to  the  edition,  includ¬ 
ing  Street  Smart,  a  question-and-an- 
swer  column  for  local  commuters.  Ven¬ 
tura  County  borders  Los  Angeles 
County  on  the  north. 

On  the  advertising  side,  the  Ventura 
County  edition  will  include  daily  coun¬ 
tywide  classified  pages  in  the  local  news 
section. 

St.  Petersburg 
staffers  honored 

TWO  ST.  PETERSBURG  (Fla.)  Times 
staffers  have  been  recognized  by  area 
bar  associations. 

Martin  Dyckman,  Times  associate  ed¬ 
itor,  was  honored  by  the  Clearwater  Bar 
Association  with  a  Liberty  Bell  Award 
for  his  efforts  “to  promote  understand- 
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Syndicates/News  Services 

Beams  into  papers 
with  ^Trek^  column 

Ian  Spelling  talks  about  his  N.Y.  Times  Syndicate 
feature  focusing  on  the  wildly  popular  ‘Star  Trek' 


by  David  As  tor 

FOR  IAN  SPELLING,  one  form  of 
syndication  from  his  childhood  days 
indirectly  led  to  another  as  an  adult. 

Spelling  was  too  young  to  appreciate 
Star  Trek  when  the  1960s  TV  series 
first  aired,  but  became  a  big  fan  of  the 
show  as  he  grew  up  watching  syndicat¬ 
ed  reruns. 

Now  the  ZS-year-old  Spelling  is 
writing  a  syndicated  Star  Trek  column 
that  has  attracted  about  25  newspaper 
clients  in  less  than  three  months. 

Spelling  had  no  idea  he  was  going  to 
do  such  a  column  when  he  visited  the 
Hollywood  set  of  the  new  Star  Trek: 
Deep  Space  Nine  series  last  fall.  He  was 
there  to  do  stories  about  the  show  for 
the  Starlog  science  fiction/fantasy  mag¬ 
azine  and  the  New  York  Times  Syn¬ 
dicate,  for  which  Spelling  has  written 
free-lance  entertainment  articles  since 
1991. 

After  submitting  the  story.  Spelling 
was  asked  by  the  syndicate  about  the 
feasibility  of  a  regular  Star  Trek  col¬ 
umn.  “That’s  a  fantastic  idea,”  he  re¬ 
membered  thinking.  “I  wish  I  had 
thought  of  it.” 

Spelling,  who  told  the  syndicate  that 
such  a  column  could  indeed  “fly,”  had 
no  idea  that  he  was  going  to  be  the 
one  asked  to  do  it.  But  he  was,  and 
“Inside  Trek”  quickly  made  its  debut  in 
early  March. 

“This  whole  thing  kind  of  fell  in  my 
lap,”  said  Spelling,  although  he  was 
certainly  not  unprepared  for  the  task. 

Spelling  has  written  Star  Trek  arti¬ 
cles  for  Starlog,  the  State  University  of 
New  York  at  Albany  student  newspa¬ 
per  and  other  publications  since  the 
mid-1980s.  In  fact,  he  was  barely  20 
when  he  landed  an  interview  with  Star 
Trek  creator  Gene  Roddenberry. 

Interviews  with  cast  members  and 


Ian  Spelling  on  the  set  of  ‘Star  Trek: 
Deep  Space  Nine.’ 


others  are  a  big  part  of  “Inside  Trek.” 
An  early  column  featured  a  talk  with 
William  Shatner  (Captain  Kirk),  and 
subsequent  pieces  have  focused  on  var¬ 
ious  other  actors  and  actresses  from 
the  original  series  as  well  as  Star  Trek: 
The  Next  Generation  (now  nearing  the 
end  of  its  sixth  season)  and  Deep  Space 
Nine  (launched  this  January). 

The  weekly  700-word  column  — 
available  with  color  art  —  also  includes 
next-episode  briefs.  Star  Trek  news  and 
trivia,  and  information  about  Star  Trek 
movies,  books,  conventions,  merchan¬ 
dising  and  more. 

Star  Trek,  of  course,  has  become  a 
phenomenon.  The  six  films  have 
grossed  a  total  of  more  than  $600  mil¬ 
lion,  scores  of  novels  have  been  pub¬ 
lished,  3,000  conventions  are  held 
each  year,  merchandising  sales  have  hit 
$500  million  and  the  two  current  se¬ 
ries  have  garnered  extraordinarily  high 
ratings. 

Why  are  The  Next  Generation  and 


Deep  Space  Nine  so  popular?  Spelling 
pointed  to  excellent  acting,  challeng¬ 
ing  story  lines,  great  special  effects  and 
generous  budgets. 

“Paramount  puts  the  money  in  to  do 
the  shows  right,”  he  commented. 
“There  is  nothing  on  TV  that  looks  as 
good  as  The  Next  Generation  and  Deep 
Space  Nine.” 

Spelling  said  the  per-episode  budget 
is  about  $1.5  million  for  TNG  and 
close  to  $2  million  for  DS9. 

He  also  cited  the  diversity  of  the 
Star  Trek  casts,  which  feature  non-hu¬ 
mans,  whites,  blacks,  Asians,  men  and 
women  —  including  the  action-orient¬ 
ed  female  character  of  Major  Kira 
(Nana  Visitor)  in  DS9. 

“There  is  something  for  everyone  to 
relate  to,”  said  Spelling. 

He  added  that  Star  Trek  fans  enjoy 
seeing  a  future  where  most  humans  get 
along  and  other  life  forms  are  encoun¬ 
tered.  And  while  Star  Trek  is  set  in  the 
23rd  or  24th  century,  it  talks  about  is¬ 
sues  relevant  to  today. 

The  result?  “There  are  millions  and 
millions  of  Star  Trek  fans  out  there,” 
said  Spelling.  “Some  of  them  are  clos¬ 
et  fans.  You  don’t  hear  them  say  ‘beam 
me  up,  Scotty’  in  public,  but  they  take 
out  their  phasers  when  they  get 
home!” 

Many  fans  also  write  Spelling,  who 
already  receives  75  to  100  letters  a 
month.  They  comment  about  the  col¬ 
umn,  suggest  trivia  questions,  wonder 
how  much  their  Star  Trek  memorabilia 
is  worth,  ask  how  to  contact  cast  mem¬ 
bers  and  request  information  about 
writing  for  the  shows. 

Spelling  reported  that  “a  handful”  of 
episodes  have  been  inspired  by  viewer¬ 
generated  ideas. 

Star  Trek  fans,  of  course,  frequently 
debate  the  relative  merits  of  the  vari¬ 
ous  series,  movies  and  actors.  Spelling 
was  a  little  reluctant  to  name  his  fa¬ 
vorites,  noting  that  he  likes  Star  Trek 
in  virtually  all  of  its  manifestations, 
but  agreed  to  do  so. 

Spelling  said  Patrick  Stewart 
(TNG’s  Captain  Jean-Luc  Picard)  is 
“an  amazing  actor,”  but  expressed  a 
fondness  for  the  “hamminess”  of  Shat- 
ner’s  approach. 

He  added  that  the  original  Star  Trek 
series  is  his  favorite,  perhaps  for  nostal¬ 
gic  reasons,  and  that  his  top  movie  (by 
a  small  margin)  is  the  1986  Star  Trek 
IV:  The  Voyage  Home. 
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When  he  is  not  writing  “Inside 
Trek,”  Spelling  continues  to  do  free¬ 
lance  entertainment  pieces  for  the 
Times  syndicate  and  work  out  of  Man¬ 
hattan  in  the  public  relations  field. 

The  Hoboken,  N.J.,  resident  may 
live  and  work  in  the  New  York  City 
area,  but  his  “Inside  Trek”  clients  are 
all  over.  They  include  the  Chicago  Tri¬ 
bune,  Detroit  Free  Press,  Los  Angeles 
Daily  News,  Palm  Beach  Post, 
Philadelphia  Daily  News,  Seattle  Post- 
Intelligencer,  Toronto  Sun,  Vancouver 
Sun  and  Washington  Times.  BEOT 

Stories  summarized 
in  new  Utne  feature 

A  COLUMN  THAT  reviews  notewor¬ 
thy  articles  from  the  mainstream,  alter¬ 
native  and  specialty  press  is  being  of¬ 
fered  by  United  Feature  Syndicate. 

“New  on  the  Newsstand”  is  by  the 
editors  of  the  Utne  Reader,  a  300,000- 
circulation  publication  that  runs  items 
culled  from  hundreds  of  small  maga¬ 
zines.  The  best  of  these  items,  along 
with  recommendations  from  larger 
magazines,  are  included  in  the  United 
column. 

The  weekly  feature,  written  exclu¬ 
sively  for  newspapers,  also  includes  or¬ 
dering  information  for  the  magazines 
mentioned. 

Entertainment  news 
service  is  launched 

A  NEWS  SERVICE  covering  the  in¬ 
ternational  entertainment  industry  has 
been  launched  by  Reuters  America 
and  Variety. 

The  Reuters-Variety  Entertain¬ 
ment  Report  offers  news,  features, 
columns,  reviews  and  listings  from  the 
global  staff  of  70  Variety  correspon¬ 
dents.  There  is  also  entertainment  cov¬ 
erage  from  Reuters’  worldwide  network 
of  120  bureaus,  including  business,  fi¬ 
nancial  and  corporate  news. 

A  word  panel  offers 
laughs  and  learning 

A  COMIC  WORD  panel  has  been 
launched  by  King  Features  Syndicate. 

The  seven-day-a-week  “In  a  Word” 
is  by  A.J.  Meder,  who  has  an  M.A.  in 
music  and  philosophy  from  DePaul 
University  and  some  background  in 
linguistic  philosophy.  His  work  has  ap- 


PLUMMET  (plum'  it)  V.  To  fall  straight 
downward:  plunge. 


The  great  expectations  of  the  alien- search 
team  quickly  plummeted. 


‘In  a  Word’ 


peared  in  several  national  magazines, 
including  Science,  Physics  Today  and 
the  Rotarian. 

Meder’s  “In  a  Word”  clients  include 
the  Atlanta  Journal  and  Constitution, 
Columbus  Dispatch,  Dallas  Morning 
News,  Denver  Rocky  Mountain  News, 
Houston  Post,  Las  Vegas  Review-Jour¬ 
nal,  Lexington  Herald-Leader,  Los  An¬ 
geles  Daily  News ,  Orange  County  Reg¬ 
ister,  Philadelphia  Inquirer,  Portland 
Oregonian,  Sacramento  Bee,  Seattle 
Post-Intelligencer  and  Tampa  Tribune. 

‘Rat  Dog’  column  is 
available  from  King 

AN  ADVICE  COLUMN  called  “Ask 
Rat  Dog”  is  being  offered  by  King  Fea¬ 
tures  Syndicate. 

In  the  weekly  column,  licensed  pri¬ 
vate  investigator  Fay  Faron  discusses 
matters  such  as  locating  missing  per¬ 
sons,  checking  out  someone  before  do¬ 
ing  business,  collecting  unpaid  child 
support  and  so  on.  Her  answers  in¬ 
clude  tongue-in-cheek  humor. 

Faron,  who  owns  the  Rat  Dog  Dick 
Detective  Agency  in  San  Francisco, 
has  written  her  column  for  the  Marina 
Times  since  1991.  She  is  also  the  author 
of  a  new  book  called  A  Private  Eye’s 
Guide  to  Collecting  a  Bad  Debt. 

‘Screen  Style’  starts 
in  syndicated  service 

A  COLUMN  CALLED  “Screen  Style” 
is  being  offered  by  Entertainment 
News  Service  (ENS). 

The  feature  “goes  behind  the 
scenes”  of  big-  and  small-screen  pro¬ 


ductions  to  look  at  set  design,  cos¬ 
tumes,  research,  “good-hair  days”  and 
more. 

“Screen  Style”  is  by  Hollywood  beat 
writer  Betty  Goodwin,  the  co-author 
of  L.A.  Inside  Out:  The  Architecture 
and  Interiors  of  America’s  Most  Color¬ 
ful  City.  Her  second  book,  Hollywood 
dujour:  Lost  Recipes  of  Legendary 
Hollywood  Haunts,  is  due  out  this 
summer. 

ENS  is  distributed  by  the  Los  Ange¬ 
les  Times  Syndicate. 


BPl  wire  is  offering 
Walker,  Starwoman 

ASTROLOGER  PATRIC  WALKER 
and  numerologist  Athena  Starwoman 
are  being  syndicated  by  the  BPI  En¬ 
tertainment  News  Wire. 

The  two  daily  columns,  which  are 
being  made  available  by  News  Ameri¬ 
ca  New  Media,  come  with  900-number 
lines. 

Walker  appears  in  publications  such 
as  the  Boston  Herald,  TV  Guide  and 
Mirabella,  while  Starwoman  runs  in 
publications  such  as  the  New  York  Post 
and  Vogue. 


LETTUCE 
ENTICE  MORE 
READERS. 


These  days  readers  have  healthy  ap¬ 
petites.  That’s  why  we’ve  whipped  up 
Vegetarian  Views,  a  nourishing  column. 

Our  winning  ways  with  greens  could 
be  just  the  garnish  you  need.  Packed  with 
tips  and  recipes,  as  well  as  nutritional 
information,  it  offers  food  readers  a  tasty 
alternative. 

Call  collect  (619)  293-1818  for  a  free 
sample  today.  Get  the  package  that  ties 
up  readership  and  revenues. 


COPLEY 
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Syndicates/News  Services 

^Good  Clean’  comic 

“GOOD  CLEAN  FUN,”  a  comic  that 
includes  humor  and  social  commen¬ 
tary,  is  being  self-syndicated. 

Its  characters  include  a  guy  named 
Wembley  and  his  “less-than-faithful” 
dog  Victor. 

The  strip  —  which  is  done  by  Gene 
Mahoney,  P.O.  Box  843,  Redwood 
City,  Calif.  94604  —  appears  in  a 
number  of  college  newspapers  and 
other  publications. 

‘Cryptogram’  puzzle 

A  PUZZLE  FEATURE  called  “Cryp¬ 
togram”  is  being  syndicated  by  Jensen 
Productions  (JP). 

It  includes  a  seven-letter  partial  key 
to  the  day’s  secret  code  that  makes  the 
feature  easier  to  do. 

“Cryptogram”  is  by  Scott  Jensen, 
who  has  a  bachelor’s  degree  in  psychol¬ 
ogy  and  a  minor  in  marketing  from  the 
University  of  Wisconsin. 

JP  —  based  at  943  Golfview  Dr., 
Platteville,  Wis.  53818  —  is  currently 
distributing  “Cryptogram”  to  nine 
newspapers. 

Fund-raising  canine 

MARMADUKE  WAS  CHOSEN  for 
the  second  year  in  a  row  to  be  “chair- 
dog”  of  a  fund-raising  canine  walk-a- 
thon  held  by  the  New  York  City  divi¬ 
sion  of  the  American  Cancer  Society. 

The  walk-a-thon  took  place  May  16 
in  Manhattan’s  Riverside  Park. 

Brad  Anderson  does  the  “Mar- 
maduke”  comic  for  United  Feature 
Syndicate. 


Coming  to  screens 

HARRY  ANDERSON  WILL  play 
Dave  Barry  in  Dave’s  World,  a  CBS 
show  scheduled  to  debut  this  fall. 

Barry  is  the  Pulitzer  Prize-winning 
humor  columnist  for  the  Miami  Her¬ 
ald,  Knight-Ridder/Tribune  News 
Service  and  Tribune  Media  Services. 

In  other  TMS  news,  a  live-action 
movie  based  on  Russell  Myers’  “Broom- 
Hilda”  comic  is  being  developed  by 
Ernest  Chambers  Productions. 

The  Hollywood-based  Chambers  is 
the  executive  producer  of  Dennis  the 
Menace  —  the  John  Hughes  film. 


Wembley  and  Victor  converse  in  ‘Qood  Clean  Fun.’ 


based  on  the  comic  by  Hank  Ketcham 
of  North  America  Syndicate,  sched¬ 
uled  to  be  released  June  25. 

A  jury-room  display 

SIXTY-SIX  FRAMED  photocopies  of 
“Gasoline  Alley”  strips  are  on  perma¬ 
nent  display  in  the  jury  room  of  Ma¬ 
honing  County  Common  Pleas  Court 
Judge  Peter  Economus  in  Youngstown, 
Ohio. 

The  comics  are  from  a  1991  se¬ 
quence,  by  Jim  Scancarelli  of  Tribune 
Media  Services,  that  focused  on  the 
Teeka  character  becoming  an  Ameri¬ 
can  citizen.  Economus  provided  help 
when  research  on  the  story  line  was 
conducted,  and  ended  up  making  a 
“guest  appearance”  in  the  sequence. 

About  the  outdoors 

AN  AWARD-WINNING  outdoors 
column  that  appeared  in  the  Tampa 
Tribune  from  1964  to  1984  is  back  as  a 
syndicated  weekly  feature. 

“Hook,  Lyin’  &  Sinker”  now  appears 
in  20  Florida  newspapers  as  well  as  six 
monthly  outdoors  publications  in  the 
Sunshine  State  and  Louisiana. 

The  600-  to  700-word  column  — 
which  covers  subjects  such  as  fishing, 
hunting  and  conservation  —  is  co¬ 
written  by  Herb  Allen  and  Steve 
Marusak. 


Steve  Marusak 


Allen  —  based  at  P.O.  Box  1291, 
Dunedin,  Fla.  34697  —  is  a  member  of 
the  International  Fishing  Hall  of  Fame 
who  has  been  a  reporter  for  the  Denver 
Post  and  other  newspapers. 

Marusak  is  a  design  engineer  and 
recreational  angler. 

Disorder  discussed 

“THE  BUCKETS”  COMIC  has  been 
focusing  on  attention  deficit  disorder 
in  a  series  that  began  May  17. 

Cartoonist  Scott  Stantis  said  he  de¬ 
cided  to  talk  about  the  disorder  in  his 
Tribune  Media  Services  strip  after  his 
6-year-old  son  Spencer  was  diagnosed 
with  it. 

“The  Buckets,”  which  was  intro¬ 
duced  in  1991,  features  a  young  family 
with  two  unruly  boys.  In  the  May  17 
comic,  the  father  learns  that  the  be¬ 
havior  of  one  of  his  sons  is  attributable 
to  the  disorder. 

King  will  get  comic 

“SAFE  HAVENS”  WILL  move  from 
the  Washington  Post  Writers  Group 
to  King  Features  Syndicate  in  Octo¬ 
ber. 

The  day-care-center-themed  comic 
is  by  Bill  Holbrook,  who  also  does  the 
“On  the  Fastrack”  strip  for  King. 

A  Lone  Star  puzzle 

A  WEEKLY  PUZZLE  shaped  like  the 
Lone  Star  State  is  being  syndicated  by 
Gulf  Features. 

The  “Texas  Puzzle”  includes  stan¬ 
dard  clues  as  well  as  clues  about  Texas 
history,  physical  features  and  current 
events. 

Gulf  —  which  also  offers  customized 
puzzles  —  is  based  at  408  Avondale, 
Houston,  Texas  77006. 


Herb  Allen 
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—  and  editors  have  the  same  responsi¬ 
bility  in  their  newsrooms. 

Many  journalism  professors  spend  at 
least  half  a  semester  in  their  beginning 
courses  teaching  grammar.  1  did  that  at 
Kansas,  and  1  am  doing  it  at  Nebraska. 
After  working  with  graduates  of  almost 
every  respected  journalism  program  in 
the  country,  it  is  obvious  to  me  that 
others  have  been  doing  the  same  thing 
for  a  long  time. 

If  Bremner  was  right  —  and  he  was 

—  that  is  probably  the  way  it  should  be. 

As  a  journalism  teacher  in  the  ’80s 

and  ’90s,  1  know  firsthand  that  good 
students  catch  on  quickly  when  their 
language  deficiencies  are  pointed  out. 
As  an  editor  in  four  different  decades, 
1  have  seen  other  good  students  as 
first-  and  second-year  reporters  and 
copy  editors  respond  the  same  way 
when  teaching  editors  point  out  things 
they  need  to  work  on. 

That  is  the  way  it  should  be,  too. 

As  a  lecturer  on  occasion  at  the 
American  Press  Institute,  1  have  seen 
veteran  editors  who  could  not  name  as 
many  parts  of  speech  as  students  at 
Nebraska  or  Kansas  could. 

That  is  not  the  way  it  should  be. 

The  thumb-suckers  who  gripe  about 
the  youngsters  in  the  classroom  or  in 
the  newsroom  almost  always  are  teach¬ 
ers  and  editors  who  have  little  or  no 
teaching  going  on  around  them.  All 
they  have  to  do  to  prove  that  is  ask 
their  students  or  young  staffers. 

Better  yet,  they  could  check  the  real 
reasons  behind  their  news-editorial  de¬ 
clining  enrollment  or  their  newspaper’s 
high  turnover  rate. 

Editors  should  not  be  asking  why 
journalism  schools  are  failing  to  pro¬ 
duce  people  whose  language  skills  are 
almost  flawless. 

Instead,  they  and  their  reporters  and 
their  copy  editors  and  their  editorial 
writers  and  their  photographers  and 
their  graphics  editors  should  be  asking 
their  local  English  teachers  —  and 
school  boards:  Why  can’t  Biff  write  and 
why  won’t  Buffie  read  ? 

What  is  needed  is  a  three-way  part¬ 
nership  among  the  local  newspaper 
staff,  the  local  teachers  and  school 
board,  and  the  journalism  faculty  of 
any  accredited  program  within  a  half¬ 
day’s  drive  of  each  other. 

That  partnership  should  include: 

•  An  exchange  among  the  profes¬ 
sional  journalists,  the  journalism  edu¬ 
cators  and  the  local  school  system,  at  a 


place  where  each  shares  with  the  oth¬ 
er,  to  talk  about  successes  and  failures 
and,  yes,  hopes  and  dreams. 

•  An  exchange  between  the  news¬ 
room  and  the  college  classroom,  with 
editors,  reporters,  copy  editors  and 
photographers  spending  time  on  cam¬ 
pus,  and  journalism  faculty  spending 
time  in  the  newsroom.  If  the  ex¬ 
changes  are  for  extended  periods,  such 
as  during  the  summer,  so  much  the 
better. 

Out  of  that  partnership,  surely  a  way 
can  be  found  to  help  future  journalists 
become  more  literate. 

Robert  Frost  put  it  this  way:  “People 
who  read  me  seem  to  be  divided  into 
four  groups: 

“Twenty-five  percent  like  me  for  the 
right  reasons;  25%  like  me  for  the 
wrong  reasons;  25%  hate  me  for  the 
wrong  reasons;  25%  hate  me  for  the 
right  reasons. 

“It’s  that  last  25%  that  worries  me.” 

That  last  25%  should  also  worry 
journalism  professionals  and  educators 
enough  to  fix  it  together. 

Alternative 

Continued  from  page  10 

could  glean  ideas  from  what  the  others 
are  doing.  The  papers  also  did  an  in¬ 
ventory  of  their  businesses  to  see 
where  the  independents  have  com¬ 
monalities  (e.g.,  who  is  involved  in  au- 
diotex,  and  what  equipment  they  each 
use).  They  also  exchanged  editorial 
and  financial  information,  and  “a  box 
of  promotional  ideas.” 

“If  1  get  one  good  idea  out  of  that 
box,  it’s  worth  it,”  Lass  said. 

Right  now,  ING  meetings  are  at¬ 
tended  by  publishers  or  top  managers. 
However,  it  is  possible  that  as  different 
projects  are  undertaken,  other  levels  of 
management  would  be  assembled  to 
work  together. 

Members  of  the  group  say  they  are 
not  planning  too  far  into  the  future. 
The  next  official  meeting  is  scheduled 
to  take  place  in  Chicago  on  Oct.  23 
and  24.  The  group  is  also  planning  to 
meet  in  San  Francisco  during  the  May 
1994  NAA  annual  convention. 

“1  think  we’re  kind  of  feeling  our 
way  through.  We  all  started  this  with 
an  open  mind  with  four  or  five  news¬ 
papers  and  now  we  have  about  25.  We 
do  not  have  a  sense  or  vision  of  what 
we  want  to  be.  With  two  meetings  a 
year,  we’ll  just  take  it  one  at  a  time, 
keep  it  kind  of  informal,”  Sapanara 
said.  BECT 


Weekly 

Continued  from  page  2 1 

authors  a  personal  column  dubbed  “Di¬ 
ary  of  a  Year  ’Round  Beach  Bum.” 

Sometimes,  Pollock  points  out,  news 
decisions  are  driven  by  the  opportunity 
to  educate  younger  readers. 

He  vividly  recalls  a  1991  motorcycle 
highway  accident.  Two  20-year-olds 
were  killed  when  their  cycle  hit  a  truck 
head-on.  Pollock  shot  the  battered  bike 
on  its  side  halfway  under  the  truck, 
running  the  photo  four  columns  wide. 
Some  readers  complained  that  the  pa¬ 
per  should  not  have  run  the  picture.  “It 
was  too  gruesome,”  one  said. 

“1  told  her  that  to  run  a  picture  with 
the  bodies  would  have  been  too  grue¬ 
some.  I  said  the  picture  provided  an  ex¬ 
ample  for  younger  people.  If  they  saw 
just  a  headline  they  wouldn’t  remember 
it  to  the  extent  they  did  a  photograph.” 

While  some  weekly  publishers  grouse 
about  problems  —  such  as  residents  do¬ 
ing  Christmas  shopping  out  of  town  — 
Pollock’s  paper  hits  them  head-on,  and 
makes  a  buck  along  the  way. 

Back  a  few  years  when  that  one  came 
up,  the  Keith  County  News  announced 
it  would  sponsor  a  free  cash  Christmas 
drawing. 

First  prize  would  be  $1,000,  followed 
by  five  others  of  $100  each.  To  partici¬ 
pate  people  would  sign  up  at  sponsoring 
stores,  each  of  which  would  kick  $150 
into  the  promotion  kitty. 

Last  year,  90  local  merchants  filled 
the  pot  with  $13,500.  For  its  part,  the 
News  ran  full-page  ads  with  details  and 
names  of  participating  businesses  in 
half-a-dozen  issues. 

Pollock  harbors  only  one  regret.  He 
fondly  remembers  when  three  Lino¬ 
types  produced  the  stories  and  heads 
for  his  paper. 

Sure,  six  Apple  Macintoshes  now  do 
the  job  light-years  faster,  “but  what  1 
miss  most  is  composing  the  front  page 
with  hot  metal,  designing  it  ‘on  the  fly.’ 
That  gave  me  a  sense  of  pride  and 
achievement.  1  think  the  pages  then 
looked  100%  better.”  BE6?P 

Panama  court  orders 
newspaper  returned 

PANAMA’S  SUPREME  COURT  has 
ordered  the  assets  of  Editora  Panama 
America  S.A.,  publisher  of  the  daily 
Panama  America,  to  be  restored  to 
their  rightful  owner  nearly  25  years  af¬ 
ter  they  were  confiscated  by  a  military 
government. 
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there  is  nothing  surprising  or  novel  in 
it,”  said  Arthur  Allen,  Associated  Press 
bureau  chief  in  El  Salvador  in  1982-83. 

El  Salvador  was  an  especially  danger¬ 
ous  dateline. 

According  to  the  Committee  to  Pro¬ 
tect  Journalists,  at  least  40  journalists 
were  killed  during  the  years  from  1980 
to  1990. 

One  still-mysterious  killing  of  an 
American  journalist  is  not  mentioned 
in  the  report. 

John  Sullivan  was  a  free-lance  writer 
who  disappeared  within  a  matter  of 
hours  of  arriving  in  El  Salvador  in  De¬ 
cember  1980. 

“That  certainly  is  a  case  that  de¬ 
serves  to  be  looked  into,”  said  the  com¬ 
mission’s  Cassel. 

In  the  weeks  after  Sullivan’s  death, 
his  family  in  New  Jersey  received 
anonymous  letters  prompted  by  the  ads 
they  had  placed  in  San  Salvador  news¬ 
papers  asking  for  information  about  his 
disappearance.  Nelson  said. 

The  letters,  she  said,  suggested  that 
Sullivan  had  been  detained,  tortured, 
placed  under  a  tree  and  dynamited  by 
Treasury  Police  personnel.  The  letters 
stopped  as  mysteriously  as  they  started. 

Then  in  1983,  the  remains  of  Sulli¬ 
van  were  found  “under  circumstances 
that  jibed  with  the  letters,”  Nelson  said. 

The  few  remains  fit  in  a  child’s  coffin 
for  repatriation  to  the  United  States, 
Nelson  said. 

“It  would  be  great  if  they  used  [the 
U.N.  Truth  Commission  report]  as  a 
starting  point  rather  than  a  wrap-up  op¬ 
eration,”  Nelson  said. 

Elusive  truth 

Relatively  few  foreign  journalists  suf¬ 
fered  the  fates  of  Sullivan  and  the 
Dutch  reporters. 

Many  faced  death  threats  —  some¬ 
times  published  in  the  right-wing  pa¬ 
pers  —  at  the  hands  of  death  squad 
killers  who  conveniently  allowed  their 
target  lists  to  be  found. 

Mostly,  foreign  journalists  faced  the 
more  subtle  pressures  of  having  their  re¬ 
porting  aggressively  challenged  by  both 
the  military-controlled  Salvadoran  gov¬ 
ernment  and  the  Reagan  and  Bush 
administrations. 

“The  foreign  press  were  considered 
Communists.  Institutionally,  the  mili¬ 
tary  considered  us  enemies,”  said 
Arthur  Allen,  who  covered  the  country 
for  the  Associated  Press  from  1982-83. 

Allen’s  reporting  was  attacked  “pret¬ 


ty  frequently”  by  the  local  newspapers, 
he  said. 

“That  in  itself  created  a  climate  of 
tension,”  he  said. 

The  ambush  of  the  Dutch  journalists 
created  a  new  sort  of  guideline,  Allen 
said. 

“They  couldn’t  go  around  bumping 
off  foreign  journalists,  but  if  the  Army 
caught  you  going  into  a  guerrilla  zone, 
you  might  be  fair  game  depending  on 
what  officer  .  .  .  you  happened  to  run 
into.  That  was  a  situation  where  you 
were  kind  of  beyond  the  human  rights 
equation,”  he  said. 

Allen  himself  left  El  Salvador  at  the 
urging  of  the  U.S.  Embassy  after  be¬ 
coming  embroiled  in  a  dispute  with  a 
Treasury  Police  officer  over  Allen’s  re- 


To  help  combat  that  problem,  specif¬ 
ic  projects  for  high  school  students  have 
been  developed  by  NAA  to  focus  on 
training  in  the  business  side  of  the 
industry. 

The  reason  the  focus  is  there,  Ritche 
said,  is  twofold;  one,  there  are  already  a 
number  of  programs  focusing  on  train¬ 
ing  minority  journalists;  and,  two,  giv¬ 
ing  the  students  the  ability  to  design 
and  market  advertising  also  gives  them 
the  ability  to  support  school  papers. 

“Benefits  result  whenever  newspapers 
invest  time  in  communities,”  Ritche 
noted.  “So  even  as  little  as  a  two-hour, 
one-time  investment  by  one  of  your 
staff  members  could  help.” 

She  added  that  test  programs  have 
shown  “well-organized  workshops,  last¬ 
ing  at  least  a  day,  have  the  biggest  po¬ 
tential  for  achieving  our  goals:  attract¬ 
ing  minority  students  to  journalism  and 
giving  them  the  skills  to  succeed.” 

Drive  to  ’95 

Over  the  past  13  years,  the  Hispanic 
population  in  Long  Beach,  Calif.,  grew 
tremendously,  and  by  the  year  lOOO  is 
expected  to  hit  47%.  In  1980,  the  popu¬ 
lation  there  was  23%,  according  to 
Long  Beach  PresS'Telegram  city  editor 
Andy  Alderette. 

The  newspaper  discovered,  however, 
that  while  the  Hispanic  population  was 
increasing,  readership  figures  were 
falling. 

A  strategic  plan  called  “Drive  to  ’95” 
was  developed  after  the  paper  conduct¬ 
ed  surveys  and  focus  groups,  as  well  as 
speaking  with  newspaper  employees  in 
all  departments  and  Latino  community 


porting  of  the  1983  murder  of  a  U.S. 
Army  military  adviser. 

The  seemingly  innocuous  dispute — 
which  centered  on  whether  or  not  a 
rebel  radio  had  claimed  a  suspect  in  the 
killing  had  not  been  an  FMLN  member 
—  escalated  to  the  point  American  of¬ 
ficials  warned  Allen  that  his  life  was  in 
danger. 

Recalling  the  incident  a  decade  later, 
as  he  prepared  to  be  posted  to  AP’s  bu¬ 
reau  in  Bonn,  Germany,  Allen’s  com¬ 
ments  could  symbolize  the  difficult  task 
facing  the  U.N.  Truth  Commission. 

“My  case  was  actually  typical  of  what 
happened  to  a  lot  of  people.” 

Then  he  added,  “I  don’t  know  the 
whole  truth  of  what  happened  to  me,  to 
tell  you  the  truth.”  BESP 


leaders — readers  and  non-readers. 

Alderette  explained  that  the  result 
was  Project  Leadership,  which  focused 
on  news  of  interest  to  the  Hispanic 
community  —  and  that  happened  to 
match  up  with  interests  of  the  non-His- 
panic  community  as  well. 

The  Press-Telegram  created  special 
sections  and  expanded  coverage  of  is¬ 
sues  important  to  the  Latino  communi¬ 
ty,  but  spread  it  “throughout  the  paper 
in  such  a  way  that  it  would  not  alienate 
long-time  readers,”  Alderette  said. 

“Latinos  also  told  us:  ‘Don’t  give  us 
special  treatment.  Just  write  about  us,’  ” 
the  city  editor  noted.  “Our  staff  listened 
and  responded.  There’s  a  diversity  here 
that  you  probably  would  not  have  seen 
on  our  pages  a  few  years  ago.” 

Staff  diversity  also  is  crucial,  Al¬ 
derette  said,  noting  the  paper  heavily 
promoted  its  new  columnist,  Angelo 
Figueroa. 

“I  can’t  emphasize  enough  the  impor¬ 
tance  of  diversifying  our  staff  to  relate 
to  people  we  are  trying  to  reach,”  he 
said. 

Content  audits 

Although  it  is  not  a  cure-all,  a  news¬ 
paper  content  audit  can  help  uncover 
unfair  or  biased  coverage  of  women  and 
minorities,  according  to  Gregory  Favre, 
executive  editor  of  the  Sacramento 
(Calif.)  Bee. 

Content  audits  “are  not  a  raid  by  the 
PC  [politically  correct]  police,”  he  said. 
They  are  simply  “a  way  to  make  sure 
people  are  accurately  portrayed  in  the 
newspaper.” 

Audits  should  be  conducted  regular¬ 
ly,  even  if  they  cause  some  hurt  feelings, 
Favre  said,  adding  those  who  criticize 
should  know  they  can  do  so  without 
risk.  mi&? 


Diversity 

Continued  from  page  23 
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11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 


Daily-Weekly-Montlily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


ENTERTAINMENT 


WEEKLIES:  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
ready.  Affordable.  (800)  533-0073. 


HUMOR 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  Call  (215) 
493-1795.  for  samples. 


INVESTORS  WANTED 

EDITOR/PUBLISHER  willing  to  sell 
all  or  up  to  49  percent  of  growing  Zone  7 
weekly  in  booming  resort.  Capital 
needed  to  expand  to  serve  growing 
readership.  1992  gross  $140,000+.  Box 
6387,  Editor  &  Publisher. 

FASTEST  GROWING  NEWSPAPER  in 
the  Sacramento  County,  Fulsom  Today, 
circulating  28,000,  bi-weekly  gross¬ 
ing  $14K  per  month  seeks  partner/ 
investor  for  $50K.  Projected  as  a 
weekly  $400K  annually.  20%  profit. 
Call  Publisher  Ray  Roberson  (916) 
362-2731. 

FAST  GROWING  PUBUSHER  of  health 
care-oriented  weekly  and  two  monthlies 
seeks  partner/investor.  Just  completed 
first  year  in  business  with  over  1.3 
million  dollars  in  revenue.  Explosive 
grovrth  potential  and  expansion  capabil¬ 
ities.  Call  Eric  Vianello  (816) 
478-0078. 

MAGAZINES  FOR  SALE 

AD  SALES  UP  30%  in  '92.  Five  year 
old  established  monthly  magazine  on 
Amelia  Island,  Florida.  All  equip¬ 
ment  included.  Owner  financing.  Will 
train  new  owner.  SANDSON,  INC.  (904) 
277-8012. 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

HELP!  I've  taken  this  8  year  old 
regional  lifestyle  magazine  (50# 
stock,  average  circulation  6,000)  as 
far  as  I  can.  Business  head  needed  to 
further  growth  and  profit.  Area  covered: 
New  York's  fast-growing  Saratoga 
County.  Focus:  Saratoga  Springs,  sum¬ 
mer  home  of  the  New  York  City  Ballet, 
Philadelphia  Orchestra  and  the  thor¬ 
oughbreds,  two  and  four  legged,  who 
flock  to  the  summer  racing  meet.  Year- 
round:  Skidmore  College,  cultural,  mu¬ 
sical,  literary  events;  creative  talent; 
proximity  to  Adirondacks  and  Capital 
Region.  Great  potential.  Flexible 
arrangements.  Reply  to  Box  6357,  Editor 
&  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  5971 5, 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

NEWSPAPER  BROKERS 

"Ist  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
926  East  Main,  Jasper,  TN  37347 
(615)  942-2433 

BILL  MAHHEW  COMPANY  conducts 
professioTKil,  confidential  nraotia- 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


ILLUSTRATIONS 


OVERNIGHT  ILLUSTRATIONS 
By  award  winning  newspaper  illustrator 
DAVE  OLSEN 

Illustrations  by  order,  you  send  photo(s), 
I  send  bock  camera  ready  illustrations 
guaranteed  overnight  to  use  with  your 
features  and  stories,  local  and  national 
government,  sports,  etc. 

Quality  -  Reasonable  Rates. 

5  Richmond  Park,  Woburn,  MA 
01801 

(617)  933-4897 


KIDS  &  TEENS  -  ENTERTAINMENT 


CELEBRITY  TEEN  TALK  -  a  weekly,  700 
word  column  w/photo  featuring  inter¬ 
views  with  big  name  stars.  Call  (617) 
255-0123  for  samples. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


Nothing  is  often  a  good  thing  to  say, 
and  always  a  dever  thing  to  say. 

WiH  Durant 


NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Nevrspoper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Tovrers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
ManagemenFBrokers 
PO  Box  3308 
Merrifield,  VA  271 1 6-3308 
Ph.  703-846-8410  Fax  703-846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


NEWSPAPER  BROKERS 


W.B.  GRIMES  &  COMPANY 
Est.  1959-625  Sold 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.(301 )  540-0636 
Dick  Smilh-Soolh-(601)  627-7906 
D.  Claussen-MWes^(414)  272-6173 
Craig  Fintor-NEast  (703)  430-8774 
Boo  Derr-SEast-(91 9)  626-7630 
Bruce  Lantz-CANADA  (519)  631-5709 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  FINANCING 

Refinance,  Acquisition,  Buyout, 
Restructuring.  Confidential 
JM&A,  Est.  1983  (614)  889-9747 

NEWSPAPERS  FOR  SALE 

$1.4  Million  gross.  $300,000 
cash  net.  54,000  paid/free  circula¬ 
tion.  Zone  2.  JM&A,  (614)  889-9747. 

BEST  BUY  IN  LOS  ANGELES.  Profit- 
able  niche  monthly  ripe  (or  expansion. 
975K.  Box  6400,  Editor  &  Publisher. 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

New  Hampshire,  $300,000  gross,  real 
estate.  Great  turnaround  opportunity  for 
owner/ publisher.  Box  6322,  Editor  & 
Publisher. 

Southeastern  Pennsylvania  family-owned 
daily  newspaper  with  thirty  thousand 
(30,000)  circulation.  510  Swede  St., 
Norristown,  PA  19401-4886.  Attn:  E. 
Kane. 

WEEKLY  IN  PACIFIC  NW.  Unique 
niche.  Explosive  growth  history.  Box 
6374,  Editor  &  Publisher. 

Weekly  paper  -  Tampa  Bay  area.  Gross 
over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to 
Box  6298,  Editor  &  Publisher. 

The  silence,  often  of  pure  innocence, 
persuades  where  speaking  fails. 

William  Shakespeare 


Editor6?Publisher  •  May  29,  1993 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


PRESSES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 

MYCRO-TEK  galore  from  Texas  weekly 
suburban  newspaper.  System  consists  of 
two  16-port  controllers,  two  40MB 
HD's,  1100  laser  interface,  5  editor¬ 
ial  VDT's  4  classified  VDT's 
plus  much  more.  Call  for  full  list.  Art 
Riley,  (210)  828-3321. 

CAMERA  &  DARKROOM 

AGFA  RPS  6100  Dc^ite  camera. 

Like  new  condition.  $6,000. 

Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

COMPUTER  SOFTWARE 

-THE  PUBUSHER'S  HELPER" 

Advertising  and  distribution  invo¬ 
icing,  accounts  receivable  and 
subscribers  maintenance  software  for 
MACS  and  IBM/PC  compatibles. 
Wachusett  Programming  Associates, 
9  Oakcrest  Rood,  Holden,  MA  01520. 
(800)  345-8507. 

MAILROOM 


FACSIMILE  EQUIPMENT 


FOR  SALE 

FULLY  OPERATIONAL 
TWO  (2)  EOCOM  READER/WRITERS 
FOUR  (4)  EOCOM  WRITERS 

This  equipment  is  currently  in 
service  and  can  be  seen  in  operation.  For 
more  information  including  a  parts 
list,  call:  (201)  877-4083. 

FURNITURE 


Ergonomic  Furniture  from  MRS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

SSqR  Midwest  Publishers  Supply  Co. 
Chicogo,  IL  60656 


_ MAILROOM _ 

1990  MULLER-MARTINI  227S  7 
INTO  1  INSERTER  AVAILABLE 
6/15/93.  $110,000.  INCLUDES 
WARRANTY.  CALL  MIDAMERICA 
GRAPHICS  AT  (800)  356-4886. 

AUXlUARY  EQUIPMENT 
1985  Baldwin  105  Count-O-Veyor 
Butt  Roll  Rewinder  with  hoist  and  frame 
Xerox  Cheshire  525E  mail  system 
Cheshire  523-6  label  system 
KIRK  MARKETING  GROUP 
(407)  628-9737  Fax  (407)  644-0921 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Us^  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  l-$800, 

1  -$1  000 

Wesco  Graphics  (510)  443-2400 

MUaER  MODEL  275  INSERTERS 
Run  on-line  directly  from  press  up  to 
50,000  IPH  with  7  inserts,  system 
includes  2  Muller  275  inserters  with 
5  #286  Comp.  Stackers,  4  bottom  wrap, 

4  Signode  ML2EE  strapping  machines 
and  crossovers. 

Wesco  Graphics  (510)  443-2400 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-58 1 7  FAX  (404)  590-7267 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAaURING  CO. 

Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFAaURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

MISCELLANEOUS 

FOR  SALE 

Stepper  Collating/Rolling/Tying 
Machines 

Sixteen  2-3  Hopper 
Paper  Man/Paper  Boy  Machines  In 
Various  Stages  Of  Repair. 

$1,000  Each  As  Is 

CONTAa:BILL  MORGAN 
THE  HOUSTON  POST 
1  (800)  324-5999  ext.  6730 

PRESSES 

1500  Suburban  2  Floor  Units.  Excellent 
condition.  Call  Gene  Stepp  (814) 
736-9666. 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 
"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE;  5/u  1977  Harris  V15A  low 
usage  $72,000;  8/u  1982  News  King 
w/W8  folder;  10/u  1977  1  shift 
Harris  VI 5A  with  JF7  &  JF15 
folders,  2  50HP  drives;  5/u  1975 
RZ2300  w/2  Martins,  2  TEC  ovens, 
folder  &  sheeter;  2/u  Harris  VI 5  w/JF7 
folder,  low  usage,  running  in  small  week¬ 
ly  $36,000.  10/u  Goss  Urbanite  with 
2  folders;  5/u  Goss  Urbanite,  rebuilt 
1988. 


Tel  913/362-8888  Fax  913/362-8901 

GOSS: 

•  Metro,  22  3/4",  6  units,  half  decks, 
6  RTPs,  3:2  Imperial  folder 

•  Urbanite,  22  3/4",  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1300 
series 

•  Colorliner,  22",  8  unit  press  with 
2-4  high  towers,  3:2  double  folder. 

NEW! 

MAN: 

•  Uniman  4/2,  double  wide  22",  4 
units,  half  deck,  4  MEG,  2:1  double 
folder.  Recent. 

•  Additional  units  and  half  decks. 

HARRIS: 

•  N-845,  22  3/4",  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-25,  6  units,  JF-1 

•  V-15A,  6  units,  JF-7 


BELL-CAMP,  INC. 

Tel:(201)  492-8877Fax(201 )  492- 
9777 

HARRIS  V15A  4  units  w/brush  damp 
H.D.  JF-1 5  folder,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 
SINGLE-WIDTH 

14-unit  Goss  Urbanite  with  half-page 
Urbanite  folder  &  upper  former  - 1 990 
vintage. 

1 3-unit/2-folder  Goss  Urbanite, 
1969/81. 

2- unit  Cammunity  with  Cammunity 
folder. 

10-unit  Suburban  w/U-506  folder. 

Four  1000  Series  Goss  Suburban  add¬ 
on  units. 

8-unit  V25/V700  press  with  JF25  and 
JFl  folders. 

1 -Harris  VI 5D  unit  &  JFl  5  folder  - 
1980. 

4-unit  Harris  VI 5A  press  with  JF7. 
7-unit  Web  Leader  w/ 6  mono  units  and  1 
Quadracolor  unit,  1977. 

6-unit  News  King  w/KJ6,  1970. 

Two  4-unit  News  King  presses. 

3- unit  News  King  press. 

(ASK  ABOUT  OUR  DOUBLE-WIDTH 
PRESSES) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 

CALL  US  —  V/E  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


Reconditioned 

with  new  machine  warranty. 

Model  CN-70  Stackers,  19-5/8" 
stack  height.  Delivery  to  left  and 
right.  Two  available. 

MULLER  MARTINI 


MULLER  MARTINI  CORP.  P.O.  Box  3360 
Smithtown,  NY  11787-0811  (516)  582-4343 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 

TUESDAY  NOON  (EST)  FOR  FOLLOWING 
SATURDAY  ISSUE 

Ol  ASi^ilFIFn  ni<5PI  AY 

FRIDAY  5PM  (EST)  8  DAYS  PRIOR  TO  PUBLICATION 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ABOVE  THE  CRO\M3 
CIRCUIATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

ATTENTION  PUBLISHERS  of  mail 
weeklies  and  shoppers.  Reduced  cost  to 
5-8  cents  per  copy  plus  increase  circ. 
#'s.  Call  Mail  Busters  at  (916) 
783-4608. 

Corresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 
Our  success  is  based  on  QLlAUTY 
Phones  and  Crews  1(800)  845-2855 

DOVER  PROMOTIONS,  INC. 
•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


CIRCULATION  SERVICES 

KEVIN  S.  PAPPERT 
(313)  673-9533 

Marksman  Inc. 

MARK'eting  S'ervices  MAN'agement 
Finally  an  alternative!! 

Our  T.L.C.  Services  (TM)  include 
all  types  of  verification,  slop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo- 
Hons  Inc.,  (216)  225-7440. 


UBI  D  WAMTEn 


_ ACADEMIC _ 

News  Editorial,  Minorities  Posi¬ 
tion.  SOUTH  DAKOTA  STATE  UNIVER¬ 
SITY  Department  of  Journalism  and  Mass 
Communication  seeks  an  Assistant 
Professor  to  teach  courses  in  news- 
editorial  and  provide  leadership  in 
minority  program  at  an  ACEJMC- 
occredited  sch<x>l.  Applicant  would  be 
responsible  (or  developing  relation¬ 
ships  with  South  Dakota  tribal 
colleges  and  developing  the  Native 
American  program  in  the  department. 
Qualifications  include  Master's 
degree  in  journalism  or  related 
subject.  Five  years  of  professional  news 
experience,  with  some  Native  American 
publication  experience  preferable.  Know¬ 
ledge  of  Native  American  culture  and 
environment,  particularly  in  relation 
to  South  Dakota.  Effective  communica¬ 
tion  and  interpersonal  relations 
skills.  Highly  desirable  are  univer¬ 
sity  teaching  experience  and  tribal 
membership.  Tenure  track.  Salary  and 
rank  dependent  upon  qualifications. 
Application  deadline  is  July  1 , 
1993,  or  until  position  is  filled. 
Position  begins  August  15,  1993. 

Send  resume  and  three  reference  names  to 
Richard  Lee,  Head,  Journalism,  South 
Dakota  State  University,  Brookings, 
SD  57007-0596.  AA/EEO  Employer/ 
ADA  REASONABLE  ACCOMODATIONS 
(605)  688-4128  (TT/Voice  (605) 
688-4394).  SDSU  Women  and  minori¬ 
ties  encouraged  to  apply. 

ACCOUNTING 

CONTROLLER 

Oversee  all  accounting  and  financial 
systems  of  an  8^rson  staff  in  a  $12 
million/year  Columbia,  Missouri 
based  company.  Duties  include  all 
general  accounting,  banking  and  finance, 
budgeting,  cost  accounting  and  staff 
training.  Applicant  must  be  fully 
qualified,  professional  with  a  BS  in 
accountancy.  CPA,  CMA,  or  MBA 
preferred,  with  5  years  experience  in  a 
supervisory  role.  In  addition,  must 
be  wholly  committed  to  providing  opti¬ 
mum  customer  service.  Send  resume  and 
salary  history  to:  Controller; 
Tribune  Publishing  Company;  PO  Box 
798;  Columbia,  MO  65205;  or  fax 
information  to  (314)  874-6413. 


ADMINISTRATIVE 


GENERAL  MANAGER 
Weekly  Newsstand  Publications 
A  cost  conscious,  profit  driven 
management  professional  is  required 
to  spearhead  the  development  of  Buslines 
Press  arxl  Buy  'N  Sell,  New  York's  week¬ 
ly  advertising  periodicals. 

The  position  carries  complete  respon¬ 
sibility  (or  all  aspects  of  this 
fully  resourced  and  computerized 
publishing  operation. 

Apart  fram  possessing  flair  and 
vision  for  creative  revenue-boosting 
opportunities,  the  successful  candi¬ 
date  should  be  able  to  demonstrate 
sensitivity  and  respect  (or  a  complete 
spectrum  of  classical  general  manage¬ 
ment,  organizational  and  financial 
skills,  including  budgeting  and 
forecasting.  The  ability  to  motivate 
and  develop  dedicated  teams  of  man¬ 
agers  and  staff  in  all  departments  of  this 
highly  successful  business  is  a  pre¬ 
requisite  (or  this  challenging  and 
demanding  role.  The  General  Manager 
will  be  expected  to  operate  harmoniously 
in  an  autonomous  capacity  backed  by  a 
team  of  professionals  based  in  the 
Dallas  Corporate  office. 

Buy-Lines  Press  is  a  multi- 
million  dollar  enterprise  and  operat¬ 
ing  culture  is  fast-paced  and  aggres¬ 
sive.  The  ability  to  effectively  manage 
and  priorize  a  wide  range  of  different 
projects  within  budgetary  and  time 
constraints  is  a  primary  quality  of 
the  successful  candidate.  Consider¬ 
able  experience  both  in  telesales  and 
field  sales  management  are  similarly 
important  characteristics. 

B^-Lines  Press  employs  in  excess  of 
60  personnel  in  its  Baldwin,  Long 
Island-based  operation  which  is  part 
of  a  ma[or  publicly  owned  international 
publishing  and  communications 
company. 

First  year  earnings  of  around 
$1 00,000  should  be  expected.  Other  big 
company  benefits  include  medical 
insurance,  401  (k)  and  company  vehicle. 
Relocation  assistance  provided  where 
appropriate.  Resume  and  detailed  cover 
letter  to:  Fred  J.  Levine,  President; 
Advertising  Periodical  Publishers,  1 5400 
Knoll  Trail,  Suite  450,  Dallas,  TX  75248. 
NO  PHONE  CALLS,  PLEASE. 


CIRCULATION  SERVICES 

PRESSROOM  SERVICES 

VER-A-FAST  MISSION, 
to  provide  our  clients  with  the  best 
tools,  lo  most  accurately  measure  the 
quality  of  their  service  and  to  help  them 
improve  the  retention  of  their  customers. 
Call  1(800)  327-8463  Member  NAA 

CONSULTANTS 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

30+  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 

MARKETING  SERVICES 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

'Daily  Service  Contracts' 

'One  Time  Service' 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOa  FREE  1(800)  657-2110 

MARKETING  SERVICES 

Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 

Most  of  us  know  how  to  say  nothing; 
few  of  us  know  when. 

Anonymous 

ADMINISTRATIVE 

ADVERTISING 

IN  THESE  TIMES,  an  award-winning 
national  newsmagazine,  is  seeking  a 
publisher  to  provide  leadership  and 
build  readership.  This  person  should 
have  significant  financial  resources 
or  proven  ability  in  big-money 
fundraising.  Management  experience 
also  desirable.  Salary  negotiable.  Send 
resume  and  references  to  ITT  Publisher 
Search  Committee  c/o  Beth  Schulman,  In 
These  Times,  2040  N.  Milwaukee  Ave., 
Chicago,  IL  60647,  or  call  (312) 
772-OTOO. 

ADVERTISING  DIREQOR  for  commun¬ 
ity  newspaper  group  with  over  350,000 
circulation  in  zone  6.  This  posi¬ 
tion  requires  a  real  pro  with  5  years 
minimum  experience  in  newspaper  adver¬ 
tising  management.  Revenue  generation 
will  oe  your  primary  objective.  Great 
Benefits;  remuneration  package  related 
directly  to  performance.  Send  resume  and 
compensation  requirements  to  Box  6378, 
Editor  &  Publisher. 

ADVERTISING  SALES  DIREaOR 
Oldest  legal  daily  (The  Legal  Intel¬ 
ligencer)  seeks  advertising  sales 
director  (or  two  newspapers  (daily  and 
weekly),  magazine  and  directory.  Organ¬ 
ize,  train  and  supervise  sales  staff. 
Salary,  incentive  and  full  benefits. 
Send  resume  to:  Richard  Groves,  Legal 
Communications  Ltd.,  1617  J.F.K. 
Blvd.,  Suite  960,  Philadelphia,  PA 
19103. 

PRESIDENT 

NEW  YORK  NEWSPAPER 

PUBUSHERS  ASSOCIATION 

The  directors  of  the  New  York  Newspaper 
Publishers  Association  seek  a  crea¬ 
tive  person  with  a  newspaper  back¬ 
ground  to  lead  the  association's  lobby¬ 
ing  ond  education  programs. 

The  successful  candidate  will  be  a 
self-starter  with  strong  communica¬ 
tion  skills,  and  should  have  knowledge 
and  understanding  of  marketing,  as 
NYNPA  administers  statewide  adver¬ 
tising  programs. 

The  Association  president  oversees  a 
staff  of  four  and  is  based  in  Albany, 
NY.  Some  travel  is  required.  Salary 
and  benefits  are  competitive.  Send 
letter  of  interest  and  resume  to:  PJ475, 
PO  Box  1231,  Poughkeepsie,  NY  1 2602. 

ADVERTISING  MANAGER,  immediate 
opening:  Small  daily  (7,000  circu¬ 
lation)  in  growing,  rural  NE  Nevada 
mining,  taurist  town;  1993  'Best 
Small  Town  in  America;'  $35,000 
starting,  incentive  pay,  health,  profit- 
sharing;  (ax  resume  to  Elko  Daily  Free 
Press,  (702)  738-2215,  attn.  Kim 
Steninger;  (702)  738-3118. 

VOICE  INFORMATION 

SALES  MANAGER 

CORPUS  CHRISTI.  TEXAS 

Sharp,  energetic,  highly  motivated  sales  professional  needed  to  lead  the 
sales  and  marketing  success  of  our  new  Brite  Voice  information  system. 

We  seek  an  individual  with  successful  track  record  in... 

...Sales,  public  relations  and  marketing 
...Advertising  sales. 

...Working  with  wide  level  of  clients  from  CEO's  on  down. 

In  addition  to  a  competitive  base  salary,  successful  candidate  will  earn 
bonuses  tied  to  sales  performance  and  be  eligible  for  a  wide  range  of 
company  benefits  including  relocation  assistance,  401K  plan, 
medical/dental/eye  group  insurance,  paid  vacations,  holidays,  and  more. 

Picture  yourself  in  beautiful  Corpus  Christi,  Texas,  the  Texas  Riviera  where 
the  Gulf  breezes  and  wonderful  year  round  climate  make  a  wonderful  place 
to  live  and  work. 

Send  your  resume  and  salary  history  to  The  Corpus  Christi  Caller  Times, 
PO  Box  9136,  Corpus  Christi,  TX  7M69  Attn:  Ad  Director. 

Editor6?Publisher  •  May  29,  1993 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIREaOR 
Sales  management  professional  nee¬ 
ded  to  lead  the  development  of  New 
York's  leading  weekly  automotive  and 
general  merchandise  advertising  publi¬ 
cations,  Buy-Lines  Press  and  Buy  'N 
Sell.  Candidates  should  be  able  to 
denKmsIrate  a  proven  track  record  of 
success  in  Field  and  Telemarketing 
Sales  Management  and  expertise  in  fore¬ 
casting  and  training.  The  ability  to 
lead  and  motivate  dedicated  sales 
teams  operating  in  competitive  mark¬ 
ets  is  essential  to  this  demanding 
role.  The  successful  candidate  should 
possess  flair,  creativity  and  tenac¬ 
ity.  Salary  and  commission  range 
between  $60-75K.  Other  big  company 
benefits  apply,  including  company  car, 
401 K,  medical  insurance,  etc.  Send 
resume  and  cover  letter  to  Fred  J.  Levine, 
President;  Advertising  Periodical 
Publishers,  15400  Knoll  Trail, 
Suite  450,  Dallas,  TX  75248. 


ASSISTANT  TELEPHONE 
SALES  MANAGER 

The  Syracuse  Newspapers,  in  Upstate 
New  York,  ore  looking  (or  a  highly  moti¬ 
vated  person  to  assist  in  all  aspects 
of  managing  its  telephone  sales  staff. 
The  successful  candidate  will  work 
with  a  sales  manager  on  overall  motiva¬ 
tion  and  training  of  a  20  person  sales 
staff.  Other  areas  of  responsibility 
include  setting  goals,  working  with 
the  staff  to  sell  special  sections  and 
classified  features,  developing  new 
products  and  maintaining  bonus/ 
commission  plans. 

Candidate  must  be  a  proven  leader  who 
works  well  in  a  fast-paced  environment. 
Candidate  must  hove  a  four  year  degree. 
Classified  telephone  sales/manogement 
experience  a  plus.  Full  benefit  package. 
We  value  a  diverse  workforce.  Please 
respond  to  AD  #  1 00,  The  Syracuse  News¬ 
papers,  PO  Box  4915,  Syracuse,  NY 
13221. 


CLASSIFIED  TELEPHONE  SALES 
MANAGER 

We  are  building  a  new  team  at  the  Day- 
ton  Daily  News  (the  first  Cox 
Newspaper),  and  need  an  experienced 
classined  professional  for  this  position. 
Challenge,  growth  opportunity  and  a 
great  company  await  you.  Call  or  send 
resume:  Mark  Stonge,  Classified 
Advertising  Manager,  Dayton  Daily 
News,  45  S.  Ludlow  St.,  Dayton,  OH 
45402  (513)  225-2026. 


MAJOR  ACCOUNTS  MANAGER 

Proactive,  innovative,  aggressive 
Professional  with  at  least  5  years 
major  account  experience  with  a  daily 
newspaper  in  competitive  metro  news¬ 
paper  market.  Management  experience 
a  strong  plus  but  not  absolutely  neces¬ 
sary.  We  are  a  growing  daily  newspa¬ 
per  serving  the  southern  region  of  the 
Chicogo  market.  We  offer  a  very  com 
petitive  compensation  program,  excellent 
benefits  as  well  as  an  opportunity  to 
grow  with  us.  We  are  part  of  the  Pulitzer 
Publishing  Company  family. 

Please  send  cover  letter  and  resume 
including  salary  history  to: 

Daily  Southtown 
7001  West  60th  Street 
Chicago,  IL  60638 
Attn:  Jim  Hart 


ADVERTISING 


MARKETING  DIRECTOR  (or  east  Tennes¬ 
see  daily.  Must  be  experienced  and 
understand  medium  size  and  tourist 
related  market.  Must  be  hands  on, 
maginative  and  aggressive.  Great 
opportunity,  beautiful  place  to  live  and 
raise  a  family.  Send  to  Box  6371 ,  Editor 
&  Publisher. 


ART/EDITORIAL 


DESIGN-EDITING 
Push-the-limits  kind  of  design/ 
editing  job  for  one  of  the  nation's  best 
non-metro  sports  sections.  We  value 
creativity,  boldness,  passion,  qual¬ 
ity,  hard  work.  We  cover  three  major 
universities  home  and  away;  28  high 
schools;  the  pros.  Three  zoned  editions 
daily  in  two  states;  much  color,  many 
graphics.  You  need  talent,  pizzaz, 
college  degree.  Experience  and  sports 
knovdedge  helpful.  Beautiful  university 
area  near  the  Blue  Ridge  Mountains. 
We're  the  Anderson  Independent-Mail 
(43,CXX)  daily;  48,000  Sunday).  Fox 
resume,  clips  to  T.  Wayne  Mitchell, 
Vice  President  and  Editor,  at  (803) 
260- 1 276.  Or  send  to  Box  2M7,  Ander¬ 
son,  SC  29622. 


OPENING  FOR  GRAPHICS/DESIGN 
EDITOR  on  daily  newspaper.  Must  be  able 
ta  create  interesting  daily  graphics 
and  design  bright  feature  pages.  For  more 
information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS 
program,  at  (317)  653-3333. 


GRAPHICS  EDITOR 

The  Billings  Gazette,  Montana's 
largest  daily  newspaper,  is  seeking  a 
Graphics  Editar.  This  positian  is 
responsible  (or  overseeing  redesign  of 
the  newspaper's  editorial  appearance, 
including  graphics,  type  st^es,  page 
designs  and  other  elements.  If  you  have  a 
minimum  of  two  year's  experience  as  a 
newspaper  graphics  artist  or  graphics 
editar;  ability  to  redesign  news 
pages;  demonstrated  use  of  color 
graphics  and  the  ability  to  create  and 
edit  graphics  on  a  Macintosh  computer 
with  various  graphics  programs,  you 
may  be  the  person  we  are  looking  for. 

Interested  candidates  must  submit 
letter  af  introduction,  resume,  refer¬ 
ences  and  salary  history  to: 

Human  Resources  Department 
Billings  Gazette 
PO  Box  36300 
Billings,  MT  59107 

Resumes  must  be  received  by  5:00  pm 
Friday,  May  28,  1993. 

EOE. 


GRAPHICS/DESIGN  EDITOR:  Help 
us  become  a  great  small  newspaper. 
Colorful  34,000-AM  in  competitive  mar¬ 
ket  needs  a  creative  and  hard-warking 
journalist/artist  to  guide  our 
design  evolution  as  well  as  handle  the 
crucial  daily  chores,  from  explanatory 
graphics  to  feature  fronts.  Live  in  a 
scenic  area  within  reach  of  NYC  and 
Boston.  Resume,  samples  to:  Rex  Smith, 
Editor,  The  Record,  501  Broadway,  Troy, 
NY  12181. 


FAX  YOUR  AD  TO 
(212)929-1259 


ART/GRAPHICS 


PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 


CIRCULATION 


CIRCULATION  DIRECTOR  with 
strong  marketing  and  TMC-delivery 
skills  needed  by  small  Indiana 
daily.  Excellent  future  plus  good 
salary.  Resume,  salary  history  to:  Box 
6366,  Editor  &  Publisher. 


CIRCULATION  DIREQOR 
Philadelphia  professianal  pub¬ 
lisher  seeks  experienced  person  to  reor¬ 
ganize  and  manage  three  person  in- 
house  department.  Promotion  experience 
helpful.  This  is  a  hands-on  position. 
Send  resume  to  Marie  Todor,  Legal 
Communications,  Ltd.,  1617  JFK  Blvd, 
Suite  960,  Philadelphia,  PA  19103. 


CIRCULATION  SALES  MANAGER 
Mid-sized  daily  needs  high  powered 
very  experienced  circulator  to  fill 
circulation  sales  manager  position. 
Successful  experience  in  developing 
innovations  to  add  rocket  power  to 
established  circulation  sales  de¬ 
partments  a  must.  Provide  examples  af 
programs,  projects,  ond  successes  with 
resume  to  Box  6383,  Editor  & 
Publisher.  Zone  9  publication. 


CIRCULATION 


CIRCULATION  DIREQOR 
The  Mercury,  a  Suburban  Philadelphia 
30,000  Daily/Sunday  seeks  a 
capable,  hands-on,  tireless  LEADER 
possessing  the  ability,  knowledge  and 
strength  to  not  only  solidify  and 
maintain  the  current  base,  but  to  grow 
circulation  in  this  highly  competi¬ 
tive  market.  A  proven  track  record  in 
all  circulation  disciplines,  the 
ability  to  perform,  and  produce  are  all 
a  must.  We  offer  an  attractive  starting 
salary  and  benefits  package.  Please  send 
resume  and  cover  letter  indicating 
current  salary  levels  to: 

Tracy  Reinholt 
Personnel  Director 
Peedess  Publications,  Inc. 

PO  Box  599 
24  North  Hanover  Street 
Pottstown,  PA  19464-0599 

Equal  Opportunity  Employer 


CIRCULATION  BUSINESS 
MANAGER 

The  Village  Voice  seeks  a  top-notch 
'second  in  command'  for  its  small 
circulation  department  with  1-3 
years'  experience.  This  challenging 
position  includes  responsibility 
for  subscription  fulfillment,  bill¬ 
ing  and  renewals,  preparation  of  the 
weekly  print  order  and  sales  reports, 
and  walking  with  transportation  and 
wholesalers.  Qualifications:  strong  or¬ 
ganizational  skills,  highly  detail- 
oriented  and  the  ability  to  work  on 
several  projects  at  once.  Experience  with 
spreadsheet  programs  a  must.  Some 
experience  with  ABC  or  BPA  auditing  a 
strong  +.  Send  letter  and  resume  to:  Ava 
Seove,  The  Village  Voice,  36  Cooper 
Square,  New  York,  NY  1 0003.  No  phone 
calls. 


SINGLE  COPY  MANAGER 
Zone  2  doily  in  metro  market  is  look¬ 
ing  for  on  aggressive  hands-on  man¬ 
ager.  Great  opportunity  (or  right  per¬ 
son.  Perfect  for  a  number  2  person. 
Send  resume  and  salary  history  to  Box 
6376,  Editor  &  Publisher. 


DISTRia  MANAGER 
District  managers  needed  to  fill 
upcoming  openings  in  the  fastest  grow¬ 
ing  home  delivery  department  in  zone  9. 
If  you  desire  a  career  in  circula¬ 
tion,  are  an  over  achiever,  are  exper¬ 
ienced  in  all  aspects  of  home  delivery, 
and  want  first  class  salary  and  benefits, 
then  apply  to  Box  6384,  Editor  & 
Publisher. 


HOME  DELIVERY  MANAGER 
Zone  9  mid  sized  metro  daily  seeks 
highly  motivated  career  oriented  exper¬ 
ience  home  delivery  manager.  The 
successful  candidate  must  have 
skills  that  will  promote  substan¬ 
tial  circulation  growth  in  a  highly 
competitive  AM  delivery  market. 
Additional  experience  in  conversion 
to  adult  carriers,  TMC  distribu¬ 
tion,  and  switch  to  all  PIA  preferred. 
We  need  real  horsepower  and  top  pay, 
bonus,  and  benefits  will  make  our  new 
home  delivery  manager's  move  worth¬ 
while.  Reply  to  Box  6382,  Editor  & 
Publisher. 


NEWSPAPER 

CIRCULATION  MANAGER  WANTED 

Midwest  daily  newspaper  with  13,000 
circulation  seeks  person  with  solid 
background  in  circulation  basics. 
Must  oe  sales  oriented,  committed  to 
excellent  service,  a  team  leader  and 
computer  literate.  Good  opportunity  (or 
advancement.  Good  salary,  40 IK  and 
other  benefits.  Please  send  resume  along 
with  salary  requirements  to:  Mike 
Schlesinger,  Publisher,  Times- 
Republican,  PO  Box  1 300,  Marshalltown, 
lA  50158. 


SINGLE  COPY  MANAGER 
Zone  9  paper  needs  top  notch  single  copy 
manager  to  oversee  highly  technical  well 
equipped  single  copy  department.  The 
successful  candidate  must  be  able  to 
produce  the  highest  levels  of  productiv¬ 
ity  from  a  very  large  and  extremely  com¬ 
petitive  market.  Reply  to  Box  6385, 
Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
Zone  2,  Daily  -  56,000  and  Sunday  - 
68,000.  Northern  New  Jersey  newspa- 
tjer  in  a  highly  competitive  growth  mar¬ 
ket  seeks  resufts  oriented,  hands-on  sales 
manager.  Experience  with  agent  delivery, 
independent  distributors  and  an  accom¬ 
plished  record  of  increased  sales 
will  qualify  you  for  this  position. 
Send  resume  including  salary 
history  to: 

RMR  -  CIRCULATION 
DAILY  RECORD 
629  Parsippany  Rood 
Parsippany,  NJ  07054 


THE  TAHOE  DAILY  TRIBUNE  is  seek¬ 
ing  a  creative  and  energetic  person  to 
join  its  circulation  and  distribu¬ 
tion  management  team.  The  ideal  candi¬ 
date  need  not  be  from  the  'traditional' 
mold.  We  want  a  person  who's  got  ideas 
and  the  ability  to  plan  for  their 
implementation  and  success,  and  who 
can  develop  bold  strategies  for  reach¬ 
ing  the  modern  newspaper  customer. 
In  exchange,  we  offer  employment  with 
o  stable,  growing  company,  a  wide  se¬ 
lection  of  printed  products  and  maga¬ 
zines,  and  the  most  beautiful  market  set¬ 
ting  in  America.  Please  send  resumes 
and  cover  letter  in  confidence  to  Michael 
D.  Miller,  Circulation  Director,  PO  Box 
1358,  South  Lake  Tahoe,  CA  96156. 
Phone  inquiries  to  (916)  541-3880,  ext. 
236. 
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HELP  WANTED 


CIRCULATION 


SPECIALTY  ACCOUNTS 
MANAGER 

Needed  to  help  recruit  new  and  innova¬ 
tive  outlets  for  delivery.  Applicants 
should  hove  a  bachelors  degree  in  busi¬ 
ness  or  marketing  or,  hove  the  equivolent 
experience  in  prior  soles  and  manage¬ 
ment  (min.  of  4  years). 

CREATIVE  SERVICES 
MANAGER 

Needed  ta  transfer  our  circulation 
sales  ideas  into  award  winning, 
materials. 

Qualified  candidates  will  have  a 
degree  in  graphic  arts,  prior  newspaper 
graphics  experience  and  working  Know¬ 
ledge  of  Quark  XPress  ana  Artist 
Freehand. 

TELEMARKETING 

SUPERVISOR 

Needed  for  our  circulation  phone  room. 
Applicants  must  hove  a  proven  success 
record  in  previous  management  of  a  tele¬ 
marketing  operation. 


We  are  a  group  of  daily  newspapers  (over 
115k  circ.)  located  in  southern 
California. 

Qualified  applicants  should  send  a 
current  resume  with  salary  history  and 
list  of  accomplishments  to: 

THE  SAN  GABRIEL  VALLEY 
PUBLISHING  COMPANY 
C/O  The  Pasadena  Star-News 
ATTN:  Art  Broadstock 
525  East  Colorado  Blvd. 
Pasadena,  CA  91109 

An  Equal  Opportunity  Employer 

WE  ARE  LOOKING  for  a  Single  Copy 
Manager  for  a  45,000  circulation 
daily  newspaper  in  zone  3.  Successful 
candidate  must  be  self  motivated, 
energetic,  sales  oriented  and  hove  prior 
nev/spaper  sales  experience.  Single  Copy 
circulation  of  5K  daily,  8K  Sunday. 
Please  send  resume  and  salary  history 
to  Box  6377,  Editor  &  Publisher. 

COMPOSITION 

COMPOSING  MANAGER 
Florida's  Best  Newspaper  seeks  a 
composing  manager  with  all  af  the  (ollow- 
ing  requirements:  Composition/ 
Prepress  experience.  Triple  I  ad  makeup/ 
pagination  experience,  1 0+ years  produc¬ 
tion  experience,  4  year  business/ 
technical  degree.  Please  send  resume 
and  salary  requirements  to: 

Jim  Mignerey 
St.  Petersburg  Times 
490  First  Ave.  South 
St.  Petersburg,  FL  33731 

EOE/M,F 

EDITORIAL 

BUSINESS  REPORTER 
Business  weekly  has  openings  for 
maritime/energy  and  health  care  repor¬ 
ters.  Must  be  news  driven.  Experience  on 
these  beats  preferred.  We  offer  competi¬ 
tive  salaries  and  the  opportunity  to 
live  in  one  of  America's  great 
cities.  Send  resume,  business  clips 
to:  Kit  Gorman,  CityBusiness,  PO 
Box  19308,  New  Orleans,  LA  70179 


42,000  S.  CA  daily  looking  for  one 
good  copy  editor.  Editing  and  layout 
experience  a  must,  local  news  editing 
preferred.  Send  resumes,  clips  to  Night 
Editor,  Times  Advocate,  207  E. 
Pennsylvania  Ave.,  Escondido,  CA 
92025,  EOE  Tribune  Co.  subsidiary. 

A  GROWING  ZONE  2  newspaper  soon 
may  hove  openings  for  copy  editors. 
We're  a  regional  paper  with  a  need  (or 
staffers  who  are  sharp  at  word  skills 
and  skilled  at  production  and  page  de¬ 
sign.  We  hove  pagination;  so,  we  are 
looking  for  iournaMsts  who  are  strong 
in  that  area  but  dedicated  to  improving 
stories  on  deadline.  If  you  want  a  new 
challenge  at  an  improving  paper,  send 
resume  and  cover  letter  to  Box  6399, 
Editor  &  Publisher. 

ASSISTANT  EDITOR  for  lively, 
little  daily  in  Ohio.  Duties:  edit 
all  generaf  news  stories;  write  head¬ 
lines,  layout  all  news  pages;  cover  one 
school  district.  Write  to:  Manag¬ 
ing  Editor,  Norwalk  Reflector,  61  E. 
Monroe  St.,  Norwalk,  OH  44857. 

ASSISTANT  MANAGING  EDITOR/ 
EDITORIALS 

50K  in  Zone  3  has  AME  position  work¬ 
ing  late  a.m.  to  early  p.m.,  Tuesday  - 
Saturday.  Primary  responsibility 
to  write  15"  edit  6  days  a  week  and 
direct  editorial  board.  Other  duties 
will  involve  staff  management.  Indepen¬ 
dent,  generally  conservative  on  economic 
issues;  less  so  on  social  issues 
but  concentrating  on  localized  edits. 
Send  writing  samples  including 
edits/columns;  resume;  salary 
history  to  Box  6398,  Editor  & 
Publisher. 

ASSISTANT  PRESENTATION 
EDITOR 

We've  merged  our  copy  desk  and  gra¬ 
phics  department  into  a  presentation 
desk  and  are  looking  for  a  special  per¬ 
son  to  help  run  it.  me  ideal  candidate 
would  be  strong  both  visually  and  ver¬ 
bally,  ready  to  move  into  a  supervisory 
job,  and  at  ease  with  Quark  pagina¬ 
tion  and  digital  photo  editing.  Our 
41,000  circulation  daily  is  known  (or 
design  and  photo  excellence,  new  pro¬ 
duct  innovation  and  local  enteiprise  re¬ 
porting.  Pay  is  in  the  high  3(Js.  Send 
resume,  clips  and  portfolio  to  Marty 
Bonvechio,  Managing  Editor,  The  Sun, 
PO  259,  Bremerton,  \A/A  98310. 

BERLIN/BONN.  Seminar  for  US  jour¬ 
nalists  sponsored  by  European  Acod- 
emy-Berlin,  Sept.  1 3-22.  Focus  on  prob¬ 
lems  in  united  Germany;  post-commu¬ 
nist  democracies  in  E.  Europe;  German- 
US  relations.  All  lodging  and  meals 
provided;  Only  cost  is  $150 
registration.  Excellent  speakers,  on- 
location  briefings,  plenty  of  extra 
time.  Apply  by  writing  to  John  L.  Focht, 
German  Press  Seminar,  Box  38881, 
Germantown,  TN  38183.  Deadline  (or 
applying  is  July  1 . 

DAILY,  WEEKLY  EDITORS 
Self-starting  local-news  oriented 
city  editor  for  young  six-reporter 
staff  of  1 8,600  AM  daily.  Must  inno¬ 
vate,  motivate,  teach. 

Semi-weekly  in  eastern  N.C.  needs 
excited  editor  to  lead  good  staff.  Mac 
experience  helps.  Advancement  possible. 
Big  water  nearw.  Send  letter  and  resume 
to  Al  Clark,  The  Daily  Reflector,  PO 
Box  1 967,  Greenville,  NC  27835.  Zone 
3-4  candidates  preferred. 


BUSINESS  WRITER  WANTED  to  cover 
a  vibrant  growing  local  economy,  write 
weekly  column.  Experienced  journalist 
with  biz  knowledge  preferred,  but  will 
consider  sharp  graduate.  We're  a  hard- 
news-oriented,  22,000  AM  in  a  friend¬ 
ly,  safe  community  surrounded  by 
outstanding  outdoor  recreation  oppor¬ 
tunities.  Send  resume,  clips,  refer¬ 
ences  to  Clark  Walworth,  Managing 
Editor,  The  Times-News,  PO  Box  548, 
Twin  Falls,  ID  83303.  Equal  opportun¬ 
ity  employer. 

BUSINESS  REPORTER 
Innovative  two-time  winner  of  national 
award  for  excellence  located  in  a  center 
of  high  technology  and  international 
trade  seeks  a  writer  with  at  least  two 
years'  daily  experience.  Applicants  must 
be  skilled  in  nard  news  and  in-depth 
reporting;  background  covering  man¬ 
ufacturing  preferred.  Send  resume,  clips 
to  Dept.  E,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 

BUSINESS  WRITER 

Suburban  Phila.  publishing  co.  seeks 
creative  and  aggressive  business 
writer  with  journalism  degree  from  a  top 
school  far  a  leading  newsletter  in  the 
sophisticated  and  booming  market  of 
business  restructurings.  Min.  3 
years  writing  experience  required, 
along  with  the  ability  to  develop 
contacts  with  high-powered  pros.,  gen¬ 
erate  story  ideas  and  write  quickly. 
Desktop  pub.  (Pagemaker)  and  layout 
experience  a  plus.  We  offer  a  creative 
and  supportive  professional  environ¬ 
ment,  an  opportunity  to  develop  exper¬ 
tise  in  a  hot  area,  and  excellent  bene¬ 
fits,  including  flex-time  and  your  own 
office.  Send  resume,  unedited  writing 
samples  and  cover  letter  stotira  salaiy 
requirements  to  Box  6396,  Editor  & 
Publisher. 

COPY  EDITORS 
Do  you: 

Edit  copy  guickly  and  accurately  under 
tough  deadline  conditions? 

Write  crisp,  concise,  and  when  appro¬ 
priate,  bright  headlines? 

Hove  a  minimum  of  2  or  3  years  edit¬ 
ing  experience  on  a  daily  newspaper? 

We  are  a  major  metropolitan-area 
daily  in  Zone  2  and  if  you  qualify 
under  the  above  conditions,  we  want  to 
hear  from  you.  Send  resumes  and  letters 
to  Box  6397,  Editor  &  Publisher. 

An  equal  opportunity  employer. 

COPY  EDITOR:  Strong  language  and 
page  design  skills  required,  as  well  as 
previous  daily  newspaper  experience. 
This  is  a  night  position  on  a 
60,000  daily  newspaper  near  Cleve¬ 
land.  Resumes  and  layout  samples  to  Tal 
Campbell,  The  News-Herald,  38879 
MentorAve.,  Willoughby,  OH  44094. 

AGING  BEAT 

Newhouse  News  Service  is  looking  far 
a  reporter  to  join  our  issue-driven 
national  staff.  This  reporter  will  cover 
aging,  with  a  focus  on  the  health, 
political,  social  and  cultural  issues  of  an 
aging  society.  The  reporter  we  want 
will  hove  at  least  10  years  experience. 
This  is  an  excellent  opportunity  far  a 
stylish  and  empathetic  writer. 

Send  clips,  resume  and  references  to: 
Deborah  Howell,  Bureau  Chief, 
Newhouse  News  Service,  Suite  3900, 
2000  Pennsylvania  Ave,  NW, 
Washington,  DC  20006 


COPY  EDITORS 
PAGINATORS/ 

PAGE  DESIGNERS 

If  you  have  solid  newspaper  experience 
and  consider  yourself  the  best  headline 
writer  and  copy  editor  on  your  news¬ 
paper  today,  give  us  a  call.  We  might 
hove  an  opening  suited  far  you  at  me 
Arkansas  Democrat-Gazette,  one  of  the 
newspapers  President  Clinton  reads 
daily.  This  200,000  circulation  daily  in 
Little  Rock,  Arkansas,  also  antici¬ 
pates  openings  for  experienced 
poginators/poge  designers.  Call  AME 
Alyson  Hoge  Tues.-Sot.  after  4:00  pm 
(CST)  at  (501)  378-3886  or  send  a 
resume  and  clips  to: 

Arkansas  Democrat-Gazette 

PO  Box  2221 

Little  Rock,  AR  72203-2221 

COPY  EDITOR 

A  fast-rising  50,000  circulation 
daily  in  Southwest  Georgia  needs  a 
news  copy  editor  with  excellent  word 
skills  and  an  ability  to  produce 
under  deadline  pressure.  2-3  years 
experience  preferred,  but  will  consider 
a  talented  beginner.  Contact  Editor, 
Albany  Herald,  PO  Box  48,  Albany,  GA 
31703. 

COPY  EDITOR 

The  award-winning  Portland  (Maine) 
Press  Herald  (circulation  75,000 
daily  and  150,000  Sunday)  has  an 
opening  far  a  full-time  copy  editor. 
Applicants  should  have  strong  editing 
and  layout  skills,  a  college  degree  and 
a  minimum  of  one  year  of  full  time  staff 
experience  on  a  daily  newspaper.  Please 
send  a  resume  and  work  samples  to: 
Human  Resources  Department,  The 
Portland  Newspapers,  PO  Box  1460, 
Portland,  ME  04104.  No  phone  calls, 
please. 

COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
far  fast-paced  night  desk  at  70,000 
circulation  New  Jersey-New  York  metro 
area  daily.  Strong  background  in  hand¬ 
ling  local  news  copy  and  writing  accu¬ 
rate.  lively  headlines  is  essential. 
Applicants  must  show  on  ability  to 
design  news  pages  on  deadline,  and  be 
able  to  step  into  any  news  desk  slot. 
Opportunity  for  advancement.  Send 
resume  and  tearsheets  to  Box  6363, 
Editor  &  Publisher. 

FEATURES  EDITOR  with  strong  edit- 
ing  and  design  skills  to  improve 
already  solid  sections  at  Knight- 
Ridder  daily.  Successful  applicant 
will  demonstrate  superior  supervis¬ 
ory  skills  and  a  keen  appreciation  far 
community  news.  Send  resume  and 
samples  to  Managing  Editor,  The  News, 
33  SE  Third  St.,  Boca  Raton,  FL 
33432. 


Media 

Grapevine 


/Ml  Newspaper  Jobs. 

O'  Large  &  Small  Papers. 
O'  Inexpensive  &  Reliable. 

To  start  subscription  today  cdi 

1-602-797-2511 

$6.95 tissue  $19.95(4)  $39.95(12) 

crssndctwrirlo:  Mads  QrapsiHn* 

1 17  W.  Haiison  BImI.  Suls  Rd47  Oicago. «.  S0e06 

For  jobs  via  the  phone  call 

1-900-787-7800 

$1.90p*r  min. 
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HELP  WANTED 


EDITORIAL 


EDITOR 

For  5  day  paid  circulation  Arizona 
daily  newspaper.  Grawth  area  ready  to 
increase  fi^uency.  New  Tegra  Color 
system  in  and  running.  Pagination  is 
our  next  upgrade.  Strong  local  news 
background  plus  page  layout  and  per- 
sonnd  skills  a  must.  Salary  range  30K- 
40K  depending  on  experience.  Send 
complete  resume  to:  Hal  Paradis, 
Publisher,  The  Mohave  Valley  Daily 
News,  PO  Bax  1 209,  Bullhead  City,  AZ 
86442. 

EDITORS  &  \MRITERS  \MANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
carreer.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 

EDITOR/WRITER 

SENIOR  EDITOR  with  heavy  feature 
writing  experience  in  technical  apti¬ 
tude  lor  covering  manufacturing  and 
transportation  subjects  for  monthly 
industrial  magazine.  Must  be  will¬ 
ing  to  travel.  Send  resume  and  salary 
expectations  to:  PO  Box  66010,  Houston 
JX  77266. 

ENTRY-LEVEL  REPORTER  with  strong  work 
ethic  to  write  and  phatograph  for  water¬ 
front  real  estate  and  recreational  boat¬ 
ing  publications.  Send  resume,  clips 
to  Editor,  Soundings,  35  Pratt  St., 
Essex,  CT  06426. 

EXCITING  OPPORTUNITY  FOR  JOUR¬ 
NALIST!  Write  for  a  Specialized 
International  Oil  Industry  publish¬ 
ing  group  in  Houston:  A  Growing 
Company  looking  for  the  Highest  Calib¬ 
er  Reporter.  Requirements:  3  years  expe¬ 
rience  at  News  Reporting,  Attention  to 
Detail,  Basic  LInderstanding  of 
Economics  and  Math.  Will  Train  you 
in  our  Oil  Industry  Specially.  Good 
Salary.  Medical,  Dental,  Lire.  Send 
Resume,  Salary  Histary,  Writing 
Clips  to  Box  218476,  Houston,  TX 
77218-8476. 

EXPERIENCED  INVESTIGATIVE 
REPORTERS  wanted  for  small  chain  af 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNALISTS  at 
(317)  653-3333. 


EDITORIAL 


EXECUTIVE  EDITOR 

Cleveland-based  publisher  seeks  a 
seasoned  editor  to  oversee  six  growing 
business  newspapers.  Candidates  must 
have  a  minimum  of  1 0  years  profession¬ 
al  writing,  editing  and  monagement 
experience.  Must  be  able  to  work  in  a 
busy,  competitive  environment  and  must 
have  managed  an  editorial  department 
of  at  least  1 5  employees.  Business  know¬ 
ledge  and  proficiency  in  AP  style  essen¬ 
tial.  Candidate  also  must  be  flexible 
and  able  to  work  with  skilled,  self- 
directed  staff.  Send  resume,  clips  and 
references  to: 

Lou  Reyes  Jr. 

Small  Business  News 
20800  Center  Ridge  Rd.  #307 
Cleveland,  OH  44116. 

FEATURES  EDITOR 

40,000  midwest  daily  needs  a  crea¬ 
tive  editor  to  direct  5-person  features 
staff  responsible  for  daily  and  Sunday 
lifestyle  sections  and  weekend  enter¬ 
tainment  package.  We're  looking  for  an 
innovative  leader  who  can  help  us  rethink 
our  approach  to  lifestyles/enter 
tainment  news.  A  knack  for  devel¬ 
oping  great  story  ideas  and  a  flair  for 
compelling  page  design  are  essen¬ 
tial. 

State  capital  community  boasts 
autstanding  quality  af  life,  major 
state  university  and  a  challenging 
newspaper  market.  Please  send  resume, 
brief  outline  of  your  lifestyles 
section  philosophy  and  samples  of  your 
current  paper  to:  Personnel  Dept., 
Journal-Star  Printing  Co.,  PO  Box 
81609,  Lincoln,  NE  68501.  The  clos¬ 
ing  date  on  this  position  is  June 
14,  1993. 

FEISTY  AND  AGGRESSIVE  daily 
paper,  tops  in  its  class,  seeks  fear¬ 
less  political  reporter.  Someone 
who'll  rip  the  veil  of  mystery  from  the 
surface  daings  of  "good  old  boys  club". 
Who'll  tell  readers  in  Central  NY 
what's  really  going  on  and  why.  Send 
clips  and  resume  to  City  Editor,  The 
Citizen,  25  Dill  St.,  Auburn,  NY 
13021. 


SENIOR  EDITOR 

Immediate  opening  at  Rodale  Books  for  an  experienced  senior  editor  of 
nonfiction,  with  extensive  line  editing  skills,  the  ability  to  manage  in-house 
writers,  and  a  strong  interest  in  health,  fitness,  self-help  and  how-to.  The 
ideal  candidate  is  someone  with  a  strong  writing  and  editing  background 
who  has  managed  full-length  hook  projects  from  conceptualization  through 
production.  Must  have  proven  ability  to  work  well  with  writers,  researchers, 
designers  and  copy  editors.  Editing  test  will  be  required.  Competitive  salary. 
Located  in  Pennsylvania,  90  miles  from  New  York  and  60  miles  from 
Philadelphia,  Rodale  offers  a  creative,  healthy  working  environment  and 
excellent  benefits  —  no  smoking  policy,  company-subsidized  food  service, 
fitness  center,  day-care  center  and  more.  Please  send  cover  letter,  resume 
and  salary  requirements  to: 

Personnel  Department  (EP-SE) 

RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  18098 
E.O.E. 


CY  HIkINC.''  HIIYINCY  HIklINCY 
OR  JUST  LOOKING?  OR  JUST  G  7 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  212*675*4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


E&P  Classified 

...the  difference  is  in  the  results 
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EDITORIAL 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


FREE  DATABASE  FOR  JOURNAUSTS 
No  time  charges.  Access  1-410- 
363-0834  by  modem  for  infor¬ 
mation  from  the  White  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  call  PR 
On-Line  (202)  347-8918. 

GRAPHICS  EDITOR  needed  for  a  soon- 
to-be  redesigned  daily.  We  are  looking 
for  a  graphics  specialist  who  not  only 
has  expertise  in  typography  and  layout, 
but  who  also  has  exceptional  photo¬ 
graphy  skills,  as  supervising  photogra¬ 
phers  will  be  a  major  part  of  the  job. 
Please  apply  in  writing  to  Reg  Henry, 
Editor,  The  Monterey  County  Herald, 
PO  Box  271 ,  Monterey,  CA  93942. 

LAYOUT/COPY  EDITOR:  The  Palm  Beach 
Post  is  looking  for  an  experienced 
editor  to  join  our  24-person  universal 
desk.  Our  immediate  need  is  for  an 
editor  to  help  in  the  daily  design  and 
production  of  the  local  section,  which 
is  published  in  four  zoned  editions. 
Applicants  need  3-5  years  daily  news¬ 
paper  experience.  A  knowledge  of  Atex 
is  a  plus,  but  not  required.  Contact 
Johnny  Livengood,  News  Editor,  The 
Palm  Beach  Post,  2751  S.  Dixie 
Highway,  West  Palm  Beach,  FL  33405. 

LIVE  YOUR  DREAMS 
Live,  work  and  play  in  an  Alaskan 
hamlet  on  an  island  in  the  nation's 
largest  national  forest.  Editor/ 
reporter/ photographer  needed  for  small 
weekly  in  scenic  rural  Southeast 
Alaska.  Also  will  consider  husband- 
wife  team  for  editorial/adver¬ 
tising/business  duties.  Job  off¬ 
ers  independence  and  responsibility. 
This  is  a  chance  for  a  REAL  northern 
exposure  at  an  award-winning  news¬ 
paper  with  national  recognition. 
Immediate  opening.  Call  Idaho-based 
owner  at  (208)  362-1679  or  fax  re¬ 
sume  to  (208)  362-5827. 

MANAGING  EDITOR-We  are  looking 
(or  a  seasoned  veteran  to  lead  a  news¬ 
room  staff  of  18.  Must  have  excellent 
writing,  editing  and  managerial  skills. 
Located  in  southern  Arizona  at  5,000 
feet,  that  translates  into  ideal  year 
around  weather.  Please  send  all  resumes 
to;  Steve  Krehl,  Sierra  Vista  Herald, 
102  Fab  Avenue,  Sierra  Vista,  AZ 
85635. 

NEWS  EDITOR 

We  need  leader  with  strong  design  and 
organizational  skills,  who  knows  how 
to  train  new  copy  editors  on  six-person 
desk.  Quark  knowledge  helpful.  Open 
July  1.  Join  this  31,000  McClatchy- 
owned  daily  near  Charlotte,  N.C.  Send 
letter,  references,  resume,  work  sonnies 
to  Terry  Plumb,  Editor,  PO  Box  1 1  /07, 
132  W.  Main  St.,  Rock  Hill,  SC  29731 . 
Equal  Opportunity  Employer. 

NFL  BEAT  WRITER 

Qualified  candidates  must  hove  exper¬ 
ience  working  as  a  beat  writer  (or  a  NFL 
Team.  Send  resume  and  clips  to  Box 
6395,  Editor  &  Publisher. 

WANTED:  Hands-on  editor  for  startup 
of  new  monthly  business  news  publica¬ 
tion  in  Zone  5.  Must  be  able  to  handle 
all  phases  of  editorial  work  includ¬ 
ing  writing,  editing  layout  and  photo¬ 
graphy.  S«f  starter  with  PR  experience  a 
plus.  Send  clips  and  resume  with 
salary  requirements  to  Box  6391,  Editor 
&  Publisher. 


_ EDITORIAL _ 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 

PROGRESSIVE  GANNEH-owned  daily 
(50,000  daily,  75,000  Sunday)  in 
'America's  Most  Livable  City" 
seeks  experienced  copy  editors  with 
proven  skills  in  page  design,  edit¬ 
ing  and  headline  writing.  Competitive 
pay.  Excellent  benefits.  Opportunities 
tor  advancement.  Send  a  cover  letter, 
resume  and  work  samples  to:  Jack  Marsh, 
Executive  Editor,  Argus  Leader,  PO  Box 
5034,  Sioux  Falls,  SD  57117.  An 
equal  opportunity  employer. 

REPORTER 

The  Fairbanks  Daily  News-Miner, 
Alaska's  second  largest  daily,  is 
seeking  a  self-starting  reporter  with 
strong  writing  skills.  Must  be  fast, 
accurate  and  versatile.  Prefer  applic¬ 
ants  with  at  least  one  year  of  experience 
but  will  consider  recent  graduates. 
Send  resume,  clips  and  references  to  Dan 
Joling,  Managing  Editor,  Fairbanks 
Daily  News-Miner,  PO  Box  70710, 
Fairbanks,  AK  99707. 

REPORTER  OPENING  FOR  23,000 
circulation  weekly  with  award-winning 
suburban  group.  Ability  to  set  news 
agenda,  versatility,  aggressive 
reporting  a  must.  You'll  cover  every¬ 
thing  from  Chamber  of  Commerce  to 
hard  news  with  an  edge.  Experience  a 
must.  Resume  and  clips  to  Daven 
Rosener,  Lakewood  Journal,  9105 
Bridgeport  Way,  SW,  Tacoma  WA 

SOUTHERN  CAPITAL  CITY  NEWS¬ 
PAPER  with  110,000  daily  circula¬ 
tion  looking  for  self-starting  general 
assignment  reporter,  preferably  with 
experience  covering  minority  affairs 
and  social  issues.  Ideal  candidate 
would  have  at  least  3  years  of  daily 
newspaper  experience.  Send  resumes  to 
Box6364,  Editor  &  Publisher. 

We  are  an  Equal  Opportunity  Employer 

SPORTS  COPY  EDITOR:  Strong  word- 
smith  and  page  designer  sought  for 
60,000  daily  near  Cleveland.  We  seek 
to  maintain  our  reputation  as  best 
sports  section  in  Ohio.  Daily  news¬ 
paper  experience  essential.  Position 
entails  night  hours  and  weekend  work. 
Resumes  and  layout  samples  to  Tal 
Campbell,The  News-Herald,  38879 
Mentor  Ave.,  Willoughby,  OH  44094. 

SPORTS  COPY  EDITOR 
APSE  top  10  under  50,000  sports 
section  looking  for  experienced  crea¬ 
tive  editor  to  take  responsibility 
for  production  of  entire  sports  section 
in  a  region  with  an  outstanding  qual¬ 
ity  of  life.  Full  color  daily  with 
latest  in  paginaton  and  production 
technology.  Please  send  resume  and 
layout  samples  to  Ken  Tingley,  Sports 
Editor,  The  Post- Star,  PO  Box  2157, 
Lawrence  &  Coopers  Sts.,  Glens  Falls, 
NY  12801. 

"TAMPA  BAY  WEEKLY  seeks  reporter  who 
wishes  to  learn  and  Grow.  Opportunity  to 
do  all  types  of  stories  plus  photogra¬ 
phy  and  some  production.  Please  send 
Resume;  Clips  and  Photographs  to  Box 
6362,  Editor  &  Publisher." 


SPORTS  EDITOR 

Sought  for  small,  community-minded 
mid-south  daily  to  manage  staff  of  two 
others  plus  stringers  covering  preps, 
local  college.  Looking  for  good  mana¬ 
ger,  lively  and  aggressive  writer, 
tough  questioner,  challenging  copy 
editor  and  strong  planner.  Five  years  on 
sports  staff  required;  daily  experience 
preferred.  We're  fully  paginated;  Mac 
and  design  experience  helpful.  Send 
resume,  clips,  salary  requirements, 
and  letter  discussing  favorite  sport 
to  cover  to  Human  Resource  Director,  The 
Leaf-Chronicle,  PO  Box  829,  Clarks¬ 
ville,  TN  37041 .  EOE. 

SPORTS  LAYOLJT  EDITOR 
Qualified  candidates  must  hove  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports 
Desk  is  essential.  Send  resume  and  clips 
to  Box  6394,  Editor  &  Publisher. 

THE  ODESSA  AMERICAN,  a  38,000 
circulation  daily  in  West  Texas, 
is  accepting  applications  for 
editor.  The  qualified  candidate  will 
have  at  least  15  years  experience, 
including  at  least  two  years  as  manag¬ 
ing  editor  of  a  daily  newspaper.  The 
editor  will  be  expected  to  continue  a 
history  of  providing  a  balance  of  hard¬ 
hitting  news  and  community  responsi¬ 
bility.  If  you  are  not  interested  in 
working  with  a  young,  aggressive  staff, 
please  do  not  apply.  The  American,  an 
equal  opportunity  employer,  is  part  of 
Freedom  Newspapers  Inc.  Send  resume 
to  Publisher,  The  Odessa  American,  PO 
Box  2952,  Odessa,  TX,  79760.  No 
phone  calls,  please. 

VETERAN  REPORTER  with  strong  beat 
experience  needed.  Must  hove  a  strong 
record  of  being  a  self-starter  to  work  in 
one-person  news  bureau.  Should  know 
how  to  read  a  budget  and  also  monitor 
expenditures  to  determine  whaF s  really 
happening.  Also  must  be  able  to  keep 
on  top  of  courthouse  activities.  Not  an 
entry-level  position. 

Contact  Managing  Editor,  Daily 
Star,  PO  Box  1 1 49,  Hammond,  LA 
70404. 

WANTED:  The  Houston  Post  Features 
Desk  seeks  strong  team  player  to  join 
talented  staff  in  producing  daily  and 
advance  features  sections.  Must  be  sharp 
copy  editor,  headline  writer,  hove  an  eye 
(or  detail  aixl  creative  flair  (or  color  and 
B&W  page  design.  Knowledge  of  Atex 
and/or  Macintosh  computers  a  plus. 
Should  be  able  to  perform  under  daily 
deadline  pressure.  Previous  daily 
newspaper  experience  required.  After¬ 
noon/evening  hours.  Send  resume,  sam¬ 
ples  of  headlines,  writing,  copy  editing, 
and  color/B&W  page  designs  (section 
fronts  and  inside  pages),  and  refer¬ 
ences,  to:  Lori  Schaeffer,  Copy  Chief, 
Features  Design  and  Editing  Desk,  The 
Houston  Post,  PO  Box  4747,  Houston,  TX 
77210-4747. 

WIRE  EDITOR 

Experienced,  versatile  wire  editor  for 
31 ,000  Zone  3  daily  (AM  Saturday  and 
Sunday).  Story  selection,  lay  out  lA 
and  inside  wire  pages.  Some  copy  edit¬ 
ing,  headline  writing.  Join  editors 
in  paper's  redesign.  Cover  letter, 
resume,  page  samples,  250  words  on 
wire  use  philosophy  to  Box  6379,  Editor 
&  Publisher. 


WRITER/ANALYST  —  The  Ackerman 
Group,  the  countr/s  premier  terrorism 
and  political  stability,  risk- 
analysis  service,  is  expanding  and 
still  seeks  the  right  seasoned  pro. 
Applicants  should  have  a  broad  know¬ 
ledge  of  world  affairs,  preferably  experi¬ 
ence  as  a  foreign  correspondent.  Writ¬ 
ing  and  analytical  skills  a  must, 
Russian/East  European  or  Latin 
American  experience  (and  Spanish 
language)  a  major  plus.  Salary 
$50,000-plus,  depending  on  skills 
and  experience.  Resume  and  writing 
samples  to;  The  Ackerman  Group,  1 666 
Kennedy  Causeway,  Suite  700,  Miami 
Beach,  FL  33141.  New  applicants  only. 
No  telephone  inquiries. 

WRITER/REPORTER  for  feature  section 
of  The  Press-Enterprise,  a  165,000 
daily  in  Southern  California.  Look¬ 
ing  for  candidate  with  story  vision, 
strong  writing  style,  and  solid 
reporting  skills.  Send  resume  to 
Lonito  Pace-Hinton,  Assistant  to  the 
Managing  Editor,  The  Press-Enterprise, 
Box  792,  Riverside,  CA  92502  or  fax 
(908)  782-7572.  No  phone  calls, 
please.  An  equal  opportunity  employer. 

FACILITIES  MANAGEMENT 

FACILITY  MANAGER 
The  Times-Picayune  in  New  OHeans  is 
seeking  a  Facility  Manager  to  manage 
the  safe,  efficient  ana  high  quality 
operation  of  our  physical  facil¬ 
ities. 

*  Will  direct  the  electrical,  mechan¬ 
ical,  electronic  departments  to  repair 
and  maintain  equipment,  buildings 
and  grounds. 

*  Will  train  and  direct  the  staff 
toward  departmental  and  company 
goals. 

*  Will  have  responsibility  for  keep¬ 
ing  buildings  and  equipment  in 
compliance  with  federal,  state,  city 
and  insurance  regulations. 

*  Will  direct  company  safety  program. 

Proven  leadership  and  communication 
skills  and  previous  facilities 
management  ex^rience  is  necessary. 
This  position  reports  to  the  Produc¬ 
tion  Manager. 

Submit  resume  with  salary  history  to: 

Personnel  Dept., 

Attn:  Facility  Manager 
The  Times-Picqyune, 

38CX)  Howara  Ave. 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 

MARKETING 

DATABASE  MARKETING 

Established  company  in  major  metro¬ 
politan  city  seeking  manager  with  data¬ 
base  marketing  background. 

*  The  right  person  will  have  experience 
and  expertise  in; 

*  Gathering  data  for  a  large  customer 
base. 

'  Implementing  sales  programs  related 
to  such  data. 

*  Maintaining  and  managing  the 
database. 

*  Measuring  results. 

Please  send  cover  letter  and  resume  to  Box 
6381,  Editor  &  Publisher. 
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HELP  WANTED 


PHOTOGRAPHY 


PHOTOGRAPHER 

Gillette  (Wyo.)  News-Record,  an  award¬ 
winning  small  daily,  needs  a  shooter 
who  can  capture  the  whole  range  of  life 
in  a  small,  vibrant  city.  Color,  B&W. 
Send  resume  and  portfolio  or  clips  to 
Editor  Ron  Franscell,  The  News-Record, 
PO  Box  3006,  Gillette,  WY  82717. 

PRESSROOM 

PRE-PRESS  MANAGER 
Knight-Ridder  newspaper  has  an  opening 
for  a  Pre-press  Manager.  Candidates 
must  hove  experience  with  Moc,  Quark 
XPress  and  color  production  tech¬ 
niques.  Looking  for  a  strong,  results 
oriented  leader  with  good  people  skills 
and  five  years  of  management  experience, 
preferably  in  a  union  environment. 

Send  resume  to  Carolyn  Greene,  Human 
Resources  Director,  Post-Tribune, 
1065  Broadway,  Gary  IN  46402. 

Equal  Opportunity  Employer 

PRESS/MAILROOM  MANAGER 
Central  NJ  newspaper  seeking  a  team 
leader  with  proven  trock  record  to  take 
responsibility  for  press,  commer¬ 
cial  printing,  building  and 
mailroom/distribution.  Candidates- 
must  possess  strong  mix  of  tech¬ 
nical  and  management  skills  includ¬ 
ing  knowledge  of  Goss  Urbanite  Press, 
full  color  offset  printing,  quality 
control,  budgeting  and  ability  to  deal 
with  environmental  and  safety  issues. 
Must  be  results-oriented  with  a  good 
record  in  productivity,  cost  sav¬ 
ings  and  training  programs.  Sub¬ 
mit  detailed  resume  and  salary 
history  to  Box  6388,  Editor  & 
Publisher. 

PRESSRCOM  SUPERINTENDENT 
GREAT  OPPORTUNITY  for  a  strong  lead¬ 
er  with  excellent  team  building  skills 
to  manage  pressroom  for  Fairfiela  Coun¬ 
ty  dailies.  5-10  years  web  press  exper¬ 
ience  required,  including  3-5  years 
in  a  supervisory  capacity.  We  are  a 
Times  Mirror  Company  and  offer  a 
competitive  salary  and  benefit  program. 
Please  fox  a  resume  to  (203)  964-371 1 
or  send  to  Irene  Genovese,  Human  Re¬ 
sources  Director,  The  ADVOCATE/ 
Greenwich  Time,  75  Tresser  Blvd., 
Stamford,  CT  06W4. 

EOE  M/F/H/V 


_ PRESSROOM _ 

PRESSROOM  MANAGER 
The  opportunity  of  a  lifetime  for  ar 
aggressive,  quality-minded  person 
with  a  thorough  knowledge  of  double 
wide  offset  web  presses. 

Northeastern  Ohio's  fastest-growing 
newspaper  is  looking  for  a  person  with 
previous  supervisory  experience  and 
good  people  skills.  We  offer  a  newly 
renovated  facility,  high  tech  prepress  and 
a  Goss  Colorliner  installed  in  1990. 

We  shoot  for  high-quality  color  repro¬ 
duction.  If  you  do  too,  please  send  your 
resume  to: 

Dan  M.  Ferrier 
Operations  Director 

The  Repository 
500  Market  Avenue  South 
Canton,  OH  44702 

PRESSROOM  FOREMAN 
Experienced  pressroom  foreman  with 
proven  management  skills  wanted  for 
nightside  position  with  7  day /week  news¬ 
paper  located  in  Zone  8  (See  map).  Must 
hove  proven  skills  in  web  offset  print¬ 
ing,  preventative  maintenance.  Excellent 
interpersonal  and  communication  skills. 
Competitive  salary  and  benefits  prog¬ 
ram.  Send  resume  and  salary  require¬ 
ments  to  Box  6389,  Editor  &  Publisher. 

PROMOTION 

PROMOTION  MANAGER 
Pioneer  Press  a  publisher  of  41  weekly 
community  newspapers  has  an  excellent 
opportunity  for  an  experienced  pramotion 
manager.  This  candidate  must  be  crea¬ 
tive  and  have  innovative  abilities  to 
direct  the  promotional  activities  of 
our  company's  objectives.  Require¬ 
ments:  B.A.  degree  in  marketing  or 
related  field,  5  to  8  years  experience  in 
print  media,  preferably  with  a  news¬ 
paper  or  ad  agency,  and  excellent  com¬ 
munication  and  customer  relation  skills. 
We  offer  an  excellent  salary/bonus  and  a 
benefit  package,  if  interested  please 
send  resume  with  salary  history  to: 
Ali  Zoibi,  Director  of  Human  Resour¬ 
ces,  Pioneer  Press,  1 232  Central 
Avenue,  Wilmette,  IL  60091 .  Equal 
Opportunity  Employer  AAale/Female. 


\  E&P  EMPLOYMENT  ZONE  CHART 


\  Use  zone  number  to  indicate  iocation  without  specific  identification 


•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7.50  per  line 

2  weeks-$6.60  per  line,  per  issue. 

3  weeks-$5.75  per  line,  per  issue. 

4  weeks- S4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-$2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  tor  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  coiumn  inch,  per  insertksn:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLiNE:  8  days  prior  to  pubiication  date. 
Contracf  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company 


Classification _ 

Authorized  Signature 
Copy _ 


No.  of  Insertions: _ Amount  Enclosed:  $ 

EditorS’Publisher 

1 1  West  19th  Street.  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


Editor6f Publisher  •  May  29, 1993 


55 


READIN',  WAITIN'  AN'  J-SCHOOL  REVISITED 


LET’S  SEE  NOW:  They  cannot  write 
a  simple  declarative  sentence,  they 
barely  can  spell  their  own  name,  they 
think  syntax  is  2%  added  to  the  price 
of  condoms,  they  do  not  read  anything 
but  beer  labels,  if  that,  and  they  all 
want  high-paying  jobs  —  now. 

They  have  no  idea  what  there  is  to 
be  gleaned  from  a  university,  they  want 
to  be  foreign  correspondents  tomorrow 
and  each  is  walking  proof  that  a  living 
brain  donor  cannot  only  get  through 
an  accredited  journalism  program,  but 
can  get  a  job. 

Oh  yes,  and  they  tell  recruiters  they 
are  in  journalism  school  because  they 
“love  people  and  have  always  liked  to 
write.” 

Introducing  the  Class  of  —  1993  ? 

No. 

Those  were  typical  newsroom  reac¬ 
tions  across  the  land  to  the  Johnnies 
and  Janes  in  the  classes  of  1953,  1963, 
1973  and  1983. 

Though  many  —  not  most  —  of  to¬ 
day’s  Biffs  and  Buffies  cannot  write  and 
will  not  read,  many  of  their  editors 
could  not  either  when  they  were  in 
school. 

When  the  graduates  from  those 


(Thien  is  a  member  of  the  journalism 
faculty  at  the  University  of  Nebraska.) 
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years  went  into  newsrooms,  they  were 
greeted  by  crusty  veterans,  who  were  as 
unkind  to  the  newcomers  then  as  the 
know-it-alls  who  hang  an  “Unwel¬ 
come”  sign  over  their  desks  today. 

They  talked  in  fashionable  cliches 
about  the  newcomers’  lack  of  skills  and 
commitment  then  —  and  they  are  tak¬ 
ing  in  fashionable  cliches  about  the 
same  thing  now. 

“Damned  kids  can’t  spell  or  write,” 
could  be  heard  on  more  than  one  city 
desk. 

“Just  what  are  those  idiots  teaching 
these  people  in  journalism  schools?” 
was  uttered  on  more  than  one  copy 
desk. 

“Doesn’t  anybody  tell  these  people 
to  read?”  was  muttered  by  an  editor  or 
two  or  300. 

Enter  the  class  of  1993,  the  best-  ed¬ 
ucated  journalism  students  in  history. 

“Damned  kids  can’t  spell  or  write.” 
“Just  what  are  those  idiots  teaching 
these  people  in  journalism  schools?” 
“Doesn’t  anybody  tell  these  people  to 
read? 

Sure  enough.  History  repeats  itself, 
as  do  finger-pointers  who  have  a  selec¬ 
tive,  collective,  convenient  memory  — 
or  lack  of  it. 

Journalism  professors  of  yesteryear 
faced  the  same  problems  as  those  of  to¬ 
day:  Students  who  were  undisciplined 
by  their  elementary  school  and  high 
school  teachers  in  using  our  beautiful 
bastard  language. 

Granted,  “express  thyself”  was  not 
the  unhidden  agenda  among  English 
teachers  20  to  30  years  ago  as  it  was  in 
the  ’60s  and  ’70s.  Neither  was  the 
proper  use  of  the  language. 

The  late  John  B.  Bremner,  the  word- 
smith  of  the  plains  at  the  University  of 
Kansas,  identified  the  problem. 

“Many  of  my  students  arrive  in  my 
writing  and  editing  classes  as  college 
juniors  with  an  almost  total  ignorance 
of  English  grammar  and  usage  and  only 
a  smattering  of  any  foreign  language,” 
Bremner  wrote  in  his  book.  Words  on 
Words,  more  than  a  decade  ago. 

“Much  of  the  American  press  and 
many  of  the  learned  journalists  have 


been  deploring  this  tragedy  for  years. 
But  ours  is  becoming  a  no-fault  society 
and  not  much  is  being  done  to  stay  the 
surge  of  literary  barbarism.” 

G.  Thomas  Duffy,  a  great  writing 
teacher  at  the  University  of  Missouri 
in  the  1960s,  often  asked  his  students  if 
English  were  their  native  tongue. 

William  Bickley,  a  superb  editing 
teacher  at  the  University  of  Missouri 
during  the  same  period,  sometimes 
suggested  that  his  students  consider 
another  line  of  work,  just  in  case 
things  did  not  work  out. 

Jack  Zimmerman,  an  editor  who 
gave  much  of  his  time  teaching  news¬ 
room  staffers  during  the  ’50s  and  ’60s 
at  the  Lawrence,  Kan.,  Daily  Journal' 
World,  would  tell  his  young  charges 
who  were  struggling  with  languid  lan¬ 
guage:  “Work  on  this  now;  then  we’ll 
move  on  to  something  else  next  week.” 

John  C.  Quinn,  the  retired  con¬ 
science  of  Gannett,  taught  his  editors 
to  be  teachers. 

“A  good  editor  is  a  good  teacher  and 
a  good  teacher  is  a  good  editor,”  he 
said. 

Quinn,  former  vice  president  of 
news  for  Gannett,  told  his  editors  time 
and  again  that  they  should  look  over 
their  shoulders. 

“Whoever  is  following  may  need  a 
helping  hand,”  the  retired  editor  of 
USA  TODAY  said. 

What  those  mentors  of  many  — 
Bremner,  Duffy,  Bickley,  Zimmerman, 
and  Quinn  —  knew  was  that  this  mag¬ 
ical  language  was  not  easy  to  learn,  es¬ 
pecially  if  a  staffer  were  in  a  newsroom 
without  training  and  development  pro¬ 
grams.  Each  proved  that  the  language 
could  be  mastered,  but  only  with  a 
good  deal  of  encouragement  and,  yes,  a 
little  bit  of  nurturing. 

What  those  mentors  also  knew  was 
that  journalism  professors  did  have  a 
responsibility  to  try  to  make  up  for  the 
language  skills  that  many  youngsters 
simply  did  not  have. 

Journalism  professors  have  that  re¬ 
sponsibility  today  in  their  classrooms 
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SECTION  VI:  Equipment,  suppliers  and  services  with  a  directory  of  company  names,  products  and  services,  plus  production 
personnel  pay  scales  and  top  minimum  scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs,  representatives,  various 
membership  directories,  schools  of  journalism,  newspaper  films 
brokers,  appraisers,  clipping  bureaus,  unions 
promotion  services,  ombudsmen,  press  and 
radio-tv  correspondents,  US.  Correspondents 
Association,  Association  of  American 
^  r  Correspondents  in  London,  and  more. 

NEW  SECTION  VIII:  Who’s  Where:  a 
complete  listing  of  all  daily  and  weekly 
newspaper  personnel  in  alphabetical 
order  by  last  name  with  their  title 
newspaper  at  which  they  are  located,  and 
their  telephone  number. 
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